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WE^  FOUND  ADDED  INCOME 
IN  CAREER  OPPORTUNITIES. 


In  tough  times  and  a  tough  job 
market,  our  classified  staff  has  been  work¬ 
ing  hard  to  put  our  fellow  San  Diegans  in 
touch  with  stable,  secure,  satish  ing  careers. 

For  one  thing,  on  Sundays  we've 
added  to  our  classified  section  separate 
career  opportunit}'  pages.  For  principal  in¬ 
dustries  in  the  area,  we've  become  tf)e 
m.ajor  recruitment  medium  —  offering 
far  more  than  the  normal  “Help  Wanted" 
listings. 

Employers'  and  readers'  reactions 
have  been  so  positive,  we  published  a  spe¬ 
cial  spring  tabloid  supplement  with  the 
same  career  angle. 

It  rolled  off  the  press  as  a  thick, 
32-page  guide  to  training  and  employment 
opportunities,  supported  by  strong  feature 
cop\'.  And  outstanding  ad  revenues. 

Of  course,  our  bread  and  butter  is 


still  the  main  classified.  So  we've  made  it 
as  efficient  and  cost-effective  as  possible. 

As  we  receive  phone  orders,  for 
example,  our  computer  verifies  customer 
credit,  stores  billing  infomiation  and  lets 
us  compose  ads  on  video  display  terminals. 
With  the  push  of  a  button,  the  computer 
then  produces, through  pagination,  full- 
page,  camera-read\'  copy. 

In  short,  the  Union-Tribune  stays 
well  ahead  of  the  times. 

If  you'd  like  to  know  more  about 
what  we're  doing,  just  write  or  call  Chuck 
Apgar,  Classified  Advertising  Manager, 
Union-Tribune  Publishing  Co.,  Box  191, 
San  Diego,  CA.  92112;  (714)  293-1461. 

The  San  Diego  Union 
The  Tribune 


If  you  think  their  small  parcel  service  is  fast, 
we  think  you  should  know  about  ours. 

American’s  Priority  Parcel  Service  can  get 
your  small  package  virtually  anywhere  we 
serve  in  the  continental  U.  S. ,  Hawaii,  Canada, 
Mexico  and  the  Caribbean  in  a  matter  of  hours, 
24  hours  a  day.  In  most  cases,  that’s  hours 
faster  than  the  overnight  delivery  services. 

So  if  you’re  tired  of  waiting  overnight, 
American’s  in-hours  alternative  is  as  easy  as 
dialing  toll-free  (800)  368-2042.  Just  ask  for 
Priority  Parcel  Service  and  we’ll  provide 
door-to-door  pickup  and  delivery  anytime, 
day  or  ni^t,  seven  days  a  week. 

When  a  few  hours  can  make  all  the  difference, 
don’t  wait  overnight.  Call  us  immediately,  and 
we’ll  have  your  package  on  the  next  fli^t. 

AmericanAirlines 
Priority  Parcel  Service 


©  1982  American  Airlines  Freight  System 
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JUNE 

12- 16— American  Advertising  Federation  national  convention, 

Omni  international  Hotel,  Atlanta,  Ga. 

13- 17 — Association  of  Newspaper  Classified  Advertising  Mana¬ 

gers,  Doubletree  Inn,  Monterey,  Calif. 

17-19 — Tennessee  Press  Association.  Knoxville. 

19- 23 — ^54th  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 22 — N.E.  Newspaper  Advertising  Executives,  Mountain  View 

House,  Whitefield,  N.H. 

20-23 — California  Ad  Executives  Association,  Doubletree  Inn, 
Monterey,  Calif. 

20- 24 — International  Circulation  Managers  Association,  Annual 

Conference,  New  York  Hilton  Hotel,  N.Y.C. 

21- 25 — The  Newspaper  Guild,  Biltmore  Hotel,  Los  Angeles,  Calif. 

24- 16 — Texas  Press  Association,  San  Antonio. 

25- 27 — Investigative  Reporters  &  Editors  National  Conference, 

Sheraton  National,  Arlington,  Va. 

27- 30 — Newspaper  Personnel  Relations  Association,  Annual 

Conference,  The  Westin  Hotel,  Seattle,  Wash. 

20-30 — Videotex  '82,  New  York  Hilton,  New  York,  N.Y. 

29-July  2 — National  Conference  of  Editorial  Writers,  Annual  Conference, 
Sheraton-Plaza,  Chicago,  III. 

JULY 

1-5 — National  Press  Photographers  Association.  Hyatt  House. 
San  Jose,  Calif. 

6-10 — Pennsylvania  Newspaper  Publishers  Association,  Allen- 
berry-on-the-Yellow  Beeches,  Boiling  Springs.  Pa. 

13-18 — International  Society  of  Weekly  Newspaper  Editors, 

Loretto  Heights  College.  Denver,  Colo. 

15-17— Ozark  Press  Association,  Rock  Lane  Lodge,  Branson,  Mo. 

15- 17 — Virginia  Press  Association  annual  meeting.  Fredericksburg 

16- 21— International  Newspaper  Advertising  &  Marketing  Executives 

summer  meeting.  Hotel  Del  Coronado,  Coronado,  Calif. 

22- 24— Arkansas  Press  Association  summer  convention.  Eureka 

Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25 — Alabama  Press  Association  summer  convention.  Gulf 

Shores. 

25-28 — Association  for  Education  in  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio. 

28- 31 — CCNA  63rd  convention.  Hotel  Bessborough  and  Sher¬ 

aton  Cavalier,  Saskatoon,  Canada. 

AUGUST 

8-12 — Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 
Club,  Marble  Falls,  Texas. 

29- 31 — New  York  State  Publishers  Association.  61st  Annual  Con¬ 

vention,  The  Gideon  Putnam,  Saratoga  Springs.  N.Y. 

SEPTEMBER 

22- 23— National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 25 — Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 

tel,  Los  Angeles. 

OCTOBER 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St.  • 
Louis.  Mo. 

7-10 — Cal  Western  Circulation  Managers’  Association,  Hyatt 
Regency,  Los  Angeles,  Calif. 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel,  Chicago, 
Illinois. 

24- 26— Mid-Atlantic  Circulation  Managers  Association. 

Radisson  Plaza  Hotel,  Charlotte,  N.C. 
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Writing  guide 


By  Ethel  Grodzins  Romm 


An  instructional  lesson  #28 

Unedited  writing  is  naturally  filled  with  repetitions.  You 
automatically  set  words  down  the  way  you  think  them — in  the 
spoken  style,  full  of  extra  emphasis,  echoes,  and  doublings: 
old  adage,  savvy  expert,  future  plans,  past  history.  Speakers 
double  back  and  double  up  to  help  their  listeners  because  the 
spoken  word  goes  through  the  ear  very  fast  and  only  once. 

This  necessary  verbal  strategy  is  called  redundancy.  Lin¬ 
guists  tell  us  that  spoken  English  is  50%  redundant.  In  print, 
however,  the  strategy  is  not  only  far  less  necessary,  but  also 
often  sounds  silly.  For  example,  I  always  say  and  therefore 
always  write  mental  telepathy,  and  so  I  always  cross  out 
mental  because  what  other  kind  of  telepathy  is  there? 

In  truth,  every  redundancy  list  is  my  mother  tongue.  UPI 
recently  called  for  a  Fewer  Adjectives  Month.  Each  of  their 
examples  is  my  natural  mode  of  expression:  Bloody  riot, 
bitter  dispute,  vast  increase,  sweeping  //id/c/menr.(Writers 
do  use  bloodless  riot  and  friendly  dispute,  but  these  are  cliche 
oxymorons — contradictory  terms  used  for  effect.  A  telling 
oxymoron  would  be  cheerful  pessimist.) 

Every  list  is  a  print-out  of  my  unpolished  style:  new 
innovations,  present  incumbent,  completely  destroyed,  typic¬ 
al  example,  unverified  rumor,  brilliant  genius,  horrible 
tragedy.  But  writing  redundantly  in  rough  drafts  should  bring 
no  shame.  What  counts  in  writing  is  not  how  you  start  but  how 
you  finish.  The  reader  sees  only  the  final  draft. 

This  generation  of  writers  is  at  a  disadvantage  here  because 
they’ve  been  weaned  on  the  oral  language  of  tv.  They  have 
heard  more  language  than  any  generation  in  the  history  of  the 
world.  Listen  to  this  tv  ad  for  the  highest  level  of  redundancy: 
At  one-third  the  price.  Breathtaking  Bras  offers  exactly 
the  same  value  as  Hugger-Muggers,  at  one  third  the 
price. 

That’s  a  transcript,  with  only  the  brand  names  changed  a 
little.  The  phrase,  at  one  third  the  price,  is  repeated  (ver¬ 
batim)  to  be  sure  you  didn’t  miss  the  first  one  since  there  is  no 
way  to  retrieve  it  from  the  air.  Plus  exactly  =  the  same. 

On  tv  and  radio,  I  welcome  redundancy  and  wish  there 
were  more.  Readers  of  news  on  the  air  seem  to  catch  my 
attention  along  about  “  .  .  .  plane  crash.  The  premier  is 
reported  dead.”  Who?  Where?  It’s  unrecoverable.  Were  1 
writing  oral  copy.  I’d  always  try  to  rephrase  the  lead  for  a 
close. 

In  published  copy,  redundancies  are  the  mark  of  a  new 
writer,  or  an  experienced  one  who  needs  a  good  editor.  Tv 
exposure  accounts  for  many  of  the  problems  of  younger  writ¬ 
ers,  but  it’s  not  the  whole  story  here.  1  am  at  ease  chiseling 
messages  on  stone,  yet  I  write  personal  friend  and  mental 
anguish.  This  trouble  is  not  generational.  Everybody  has  it 
and  each  of  us  must  develop  editing  strategies.  Here  are 
some. 

•  Observe  UPI’s  “Fewer  Adjectives  Month”  all  year. 
Check  for  adjectives  you  can  throw  out  because  the  meaning 
is  already  in  a  noun. 

The  city  council  discussed  possible  alternatives. 

•  Check  for  adjectives  that  do  the  whole  job,  so  you  can 
eliminate  an  unneeded  phrase  or  clause. 

Water  users  will  he  sent  a  monthly  statement  once  a  month. 
What  we  are  addressing  is  a  lot  of  illegal  land-taking  that 
violates  the  law. 

•  Get  a  good  editor. 

NEXT:  Lots  more  of  exactly  the  same. 
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Second  to  none 


“When  I  took  the  job  as 
editor  and  publisher  of  The 
Washington  Times,  1  did  it 
with  the  intention  of  giving 
you  a  newspaper  that’s 
second  to  none.  That’s  why  I 
have  assembled,  from  all 
over  the  country,  a  staff  of 
experienced,  Pulitzer  Prize 
and  award-winning  journal¬ 
ists  dedicated  to  bringing 
you  a  newspaper  of  unques¬ 
tionable  excellence. 

James  R.  Whelan, 
Editor  and  Publisher. 


to  international 
reporting  in  Ar- 
gentina  and  Vene-  IK 
zuela,  to  editorial  J  [ 
management  as  mt  - 
vice  president 
and  editor  of  Cali- 
fornia’s  Sacra- 
mento  Union, 
there  is  hardly  a 
facet  of  the  business  he 
hasn’t  mastered. 


Coit  Hendley,  Jr.,  manag¬ 
ing  editor,  who  brings  you 
over  forty  years  of  expe¬ 
rience  in  journalism.  Lee 
Lapensohn,  assistant 
managing  editor,  former 
assistant  to  the  editor  of 
The  Dallas  Times  Herald; 
and  Phil  Evans,  assistant 
managing  editor,  former 
managing  edi¬ 
tor  of  both  The 
Washington 
Star  and  Phila¬ 
delphia 
■  -  Bulletin. 


Smith  Hempstone 


Award-winning 

Editors 

Seasoned  professionals  are 
what  make  a  good  news¬ 
paper.  And  The  Washington 
Times  has  more  than  its  share.  i 
Award-winning  editors  M 
like  executive  edi-  « 
tor.  Smith  Hemp- 
stone, 

travelled  corre- 
spondent and 
winner  of  three 
of  journalism's 
highest  awards 
for  foreign  cor- 

.  respondents; 


/  ^  ^  Mr.  Evans 

.  summarized  the 

challenge  when 
he  said,  "It’s 

.  exciting  to 

^  participate  in 

the  develop- 

Phii  Evans  ment  of  a  major 

metropolitan 
newspaper  at  a  time  when  other 
major  newspapers  have  failed.  I'm 
convinced,  by  the  kind  of  people 
who  are  starting  this  operation, 
that  The  Washington  Times  is 
going  to  become  one  of  the  most 
important  papers  in  the  country.” 


At  The  Helm 


James  R.  Whelan  is  uniquely 
qualified  to  deliver  on  his  ^ 
promise.  He  brings  you 
nearly  thirty  years  of 
broad  journalistic 
experience.  From 
his  beginning  as 
the  youngest  ^ 

UPl  staff  ^ 


j^fi0l^mgtott  Sttnc0 

We've  brought  a  choice  back 
to  Washington,  D.C.  Call 
(202)  636-3333  for  mail 
^  imgf  delivery. 


James  R.  Whelan 


About  awards 


Endowed  .  ,  .Twenty-four  professional  journalists  were 
awarded  National  Endowment  for  the  Humanities  fel¬ 
lowships  to  study  at  Stanford  University  and  at  the  University 
of  Michigan  for  the  1982-83  academic  year. 

Twelve  journalists  will  be  in  residence  at  each  university. 
They  will  pursue  independent  courses  of  study  and  partici¬ 
pate  in  special  seminars  in  journalism  and  the  humanities. 
Each  will  receive  tuition  plus  an  $18,000  stipend  for  the  nine 
months. 

The  coming  academic  year  will  be  the  tenth  for  the  prog¬ 
rams,  designed  to  give  journalists  the  opportunity  to  stand 
back  from  their  work  and  acquire  new  perspectives  on  its 
humanistic  content  through  study  of  its  historical,  cultural, 
social  and  philosophical  dimensions. 

The  National  Endowment  for  the  Humanities  is  a  federal 
agency,  chartered  by  Congress  in  1%5  to  support  scholarly 
research,  education  and  activities  to  broaden  participation  of 
the  general  public  in  the  humanities. 

Stanford’s  program  is  under  the  direction  of  Prof.  Lyle  M. 
Nelson  of  the  Department  of  Communication  and  Harry  N. 
Press,  managing  editor.  Graham  Hovey,  professor  of  com¬ 
munication,  is  director  of  the  Michigan  program. 

The  Professional  Journalism  Fellows  and  their  fields  of 
study: 

Stanford  University 

James  Bettinger,  35,  city  editor  Riverside  (Calif.)  Press 
Enterprise  American  literature,  American  history. 

Glenn  Frankel,  32,  assistant  foreign  news  editor,  Washing¬ 
ton  Post.  International  relations,  colonialism,  West-Third 
World  relationships. 

Andrea  Knox,  41,  business  news  writer,  Philadelphia  In¬ 
quirer.  The  cultural  bases  for  economic  behavior:  economics, 
history. 

Bradley  Martin,  39,  Beijing  bureau  chief.  People’s  Repub¬ 
lic  of  China,  Baltimore  Sun.  Far  Eastern  studies,  including 
language,  literatures,  philosophy,  religion,  art  and  history. 

Bruce  Miller,  35,  editorial  writer  and  columnist,  San  Jose 
Mercury  News.  The  moral  and  ethical  dimensions  of  public 
policy:  philosophy,  ethics,  comparative  religion,  sociology, 
and  anthropology. 

Thomas  Mulvoy,  39,  assistant  managing  editor,  Boston 
Globe.  The  political  and  economic  history  of  20th-Century 
America. 

Lynn  Myers,  31,  editor,  Lapeer  (Mich.)  Lapeer  County 
Press  American  history  in  the  20th  Century. 

Joseph  Plummer,  36,  editorial  writer,  Pittsburgh  Post- 
Gazette.  Public  policy:  history  of  nuclear  strategic  doctrine, 
and  conservation  of  public  lands. 

Richard  Rafael,32,  editor,  Anniston  (Ala.)  Star.  The  in¬ 
teraction  between  newspapers  and  the  communities:  sociolo¬ 
gy,  American  government  and  politics,  and  race  relations. 

Sari  Sapir,  41,  producer/writer/director  for  Nova  Science 
Series  on  WGBH-TV,  Boston.  Historical,  cultural  and  philo¬ 
sophical  aspects  of  science. 

Edward  Shanahan,  45,  editor,  Northampton  (Mass.)  Daily 
Hampshire  Gazette.  American  intellectual  history  and  Amer¬ 
ican  literature. 

Sheila  Stainback,  31,  medical  reporter,  WBAL-TV,  Balti¬ 
more.  Ethical  and  economic  issues  in  medicine  and  health 
care  delivery. 

University  of  Michigan 

Kitty  Caparella,  36,  columnist  and  reporter,  Philadelphia 
Daily  News,  Philadelphia,  Penn.  The  urban  environment  and 
problems  confronting  American  cities  in  the  “Frostbelt.” 

Gary  E.  Gerhardt,  40,  reporter.  Rocky  Mountain  News, 
Denver,  Colo.  Nature  in  literature  and  the  impact  of  develop¬ 
ment  on  the  Rocky  Mountain  west. 
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Workshops/Clinics/Seminars 

(National  and  Regional) 


JUNE 

6-16 — American  Press  Institute  Seminar,  “Management  and 

Costs,”  Reston,  Va. 

13-23 — American  Press  Institute  seminar,  "City  Editors," 

Reston,  Va. 

16-18 — Canadian  Design  Workshop,  sponsored  by  Vancouver 
Sun,  Hotel  Vancouver,  Vancouver,  B.C. 

20-30— American  Press  Institute  Seminar,  Copy  Desk  Chiefs  and 
Wire  Editors,  Reston,  Va. 

27-29 — Inland  Small  Newspaper  Management  Seminar 

(papers  under  15,000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers,  Knight-Ridder 
Institute  Training  Seminar,  Miami,  Fla. 

27-July  2— American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi- 
nar,  Stanford  University,  Palo  Alto,  Calif. 

JULY 

9-10 — Media  Workshop  on  California  Courts,  University  of  California, 
Berkeley. 

11-16— API  seminar  “Developing  Management  Skills,  Reston,  Virginia. 

AUGUST 

15-18— SNPA  Foundation  seminar  "Publishing  the  Cable  News¬ 
paper,”  University  of  Florida,  Gainesville. 

SEPTEMBER 

19.22— ANPA/NPRA  Workshop  on  Personnel,  Practices,  Procedures  & 
Policies,  The  Colony  Square  Hotel,  Atlanta. 

OCTOBER 

2-3 — Inland  Daily  Press  Association,  News-Editorial  Workshop, 
University  of  Nebraska,  Lincoln. 


Thomas  F.  Green,  3 1 ,  reporter/sports  writer,  United  Press 
International,  Seattle,  Wash.  Sports  as  part  of  the  American 
culture. 

Clark  H.  Hallas,  47,  investigative  reporter,  the  Arizona 
Daily  Star,  Tucson,  Ariz.  History,  philosophy,  sociology  and 
psychology. 

Joyce  M.  Hoffmann,  38,  investigative  and  special  projects 
editor,  Allentown  (Penn.)  Call-Chronicle.  American  culture 
of  the  Great  Depression,  sociology  and  social  research. 

Ronald  O.  Howell,  33,  reporter.  New  York  Daily  News. 
American  literature,  French  and  Spanish  languages  and  liter¬ 
ature. 

Marilyn  Lewis,  34,  city  hall  reporter,  the  Bellingham 
(Wash.)  Herald,  American  history  and  political  philosophy. 

Kirk  Loggins,  35,  reporter,  Nashville  (Tenn.)  Tennessean. 
Social  and  intellectual  history,  philosophy,  sociology  and 
modern  literature. 

Nancy  S.  Mangiafico,  28,  photographer,  Atlanta  Journal 
and  Constitution.  History,  literature  and  philosophy,  focused 
on  the  interrelationships  between  an  individual  and  society. 

Deirdre  M.  McNamer,  31,  feature  writer,  the  Missoulian 
(Mont.)  Missoula.  American  studies,  with  emphasis  on  intel¬ 
lectual  history,  philosophy,  contemporary  literature  and  the 
arts. 

Brooks  Peterson,  36,  editorial  writer/columnist,  Caller- 
Times,  Corpus  Christi,  Tex.  History,  literature  and  psycholo¬ 
gy,  focused  on  the  phenomenon  of  Marxism  in  the  Western 
world. 

Thomas  M.  Shroder,  28,  special  projects  writer,  the  Cincin¬ 
nati  Enquirer,  Cincinnati,  Ohio.  The  United  States  since 
World  War  II,  as  illustrated  in  history,  art,  literature  and 
anthropology. 
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Everything’s  up-to-date 
in  The  Kansas  City  Star/Ttmes 

maiiroom. 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
maiiroom  system  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  best 
on  the  market  today  to  suit  our  needs.’ 

Charles  George,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country,” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
maiiroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
maiiroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “jue 
its  oversdl  simplicity  and  its  unique 


entiy  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3H)0  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 
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Guest  Editorial 

Under  attack 

By  Dana  Bullen 

Would  you  junk  the  First  Amendment? 

Of  course  not. 

How  about  the  world’s  “First  Amendment?”  It  reads: 

“Everyone  has  the  right  to  freedom  of  opinion  and  express¬ 
ion;  this  right  includes  freedom  to  hold  opinions  without 
interference  and  to  seek,  receive  and  impart  information  and 
ideas  through  any  media  and  regardless  of  frontiers.” 

This  is  Article  19  of  the  Universal  Declaration  of  Human 
Rights — and  it’s  under  attack. 

As  the  UNESCO-supported  crusade  for  a  “new  world  in¬ 
formation  order”  rolls  on,  there  are  those  who  think  Article 
19  and  similar  provisions  “need  rather  complete  rewriting.” 
This  is  the  word  from  a  recent  UNESCO  meeting  in 
Bucharest. 

It’s  the  opening  gun  for  another  round  in  the  fight  that 
supporters  of  a  free  press  have  been  forced  to  wage  against 
licensing  of  journalists,  mandatory  codes  of  conduct,  control 
of  the  content  of  news  and  other  things  that  some  would 
weave  into  a  “new  order.” 

The  World  Press  Freedom  Committee’s  voice  has  been 
plainly  raised  against  such  ideas.  Side-by-side  with  others 
committed  to  a  free  press,  it  will  continue  to  resist  such 
attempts  to  harness  the  media. 

Although  many  resolutions  have  been  offered  before  UN¬ 
ESCO,  including  the  one  by  the  Soviet  Union  attempting  to 
give  states  responsibility  for  media  operations,  no  action  has 
been  taken  imposing  such  controls. 

Some  countries — apparently  not  willing  to  wait — have 
done  it  themselves,  however. 

The  nations  that  control  the  media  at  home  continue  to 
press  UNESCO  for  broader  action  there.  This  is  no  time  for 
the  United  States  to  pack  up  and  leave  UNESCO,  abandon¬ 
ing  the  field  to  those  who  would  control  the  press. 

Meanwhile,  the  media  in  developing  countries  need  help — 
practical,  non-ideologic  help. 

The  World  Press  Freedom  Committee  since  1977  has  spent 
several  hundred  thousand  dollars  sponsoring  professional 
training  seminars  and  providing  equipment  to  journalists  in 
developing  countries.  Both  sides  benefit  from  such  associa¬ 
tions. 

More  needs  to  be  done.  The  WPFC,  and  other  groups,  are 
pushing  this. 

The  reponse  has  been  heartening.  Typical  are  these  lines 
from  a  recent  letter  from  Asia 

“I  could  not  have  predicted  the  measure  of  success  .  .  .We 
(Continued  on  page  7) 


(Bullen  is  executive  director  of  the  World  Press  Freedom  Com¬ 
mittee.) 
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Letters 


LATEST  TOTALS 

The  article  concerning  the  battle  of  the 
San  Antonio  dailies,  while  interesting, 
was  inaccurate  concerning  Mr.  Bellamy’s 
statement  on  the  circulations  of  the  San 
Antonio  newspapers.  (E&P,  May  22). 

The  Publisher’s  Statements  for  the 
period  ending  March  31,  1982  show  the 
Sunday  Express  News  with  193,635  com¬ 
pared  to  the  Light's  187,976  circulation. 
On  a  daily  basis,  the  Express  News  has 
160,391  copies  compared  to  the  Light 
having  122,319.  If  a  comparison  is  made 
of  the  two  three  month  quarters  in  this 
Statement  it  shows  that  the  Express 
News  is  consistently  gaining  while  the 
Light  is  on  a  downward  trend. 

Richard  P.  Ross 
(Ross  in  southern  division  sales  manager, 
Branham/N.Y.) 

PICKED  OFF 

No  southpaw  President  could  throw 
the  rich  assortment  of  sinkers,  curves  and 
fastballs  at  the  Press  like  Ronald  Reagan 
does. 

Dave  Gergen  of  the  White  House 
writes  me  as  follows  on  the  status  of  the 
Presidential  throwing  arm:  “You  are 
absolutely  correct  in  showing  the  Presi¬ 
dent  as  right-handed.  He  both  writes  and 
throws  with  his  right  hand.” 

Robert  C.  Reid’s  criticism  (E&P,  May 
15.)  of  my  4th  ESTATE  cartoon  showing 
Reagan  on  the  pitching  mound  is,  there¬ 
fore,  way  off  base,  and  I’m  afraid  we  must 
send  him  to  the  showers. 

Douglas  Borgstedt 

WELL  READ 

I  want  you  to  know  how  much  I 
appreciated  the  article  you  did  on  me.  I 
am  still  receiving  calls  and  letters  on  it 
and  1  can  tell  your  subscribers  read  Edi¬ 
tor  &  Publisher  as  well  as  1  do  every 
week. 

I  think  you  have  been  doing  a  good  job 
on  circulation  items  in  Editor  &  Publisher 
lately  and  we  appreciate  that.  I  am  con¬ 
vinced  that  circulation  executives  and  all 
our  associates  have  got  to  be  more 
aggressive  and  keep  your  people  in¬ 
formed  on  what  we’re  doing,  too. 

William  T.  Jardine 

ASSURANCE 

So  Los  Angeles  Herald  Examiner  pub¬ 
lisher  Frank  Dale  is  going  around  assur-, 
EDITOR  &  PUBLISHER  for  June  12.  1982 


ing  his  staff  that  the  paper  isn’t  going  to 
fold,  is  he?  (E&P,  May  29). 

Based  on  the  number  of  similar  state¬ 
ments  that  have  appeared  in  E&P  in  re¬ 
cent  years,  followed  inevitably  by  the 
folding  of  the  papers,  1  think  we  can  now 
take  it  as  an  absolute  corollary:  When  a 
publisher  denies  rumors  that  a  paper  is 
going  to  fold,  bet  your  bankroll  that  it  will 
shortly  give  up  the  ghost. 

In  the  case  of  the  Herald  Examiner, 
such  a  prognostication  ought  to  be  just 
about  a  sure  thing.  In  a  three-paper  Los 
Angeles  market,  it  is  running  a  bad  third 
in  advertising  linage,  with  less  than  10% 
of  the  market.  It  must  be  losing  millions  of 
dollars.  How  much  more  of  old  W.R. 
Hearst’s  money  the  chain  will  be  willing 
to  pump  into  this  dying  white  elephant 
must  be  a  matter  of  conjecture. 

If  Frank  Dale  were  to  make  any  state¬ 
ment  to  me  personally,  I  would  tend  to  be 
dubious  about  accepting  it.  I  remember 
only  to  well  the  events  of  exactly  ten 
years  ago  this  summer,  when  a  group  of 
men  stealthily  broke  into  the  offices  of  the 
Democratic  National  Committee  in  the 
Watergate  apartments  —  and  Frank  Dale 
was  chairman  of  CREEP,  the  committee 
to  re-elect  Richard  M.  Nixon.  A  for¬ 
tuitous  acronym! 

Bart  J.  Ornauer 

MORE  PROS 

Increasing  the  amount  of  journalism 
courses  is  not  the  answer  to  increase  the 
quality  of  education  potential  journalists 
receive. 

That  was  one  of  the  solutions  offered 
up  in  the  March  edition  of  Editor  &  Pub¬ 
lisher  to  better  the  system  for  educating 
aspiring  journalists.  I  would  instead  opt 
for  the  suggestion  offered  by  James  John¬ 
son  (Letters,  March  27)  that  more  pros 
with  the  experience  are  needed. 

One  of  my  objections  to  Syracuse  Uni¬ 
versity’s  Newhouse  School  of  Com¬ 
munications  program,  which  I  graduated 
from,  was  the  apparent  lack  of  experi¬ 
enced  journalists  in  the  classroom. 
Although  some  were  fine  journalists  and 


teachers,  and  even  practiced  both  at  the 
same  time,  many  appeared  to  have  little 
knowledge  of  what  it’s  like  as  a  working 
journalist. 

And  when  it  came  to  seeking  a  position 
in  the  field  of  journalism  many  of  us  were 
at  a  disadvantage.  Placement  services  at 
the  college  had  no  journalism  jobs  in  their 
dusty  files,  and  few  professors  knew  how 
to  find  a  job  in  the  field. 

The  only  way  to  increase  the  know¬ 
ledge  of  journalists  still  in  school  is  to 
require  numerous  outside  courses,  such 
as  politics  and  economics,  and  increase 
the  number  of  experienced  journalists  in 
the  classroom. 

Kenneth  Warren 

(Warren  is  an  assistant  editor  of  the  West- 
port  (Conn.)  News). 


Guest  editorial 

(Continued  from  page  6) 

We  have  a  steady  procession  of  inquiries 
about  continuing  courses,  workshops  and 
seminars  .  .  .  We  hope  WPFC  will  con¬ 
tinue  its  valuable  support.” 

It  is  unfortunate  that  the  often  angry, 
divisive  debates  over  a  “new  world  in¬ 
formation  order”  divert  attention  from 
such  real  needs. 

A  journalist  from  Central  America  re¬ 
cently  put  this  in  the  simplest  terms.  “I 
can  do  without  all  these  words,”  he  said. 
“I  need  some  typewriters.” 

(Bullen  is  executive  director  of  the 
World  Press  Freedom  Committee.) 

Short  takes 


First  they  started  with  the  zipper  in  the 
wack,  then  the  zipper  appeared  on  the 
side. — Sacramento  (Calif.)  Union. 
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New  office  towers,  shopping  malls,  high- 
rise  apartments,  plazas,  trees,  fountains — 
Springfield,  Massachusetts  will  soon  be  a  shin¬ 
ing  example  of  how  people  can  make  a  city 
work  again. 

Since  the  beginning  of  the  city’s  revitali¬ 
zation  in  1978,  the  project  has  received  na¬ 
tional  attention  as  an  outstanding  “model  of 
private  sector  involvement  in  urban  redevel¬ 
opment.’’*  As  the  transformation  of  Spring- 
field  takes  shape,  significant  increases  in  jobs 
and  revenue,  as  well  as  dramatic  changes  in 

•American  Banker 


the  appearance  of  downtown  are  becoming 
evident. 

The  Springfield  Newspapers  have  strongly 
supported  the  public  and  private  efforts  that 
are  bringing  our  city  to  life  again.  We  believe 
that  the  health  of  a  newspaper  is  directly  re¬ 
lated  to  that  of  its  community.  We’re  truly 
proud  to  be  working  partners  in  the  progress  of 
Springfield. 

The 

Springfield 

Newspapers 

Largest  in  Massachusetts  Outside  Boston 
Represented  by  Newhouse  Newspapers 
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Walkie-Talkie  telephoning 

Newspapers  see  riches  in  mobile  phones 


‘In  effect,  the  FCC  is  giving  everyone  a  license 
to  compete  with  the  local  AT&T  affiliate.’ 

—  Catherine  Henn 
Affiliated  Publications 


By  Andrew  Radolf 

Newspaper  publishers  have  joined  still 
another  race  to  develop  an  emerging  com¬ 
munications  technology. 

On  June  7,  the  Federal  Communica¬ 
tions  Commission  accepted  applications 
for  licenses  to  offer  cellular  mobile  tele¬ 
phone  service  in  the  nation's  top  30  mar¬ 
kets. 

The  FCC  intends  to  grant  two  licenses 
in  each  of  those  markets.  193  applicants 
filed  for  the  60  available  licenses. 

This  September,  the  Commission  in¬ 
tends  to  accept  licenses  for  the  rest  of  the 
nation's  cities. 

The  Washington  Post  Co.  and  McCaw 
Communications  Companies,  which  is 
45%  owned  by  Affiliated  Publications, 
publishers  of  the  Boston  Globe,  were 
among  the  firms  submitting  applications 
this  week. 

The  cost  of  filing  for  a  cellular  license 
ranges  from  $250,000  to  $400,000  for  each 
city. 

The  Washington  Post  Co.  is  seeking 
licenses  in  Baltimore,  Detroit,  Miami, 
and  Washington  D.C. 

McCaw  filed  for  licenses  in  San  Fran¬ 
cisco/Oakland,  Denver/Boulder,  Kansas 
City,  Mo.,  and  San  Jose,  Calif. 

In  conjunction  with  a  a  consortium  of 
four  other  Pacific  Northwest  radio  com¬ 
mon  carriers,  McCaw  has  also  filed  for 
cellular  licenses  in  Portland,  Ore.,  and 
Seattle/Tacoma. 

Catherine  Henn,  corporate  counsel  for 
Affiliated  Publications,  said  the  FCC  has 
decided  that  in  the  top  30  markets  “the 
local  telephone  company  plus  one  other 
entity''  will  be  granted  a  cellular  license. 

“In  effect,”  Henn  said,  “the  FCC  is 
giving  everyone  a  license  to  compete  with 
the  local  AT&T  affiliate.” 

McCaw  Communications  is  a  cable 
television  and  radio  common  carrier  com¬ 
pany  operating  in  Oregon,  Washington, 
and  Alaska.  The  firm  is  the  39th  largest 
multiple  systems  cable  operator  with 
95,000  subscribers. 

McCaw  is  the  largest  radio  common 
carrier  in  the  Northwest.  The  services  it 
offers  subscribers  include  tone  alert  pag¬ 
ing,  tone  and  voice  paging,  message  re¬ 
trieval,  mobile  car  phones,  hand-held 
phones,  and  telephone  answering  ser¬ 
vices. 

Henn  said  entering  cellular  com¬ 
munications  was  a  “logical  step”  for 
McCaw.  “This  is  the  next  generation  of 
the  radio  common  carrier  business.” 


Henn  noted  that  the  development  of 
cellular  radio  communications  could  be¬ 
nefit  newspapers  by  providing  better 
communications  with  reporters  out  in  the 
field. 

Guy  Knight,  director  of  corporate  com¬ 
munications,  said  the  Washington  Post 
Co.  believes  cellular  radio  systems  will 
“revolutionize  communications.  The  de¬ 
mand  is  going  to  be  substantial.” 

Knight  said  the,Post  Co.  has  “the  man¬ 
agement  expertise  and  financial  re¬ 
sources”  to  successfully  enter  the  field. 
“Excellent  service  is  what  will  be  re¬ 
warded.” 

Knight  pointed  out  that  cellular  radio 
“goes  way  beyond  car  telephones”  and 
includes  hand-held,  portable  phones 
which  can  be  used  for  a  wide  variety  of 
needs. 

Portable  telephones  using  cellular 
radio  communications  come  in  models  as 
small  as  1 .8  pounds  and  are  8  inches  high 
by  2  inches  wide. 

The  new  mobile  phones  could  even¬ 
tually  make  Dick  Tracy's  two-way  wrist 
radio  a  reality  for  reporters.  (To  keep  up 
with  the  times,  Tracy  now  uses  a  two-way 
wrist  tv.) 

Mobile  telephone  systems  now  in  use 
have  one  large  antenna  to  serve  a  wide 
area.  The  cellular  radio  systems  use  mul¬ 
tiple  antennae,  each  one  covering  a  re¬ 
latively  small  geographical  area. 

The  cellular  telephone  receiver  obtains 
a  signal  from  the  closest  antenna.  A  com¬ 
puter  passes  that  signal  along  from  anten¬ 
na  to  antenna  as  the  caller  moves  through 
the  city.  The  computer  can  also  change 
the  frequency  being  used  by  the  caller  to 
avoid  overcrowding  of  signals. 

The  multiple  antenna  system  greatly 
expands  the  number  of  mobile  phone 
calls  which  can  be  made  simultaneously 
on  any  frequency. 

In  the  near  term,  cellular  radio  is  seen 
primarily  serving  business  users. 

The  costs  for  a  cellular  car  phone  are 
estimated  to  be  about  $  1 50  per  month  plus 
a  one-time  charge  of  $2,000.  The  one-time 


charge  for  a  portable  phone  will  be  about 
$2,500. 

As  cellular  services  expand,  the  costs 
are  expected  to  come  down  to  rates  more 
attractive  to  consumers.  Cellular  rates 
could  go  as  low  as  $80  per  month  and  $500 
for  a  phone. 

“I  think  the  market  is  really  going  to  be 
the  service  people — doctors,  plumbers, 
people  who  really  have  to  be  on-call,” 
said  Edward  Atorino,  a  media  analyst 
with  Smith  Barney.  “I  can't  see  the  aver¬ 
age  guy  having  a  phone  in  his  car.” 

Atorino  noted  that  the  costs  of  de¬ 
veloping  cellular  phone  service  in  large 
cities  is  estimated  at  $200  million  to  $300 
million. 

The  Smith  Barney  analyst  believes  it  is 
significant  that  major  newspaper  com¬ 
panies  such  as  Times  Mirror,  New  York 
Times  Co.,  and  Knight-Ridder,  which  are 
heavily  involved  in  developing  other  new 
communications  technologies,  have  not 
filed  for  cellular  licenses. 

“Of  all  the  publishers,  these  are  the 
two  (Washington  Post  and  Affiliated) 
who  missed  the  last  revolution.  Maybe 
they  want  to  catch  this  one,”  Atorino 
said. 

Already  a  battle  is  looming  with  AT&T 
over  this  latest  communications  medium. 

The  Justice  Department  and  Millicom, 
a  firm  seeking  to  enter  the  cellular  field, 
have  a  pending  appeal  in  the  U.S.  Court 
of  Appeals  which  challenges  the  FCC's 
decision  to  grant  local  phone  companies 
one  of  the  licenses  in  each  of  the  top  30 
markets. 

On  June  8,  AT&T  announced  it  has 
reached  joint  agreements  with  19  other 
independent  telephone  companies  to  de¬ 
velop  cellular  systems  in  the  top-30  mar¬ 
kets. 

Cincinnati  Bell,  in  which  AT&T  holds  a 
minority  interest,  is  one  of  the  com¬ 
panies.  The  other  firms  included  General 
Telephone  and  Electronics,  United  Tele¬ 
phone  System,  Inc.;  Continental  Tele¬ 
com,  Inc.,  and  Mid-Continental  Tele¬ 
phone  Corp. 
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Censorship  blurs 
Falkland  War  news 


By  Alex  Frere 

The  war  around  and  on  the  Falkland 
Islands  is  not  being  reported  by  a  single 
uncensored  eyewitness  correspondent. 

Compulsory  censorship  was  imposed 
on  the  pool  of  British  reporters  that  sailed 
with  the  task  force  weeks  ago  and  those 
who  went  ashore  with  the  troops  more 
recently.  Stories  from  Buenos  Aires  and 
London,  and  the  roundups  containing  in¬ 
formation  from  both  capitals,  come  from 
the  pool  reports,  and  what  reporters  are 
told  by  British  and  Argentine  official  and 
unofficial  sources. 

The  writer  and  editor,  left  to  use  their 
judgment  to  compose  the  most  accurate 
picture  possible,  are  left  with  the  feeling 
that  much  of  what  is  happening  now  will 
only  emerge  in  the  weeks  or  months  to 
come. 

3  kinds  of  censorship 
Working  on  the  London  end  of  the 
Falklands  story,  the  British  correspon¬ 
dent  is  faced  with  three  kinds  of  British 
censorship,  the  foreign  correspondent 
with  only  one. 

For  British  reporters  there  is  voluntary 
censorship  as  laid  down  by  the  country’s 
so-called  D-notices.  Between  this  and  the 
compulsory  censorship  from  the  task 
force  there  is  a  gray  area. 

For  the  foreign  correspondents  sta¬ 
tioned  here  there  is  only  the  precen¬ 
sorship  imposed  as  a  result  of  the  deliber¬ 
ate  shortage  of  information  being  dis¬ 
seminated  officially  and,  more  important, 
unofficially. 

Pressured 

Frustration  turned  to  anger  in  recent 
days  when  it  became  clear  the  British 
Defense  Ministry  was  deliberately  mis¬ 
leading  journalists — both  with  its  official 
statements  and  its  unattributable  brief¬ 
ings  for  British  correspondents  only. 

“The  press  has  been  used  to  mislead 
the  Argentines — and  coincidentally  the 
British  public — on  at  least  four  occai- 
sions,”  wrote  Andrew  Wilson  in  the  Sun¬ 
day  Observer,  a  newspaper  which  usually 
supports  the  government  and  strongly 
backs  its  Falklands  policy. 

Calling  them  “unmistakable  evidence 
of  ‘news  management'  by  the  govern¬ 
ment,”  Wilson  cited  reports  of  the  Brit¬ 
ish  landing  on  South  Georgia  Island,  the 
landing  on  East  Falkland  Island  and  the 
breakout  from  the  bridge  landing. 

“No  doubt  all  these  actions  were 
agreeably  confusing  to  the  Argentines,” 
Wilson  write.  “They  were  equally  con- 

fusing  to  the  British  public.” _ 

(Frere  is  UPI’s  news  editor  for  Europe, 
Middle  East  and  Africa,  based  in  London.) 


He  traced  various  channels  for  “leaks” 
in  the  ministry,  including  secret  briefings 
given  to  select  British  reporters. 

“The  chief  means  of  manipulating 
news  coverage  has  been  the  confidential 
briefings  in  Whitehall,”  Wilson  said. 

D-notices 

The  D-notice  is  a  censorship  device 
that  dates  back  to  1912.  There  are  seven 
D-notices  issued  by  the  Ministry  of  De¬ 
fense  which  cover  broad  areas  of  security 
and  are  designed  as  guidelines — a  sort  of 
unofficial  pressure  on  editors  not  to  pub¬ 
lish  articles  on  sensitive  military  subjects. 

The  seven  D-notices  cover  the  top  sec¬ 
ret  aspects  of  defense  plans  and  equip¬ 
ment,  nuclear  weapons,  radio  and  radar 
transmission,  cyphers  and  communica¬ 
tions,  intelligence  services,  war  precau¬ 
tions  and  civil  defense  and  photography. 

If  a  British  correspondent  believes  his 
article  may  break  a  D-notice  he  is  sup¬ 
pose  to  phone  the  head  of  the  D-notice 
committee,  retired  Adm.  Bill  Ash,  and 
get  guidance.  Needless  to  say  few  inves- 


Waseca  (Minn.)  Daily  Journal,  circula¬ 
tion  4,000,  was  scheduled  to  cease  publi¬ 
cation  on  June  1 1 ,  after  being  in  operation 
for  122  years. 

“There  wasn’t  enough  advertising  to 
support  two  publications,”  said  Tom  Gag¬ 
non,  president  of  the  newspaper,  which  is  a 
subsidiary  of  Faribault  Daily  News  Inc.  He 
was  referring  to  competition  between  the 
Daily  Journal  and  the  free  distribution 
Waseca  Weekly,  which  is  owned  by 


tigative  reporters  do  this. 

That  is  because  the  law  they  may  be 
breaking  is  the  official  Secrets  Act,  a 
Draconian  law  with  no  half  measures 
under  which  the  government  is  loath  to 
prosecute  except  in  the  most  flagrant 
cases. 

The  “gray  area,”  as  the  Economist  re¬ 
cently  said,  is  a  typically  British  thing. 

It  is  the  phone  call  to  the  editor  from  the 
Ministry  saying,  “We  would  rather  you 
didn’t  publish  that,  old  man...” 

Ignoring  guides 

Most  British  newspapers  appear  to 
have  been  ignoring  the  strict  guidelines 
but  using  their  own  laced  with  common 
sense  that  ensures  information  in  their 
articles  does  not  directly  endanger  British 
lives. 

Correspondents  have  to  deal  with  other 
obstacles.  The  Ministry  of  Defense  re¬ 
mains  staggeringly  unprepared  to  cope 
with  any  form  of  media  inquiriy. 

Day  after  day,  it  rolls  out  its  spokesman 
Ian  McDonald,  whose  sole  concession  to 
the  media  in  seven  weeks  has  been  to 
wear  color  shirts  for  television. 

Nothing  McDonald  has  said  so  far  has 
proved  to  be  untrue,  but  some  of  the  in¬ 
formation  has  been  phrased  in  such  a  way 
as  to  encourage  the  reporter  to  reach  the 
wrong,  though  pro-British,  conclusion. 


Michael  Johnson.  The  shopper  was  started 
by  Johnson  in  May,  1981,  a  few  months 
before  the  Daily  Journal  was  acquired  by 
the  Faribault  company. 

Eleven  people  were  laid-off  in  Decem¬ 
ber  in  an  attempt  to  save  the  newspaper. 
Seventeen  employees  remain  at  the  news¬ 
paper.  Editor  Debra  Flemming  will  join 
the  Mankato  Free  Press  as  a  staff  writer 
covering  the  Waseca  area. 
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New  UPl  owners  refuse 
to  reveal  financial  sources 


By  John  Consoli 

The  refusal  on  the  part  of  the  four  new 
owners  of  United  Press  International  to 
disclose  where  the  money  to  purchase  the 
wire  service  came  from  has  created  a  con¬ 
troversy  among  the  wire  service’s  Advis¬ 
ory  Board  and  some  of  UPI’s  clients. 

Two  of  the  wire  service’s  new  owners, 
Douglas  Ruhe,  38,  and  William  Geissler, 
36,  are  members  of  the  Baha’i  religious 
faith  and  both,  in  the  mid- 1 970’ s,  worked 
in  a  communications  capacity  at  the 
Baha’i  national  adminstrative  center  in 
Wilmette,  Illinois.  Some  UPI  clients  ex¬ 
pressed  concern  that  the  wire  service’s 
credibility  could  be  undermined  if  some 
of  the  funding  for  the  acquisition  came 
from  religious  or  ideologically  committed 
groups. 

Advisory  Board  member,  Richard  Ken¬ 
nedy,  publisher  of  the  Waukegan  (Ill.) 
News-Sun,  said  since  the  religious  ties 
were  publicly  disclosed  and  details  ap¬ 
peared  in  news  stories  around  the  country, 
that  the  financial  sources  involved  in  the 
deal  should  also  be  publicly  disclosed. 

“The  public  is  the  reader  of  the  UPI 
service,”  Kennedy  said.  “If  they  don’t 
look  at  the  wire  service  with  full  cre¬ 
dence,  then  the  wire  service  will  suffer.  If 
UPI  is  to  be  perceived  as  an  independent 
news  service  and  contributor  of  profes¬ 
sional  journalism  in  its  purest  form,  then 
the  partners  should  disclose  their  finan¬ 
cial  arrangements  publicly.” 

In  a  front  page  announcement  to  readers 
the  Nashville  Banner  said  it  will  not  use 
any  UPI  news  stories  or  photos  until  a  full 
financial  disclosure  is  made. 

“We  want  to  know  who  they  (the  buy¬ 
ers)  are,  how  this  purchase  was  financed 
and  what  external  influences  there  are  on 
the  management  of  UPI,”  Banner  publish¬ 
er  Irby  Simpkins  told  E&P.  The  Banner  is 
continuing  to  pay  UPI  under  its  contract. 

But  Len  R.  Small,  another  of  the  new 
owners  and  the  new  board  chairman  of 
United  Press  International,  stated  this 
week  that  there  are  no  plans  to  disclose 
publicly  the  financial  terms  of  the  deal. 
Instead,  Small  said  he  plans  to  meet  with 
UPI  Advisory  Board  members  and  other 
UPI  clients  privately  to  “satisfy”  them 
about  the  future  of  the  financially- 
troubled  wire  service. 

Small  did  confirm  a  report  that  Bankers 
Trust  Company  of  New  York  initiated 
and  acted  as  financial  adviser  to  the  deal, 
but  he  would  not  comment  any  further. 
Both  Small  and  Ruhe  denied  that  the 
Baha’i  faith  had  provided  money  for  the 
acquisition. 

The  Baha’i  religion  was  founded  in  the 
mid- 19th  century  and  mainly  confined  to 
Iran.  The  United  States  became  its  stron- 
EDITOR  &  PUBLISHER  for  June  12,  1982 


ghold  in  the  1920’s.  The  Baha’i  faith  has 
no  priesthood  or  ritual  form  of  worship. 
Baha’is  believe  in  unity  of  religions  and  of 
mankind  and  seek  to  end  racial,  class  and 
religious  prejudice  by  establishing  a  uni¬ 
versal  faith. 

“We  have  no  intention  of  imposing  our 
religious  beliefs  on  UPI  and  its  news¬ 
gathering  operation,”  Ruhe  said.  “We 
are  dedicated  to  full  and  fair  presentation 
of  the  facts  and  the  truth  in  all  matters. 
We  will  not  interfere  in  the  news  coverage 
of  UPI.” 

Small  is  the  most  well-known  among 
newspaper  people  of  the  four  principals 
who  purchased  UPI.  He  is  vicepresident 
of  the  Small  Newspaper  Group  (seven 
dailies  and  three  weeklies)  and  editor  and 
publisher  of  the  Moline  (Ill.)  Daily  Dis¬ 
patch.  The  fourth  partner  is  Cordell  J. 
Overgaard,  a  Chicago  attorney  and  presi¬ 
dent  of  Community  Cable  vision,  Inc. 
Overgaard  has  been  the  attorney  for 
Small  Newspapers  for  13  years  and  is 
former  corporate  secretary  of  Family 
Weekly  (which  the  Small  family  owned 
with  two  other  partners  before  selling  it  to 
CBS  in  1980.) 

Jean  Alice  Small,  president  of  Small 
Newspaper  Group  and  editor  of  the 
Kankakee  (III.)  Journal,  said  her  son  is 
individually  involved  in  the  partnership 
and  the  Small  Group  has  no  involvement. 
She  indicated  she  had  discussed  the  pro¬ 
ject  with  him  prior  to  the  deal  being  made 
and  said,  “We  were  fully  aware  of  the 
risks  involved,  but  felt  something  which 
has  played  such  as  important  a  role  in 
journalism  history  as  United  Press  Inter¬ 
national  was  worth  taking  a  chance  for.” 

While  some  UPI  Advisory  Board  mem¬ 
bers  and  other  UPI  clients  were  willing  to 
“bless”  the  deal  based  on  Small’s  in¬ 


volvement,  others  wondered  how  he  be¬ 
came  connected  with  Ruhe  and  Geissler, 
who  do  not  have  extensive  backgrounds 
nor  any  holdings  in  newspapers. 

Small  said  the  new  owners  of  the  wire 
service  plan  to  prove  wrong  the  concep¬ 
tion  of  many  that  only  huge,  bureaucratic 
corporations  have  the  capability  of  run¬ 
ning  a  worldwide  news  operation. 

“I  think  the  flexibility  and  teamwork  of 
a  smaller  group  might  be  just  the  thing  to 
help  turn  around  UPI,”  he  told  E&P. 
“I’m  not  knocking  (E.W.)  Scripps  (the 
company  which  sold  the  wire  service  to 
Small  and  three  others),  but  I  don’t  think 
you  need  a  large  bureaucracy  to  operate 
it.” 

In  explaining  how  the  partnership  was 
formed.  Small  said  Ruhe  and  Geissler 
approached  Overgaard  about  making  a 
bid  for  the  service  and  after  a  period  of 
discussion  with  Scripps  officials,  Over¬ 
gaard  approached  Small  and  asked  him  to 
join  the  group. 

Small  said  his  involvement  in  the  nego¬ 
tiations  began  about  three  months  ago 
and  that  was  the  first  time  he  met  either 
Ruhe  or  Geissler. 

“1  liked  them  very  much.”  he  said. 
“They  have  the  same  management  style 
as  me.  They  go  about  solving  problems 
the  same  way.  I  find  them  to  be  very 
ethical  people  and  the  chemistry  is  good. 
I  am  also  familiar  with  a  partnership  situa¬ 
tion  from  Family  Weekly,  where  we  had 
three  partners.” 

Small  said  Geissler  conducted  most  of 
the  research  into  the  UPI  organization — 
“enough  to  satisfy  us.” 

In  addition  to  not  disclosing  the 
sources  of  funding  for  the  purchase. 
Small  would  also  not  reveal  what  percen¬ 
tages  of  Media  News  Corporation  (the 
new  company  formed  to  operate  UPI) 
that  he  and  the  other  partners  own. 

Small  said  specific  changes  to  be  made 
at  the  wire  service  are  still  under  discus¬ 
sion  and  that  he  will  want  to  meet  with  the 
UPI  Advisory  Board  and  UPI  executives 
(Continued  on  page  41) 


UPI'S  NEW  OWNERS  (l-r)  Douglas  Ruhe,  president  of  Focus  Communica¬ 
tions;  William  Geissler,  senior  vicepresident  of  Focus;  Cordell  Overgaard, 
president  of  Community  Coblevision,  and  Len  R.  Small,  executive  vicepresi- 
dent.  Small  Newspaper  Group.  Ruhe  is  the  new  chief  operating  officer  of  UPI 
and  Small  is  chairman  of  the  board. 
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Book  says  Annenberg 
polished  family  image 


John  Cooney’s  book  The  Annenbergs 
(Simon  and  Schuster,  $18.95)  opens  with 
the  birth  of  Moses  Louis  Annenberg  on 
February  1 1 ,  1878  in  a  desolate  hamlet  of 
East  Prussia  and  closes  400  pages  later 
with  the  statement  that  "‘Annenberg  had 
become  a  most  honorable  name.” 

That  might  have  the  ring  of  a  vanity  job 
by  the  author,  a  former  Philadelphia  In¬ 
quirer  and  Wall  Street  Journal  reporter, 
but,  far  from  it,  this  is  a  bare-bones  re¬ 
search  achievement  that  details  the  dis¬ 
reputable  career  of  Moe  Annenberg  and 
the  determination  of  his  son  Walter, 
whom  he  spoiled  with  wealth  an  adula¬ 
tion,  to  erase  the  smears  on  the  family’s 
escutcheon. 

Walter  Hubert  Annenberg  overcomes 
the  impediment  of  stammering  and  a  re¬ 
pelling  personality  while  building  a  huge 
fortune  from  publishing  and  broadcasting 
enterprises  and  breaking  into  an  elite 
group  of  powerful  citizens  such  as  Dwight 
Eisenhower,  Lyndon  Johnson,  Richard 
Nixon  and  Ronald  Reagan.  Of  this  group, 
Walter  Annenberg  showered  compassion 
mostly  upon  Nixon  because  he,  too,  had 
been  humiliated  and  needed  to  rise  again 
in  public  esteem. 

Operators 

Max  and  Moe  Annenberg  were  brass- 
knuckles  operators  in  the  underworld  of 
newspaper  circulation,  using  goon 
squads  to  sell  papers  for  Colonel  McCor¬ 
mick,  Captain  Patterson  and  William 
Randolph  Hearst  in  those  strong-arm 
days  when  newsstands  were  tipped  or  set 
afire.  But  Cooney  makes  only  passing 
mention  of  Max  and  his  son,  Ivan,  who 
became  circulation  director  of  the  New 
York  Daily  News  with  armed  guards. 
Walter  was  estranged  from  his  uncle  and 
cousin. 

It  was  Moses  who  derived  untold 
wealth  from  his  racing  wire  that  served 
most  of  the  bookies  in  the  U.S.  and  Cana¬ 
da  and  from  the  companion  Racing  Form, 
the  bettor’s  Bible  that  still  feeds  hand¬ 
some  returns  into  the  Annenberg  treasury 
along  with  TV  Guide  and  Seventeen 
magazine.  Moe  incurred  the  enmity  of 
Franklin  D.  Roosevelt  and  landed  in  pris¬ 
on  for  about  years  on  top  of  paying  $9.5 
million  in  back  taxes  to  the  Internal  Re¬ 
venue  Service.  Walter  escaped  prosecu¬ 
tion  by  his  father’s  admission  of  guilt  and 
swore  to  avenge  the  persecution  master¬ 
minded  by  FDR. 

Cooney’s  subtitle,  “The  Salvaging  of  a 
Tainted  Dynasty,"  tells  the  full  story 
through  the  time  Walter  Annenberg  has 
served  as  Nixon’s  ambassador  to  the 
Court  of  St.  James’  and  his  wife,  Lee, 
former  wife  of  liquor  baron  Lewis  Rosen- ^ 
steil,  has  been  Resident  Reagan’s  chief 
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Walter  and  Lee  at  Wynnefield  House 


of  protocol.  As  Walter  still  mourns  the 
suicide  of  his  son  Roger  and  gradually 
divests  his  empire — $87  million  for  his 
radio  and  tv  stations  in  one  transaction — 
he  makes  headlines  with  fabulous  endow¬ 
ment  gifts  to  museums,  universities  and 
other  pet  causes. 

Assigned  reading 

Journalism  teachers  at  the  Annenberg 
School  of  Communications  (the  one  at  the 
University  of  Pennsylvania  for  which 
Walter  gave  $250,000  from  the  M.L. 
Annenberg  Foundation,  or  the  one  at  the 
University  of  Southern  California)  will 
undoubtedly  assign  reading  of  “The 
Annenbergs”  for  intimate  knowledge  of 
an  era  of  personal  journalism  that  blurs 
the  principles  of  fairness  and  objectivity. 
Moe  Annenberg  was  ruthless  as  the  gang- 
related  publisher  of  a  Miami  newspaper 
and  his  son  could  be  faulted  for  his  impe¬ 
rious  and  vindictive  editing  of  the  Phi¬ 
ladelphia  Inquirer,  as  related  by  Cooney. 

The  author  throws  in  a  few  titillating 
anecdotes  for  the  newspaper  industry 
buffs  who  follow  closely  the  ownership 
deals.  In  the  early  1930s  when  the  Miami 
News  was  run  by  Dan  Mahoney,  a  politic¬ 
al  boss,  for  former  Governor  James  M. 
Cox  of  Ohio,  and  the  Herald  was  owned 
by  Frank  Shutts,  an  Indiana  banker,  Moe 
Annenberg  revived  a  defunct  Miami 
Beach  tabloid,  the  Tribune,  and,  Cooney 
says,  turned  it  into  a  “rough  and  rowdy” 
journal  that  shot  from  the  hip  and  offered 
something  for  everyone,  notably  center¬ 
folds  of  pretty  girls  and  sensational  crime 
stories. 

Apprehensive  of  pending  legislation 
that  would  outlaw  his  services  to  the 
gambling  industry,  Moe  heeded  a  tip  from 
a  broker  that  the  Herald  could  be  bought 
for  $1.5  million.  He  figured  it  would  be  a 
power  base.  But  Shutts  shot  the  price  up 
to  $2.5  million  for  Annenberg  and  he 
bowed  out.  Thus  John  S.  Knight  of  Akron 
picked  up  the  faltering  Herald  for  $2.25 


million  and  asked  Moe  how  much  he 
wanted  for  the  Tribune.  Moe  had  just 
bought  the  Philadelphia  Inquirer  and  he 
would  take  $  1  milliom  for  the  Tribune .  To 
make  the  deal,  Cooney  reports,  Knight 
gave  Annenberg  $600,000  and  the  Massil¬ 
lon  (O.)  Independent,  Moe  asking 
“where  the  Hell’s  that?”  On  December 
1,  Knight  closed  the  Miami  Tribune. 

Moe’s  legacy  to  Walter  included  the 
Inquirer  which  he  had  acquired  from  the 
Patinotre  family  for  $9  million,  and  in 
1957  Walter  bought  the  tabloid  Phi¬ 
ladelphia  Daily  News  from  building  con¬ 
tractor  Matt  McCloskey  who  tired  of 
underwriting  its  losses.  A  few  years  ear¬ 
lier,  Cooney  says.  Col.  Robert  R.  McCor¬ 
mick  of  the  Chicago  Tribune  offered  his 
Washington  Times-Herald  to  Walter  but 
he  persuaded  Eugene  Meyer,  owner  of 
the  Washington  Post,  to  buy  it  and  bury  it 
so  that  he  could  strengthen  competition 
against  the  Washington  Star. 

Late  in  1%9  Walter  seriously  consi¬ 
dered  selling  the  Inquirer  and  the  News 
and  he  received  an  offer  of  $55  million 
from  Sam  Newhouse.  But  first,  he  said, 
he  was  obligated  to  give  Jack  Knight  first 
refusal.  He  had  made  this  promise  several 
years  before  at  a  Gridiron  dinner  in 
Washington.  Newhouse  understood  and 
withdrew,  whereupon  Knight  and  his 
associates  agreed  to  the  price.  The  sale 
conditions  included  $150,000  a  year  for 
Walter  as  a  consultant  for  10  years  and 
occupancy  of  his  plush  apartment  in  the 
white  Elverson  tower  which  was  the 
home  of  the  Inquirer  and  Triangle  Pub¬ 
lications. 

Reason  for  selling 

Cooney  relates  that  Knight  had  second 
thoughts  about  the  deal  after  he  realized 
that  one  of  Walter’s  reasons  for  selling 
was  a  forecast  of  a  large  investment  to 
renovate  and  modernize  the  plant  and  re¬ 
vitalize  a  staff  that  had  been  demoralized 
by  a  “senseless  strike.”  However,  the 
Knight  people  took  over  and,  as  is  now 
well  known,  the  Inquirer  became  a  collec¬ 
tor  of  Pulitzer  Prizes  and  a  major  contri¬ 
butor  to  the  coffers  of  Knight-Ridder 
Newspapers. 

Before  he  had  decided  to  sell,  Cooney 
says,  Annenberg  broached  the  idea  of  a 
joint  publishing  plan  with  the  Evening 
Bulletin  in  which  profits  would  be  shared 
50-50.  Major  Robert  McLean,  head  of  the 
Bulletin  ownership,  balked  and  deman¬ 
ded  a  60-40  split  since  he  was  aware  of  the 
Inquirer’s  shortcomings.  Annenberg  re¬ 
neged,  and  the  irony  in  this  tale  is  that  the 
Inquirer  thrived  under  new  ownership 
while  the  Bulletin  passed  out  of  the  Phi¬ 
ladelphia  picture. 

John  Cooney,  a  native  Philadelphian, 
began  his  newspaper  career  on  the  Bucks 
County  Courier  Times.  He  turned  to  book  , 
writing  in  1981  and  his  absorbing  psycha- ' 
nalysis  of  Walter  Annenberg  makes  him  a 
likely  candidate  for  the  Pulitzer  Prize  in 
Biography  this  year  .  .  . 

J.H.W. 
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Readers  react  favorably 
to  extra  spacing  in  copy 


St.  Joseph  (Mo.)  Gazette  unveiled  a 
new  design  May  24  highlighted  by  better 
packaging,  bolder  headlines  and  more 
color. 

Readers  have  called  and  written  that 
the  paper  is  “easier  to  read,"  but  a  500- 
person  survey  testing  reaction  is  sche¬ 
duled  for  late  June. 

One  change  readers  seemed  to  like 
most  was  an  extra  '/2-point  of  spacing  be¬ 
tween  lines  of  the  stories.  The  new  body 
type  measure  is  9  point  Royal  on  Wi 
leading. 

Headlines  were  converted  from  Futura 
Medium  to  Vega  Medium.  Both  type 
faces  are  sans  serif,  but  the  new  ones  are 
bolder.  They  can  be  set  in  smaller  sizes 
and  still  appear  more  striking.  Vega  Light 
is  being  used  as  an  alternative  typeface. 
Vega  is  considered  a  Harris  Corp.  look- 
alike  to  the  better-known  Helvetica. 

Standing  headlines,  section  headings 
and  columnist  logos  are  all  being  set  in 
Benguiat.  The  Old  English  nameplate 
was  slightly  enlarged  and  adorned  with  a 
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color  bar  above  it  giving  the  day  of  the 
week. 

A  flexible  index  with  spot  color  was 
constructed  at  the  bottom  of  the  front 
page,  including  an  illustrated  weather 
brief,  teaser  boxes  and  page  listings.  The 
index  can  be  expanded  from  4  to  6  col¬ 
umns  wide,  but  remains  VA  inches  deep. 

The  full  weather  report  on  Page  2A  was 
lifted  to  the  top  of  the  page  and  included 
more  information  about  area  conditions. 
Jumps  from  the  front  page  arc  all  set 
under  a  standing  head  “From  Page  1  A,“ 
to  make  them  easier  to  find. 

Space  for  letters  to  the  editor  was  ex¬ 
panded  on  the  editorial  page.  A  box 
appears  everyday  urging  readers  to  write 
and  telling  them  how. 

Statistical  information  such  as  the 
stock/commodity  listings  and  court  re¬ 
cords  were  packaged  in  a  cleaner  format. 
A  grid  system  was  set  up  for  consistent 
1-pica  spacing  between  stories. 

The  unveiling  last  week  concludes  a 
six-month  project  by  several  editors,  de¬ 


partment  heads  and  composing  room 
people.  Associate  professor  Mario  Gar¬ 
cia  of  Syracuse  University's  Newhouse 
School  of  Journalism  was  hired  as  a  con¬ 
sultant.  This  summer  he  will  take  a  new 
post  as  graphics  arts  professor  at  Uni¬ 
versity  of  South  Florida,  Tampa. 

The  Gazette  is  a  47,000-circulation  dai¬ 
ly  serving  a  19-county  agribusiness  region 
of  Northwest  Missouri  and  Northeast 
Kansas. 

The  new  spacing  between  lines  reduces 
the  amount  of  wording  in  an  average  pap¬ 
er  by  2  to  3  columns.  Editors  compen¬ 
sated  for  that  lost  space  through  tighter 
editing  of  wire  stories,  less  space  between 
stories  and  a  1 V2  column  expansion  of  the 
news  hole. 

Parade  names  three 
direct  marketers 

Jess  Joseph,  Janet  Rizzo  and  Judith  Sil¬ 
ver  were  appointed  to  new  positions  in 
the  direct  marketing  department  of  Para¬ 
de  magazine.  Bud  Pironti,  general  mana¬ 
ger  of  direct  marketing  announced. 
Joseph  Joins  Parade  as  book  manager, 
Rizzo  has  been  promoted  to  business 
manager  and  Silver  has  been  appointed 
products  manager. 
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Post-Watergate  press 

By  Katharine  Graham 

One  weekend  morning,  ten  years  ago  this  June,  I  received  a  telephone 
call  at  my  home.  It  was  the  managing  editor  of  the  Washington  Post.  He 
told  me  that  our  reporters  were  at  work  on  two  rather  odd  stories.  One 
was  about  a  driver  who  had  lost  control  of  his  car.  The  car  had  crashed 
into  a  house  .  .  .  passed  through  a  living  room  where  two  people  were  I 
amorously  engaged  on  a  couch  .  .  .  and,  to  their  understandable 
astonishment,  sped  on  past  and  exited  from  the  far  side  of  the  dwelling, 
right  through  the  wall. 

The  other,  rather  less  exotic,  though  still  quite  strange,  story,  involved 
five  comic  opera  type  burglars  who — decked  out  in  surgical  gloves, 
walkie-talkies  and  comparable  gear — had  been  caught  in  mid-robbery  at 
the  headquarters  of  the  Democratic  Party  in  the  Watergate  building. 

Well,  I  said,  we  certainly  did  have  an  offbeat  paper  coming  up.  Was 
there  any  serious  news?  As  a  matter  of  fact,  there  was,  and  today  as  the 
tenth  anniversary  of  the  Watergate  burglary  nears,  we  have  been  witness-  : 
ing  a  national  surge  of  analysis  and  retrospection. 

What  is  different  in  our  country  because  of  Watergate?  Are  things  bet¬ 
ter  as  a  result  of  it,  or  worse? 

The  most  widepsread  accusation  against  the  American  press  just  now, 
and  in  fact,  is  that,  in  the  aftermath  of  Watergate  and  our  own  pre¬ 
sumptive  success,  we  have  become  destructively  cynical  and  disrespect¬ 
ful  of  all  authority,  unrestrained  and  reckless  in  our  assaults  on  public 
figures  who  were  merely  trying  to  get  the  public  business  done. 

I  will  concede  that  in  the  first  years  following  the  conclusion  of  that 
affair,  with  the  exit  of  Richard  Nixon  from  office,  there  was  a  strain  of 
this  in  the  journalistic  air,  some  reporters  confusing  personal  rudeness 
with  investigative  journalism,  or  focussing  on  the  embarrassing  trivia  of 
their  subjects’  lives.  But  I  believe  that  trend  is  now,  mercifully,  much 
muted,  pretty  well  gone. 

It  arose  partially  from  the  lack  of  a  professional  understanding  on  the 
part  of  many  young  people  who  surged  into  journalism  or  investigative 
reporting  and  the  discipline  it  involves.  As  distinct  from  the  hectoring 
that  passed  for  a  time  as  tough  reporting,  there  is,  in  fact,  a  new  found 
and  legitimate  adversary  vigor  on  the  part  of  the  American  press. 

A  far  greater  misunderstanding  of  our  role  is  that  which  sees  us  as  pro¬ 
spective  cheerleaders  for  majority  opinion,  or  as  handmaidens  of 
established  authority.  People  who  see  us  this  way  are  doomed  to  dis¬ 
appointment.  For  I  don’t  think  in  our  lifetime,  we  will  see  again  an  Amer¬ 
ican  press  content  to  take  the  government  handout,  publish  more  or  less 
what  the  established  order  wants  published,  and  collude  with  it  habitually 
and  systematically  to  put  out  a  version  of  the  truth  that  officialdom  has 
decided  is  the  one  fit  for  public  consumption.  That  is  past,  dead  and 
gone. 

When  I  was  visiting  an  Eastern  European  country  with  some  of  my 
colleagues  from  the  Post  and  Newsweek  a  few  years  ago,  we  were  invited 
to  the  editorial  offices  of  the  local  newspaper  for  an  exchange  of  views 
and  a  little  collegial  chit  chat.  Our  hosts  kept  pressing  our  supposed  con¬ 
nection  with  each  other  as  fellow  journalists.  And  yet  to  us,  this  was 
bizarre.  In  fact,  these  fellows  looked,  and  talked,  as  if  they  were  the  local 
Politburo;  they  readily  acknowledged  that  they  were  in  the  busiess  of 
pushing  government  and  party  propaganda  and  even  claimed  some 
authority  to  force  government  bureaucracies  to  act  on  their  complaints 
within  a  given  number  of  days. 

I  wish  some  of  the  antagonists  of  our  press  freedom  in  this  country 
could  have  been  there.  It  was  a  chance  for  them  to  have  seen  the  fu¬ 
ture — if  they  had  their  way — and  exactly  how  it  might  work. 

In  all  too  many  parts  of  the  world,  1  fear,  it  is  like  that.  The  idea  of  unencum¬ 
bered,  free  and  contentious  journalism  is  a  joke,  just  as  an  unfettered,  produc¬ 
tive,  imaginative  life  of  the  mind  is  a  joke.  But  they  are  not  jokes  in  our  eountry . 
They  present  an  ordeal,  maybe,  for  those  who  must  put  up  with  our  pressing  and 
pushing  and  provoking,  our  infuriating  habits  as  disturbers  of  the  peaee  and  the 
status  quo.  But  I  regard  the  spirit  that  animates  this  troublesome  aetivity  as  one 
of  the  glories  of  a  democratic  hcritage^^ _ 

(Katharine  Graham,  chairman,  Washington  Post  Co.,  delivered  the  com¬ 
mencement  address  at  MIT  on  June  1.  These  are  excerpts  from  the 
address.) 


Tom  Wood  resigns 
as  Atlanta  publisher 

The  executive  staff  at  Atlanta  News¬ 
papers,  Inc.,  publisher  of  the  Atlanta 
(Ga.)  JournallConstitution,  was  reorga¬ 
nized. 

David  E.  Easterly  has  replaced  Tho¬ 
mas  H.  Wood,  who  resigned,  as  presi¬ 
dent.  Minor  J.  (Buddy)  Ward  was  named 
executive  vicepresident  and  general  man¬ 
ager,  and  Owen  Olson  has  resigned  as 
vicepresident/administrative  services. 
Hal  Gulliver  has  resigned  as  editor  of  the 
Constitution,  effective  June  15. 

Jim  Minter  was  named  editor  of  the 
Journal  and  Constitution.  Minter,  who 
was  vicepresident  and  executive  editor  of 
the  papers  since  1980,  will  retain  his  posi¬ 
tion  as  vicepresident.  Durwood  McAllis¬ 
ter,  who  was  editor  of  the  Journal,  was 
named  editor  of  the  paper’s  editorial 
page.  Tom  Teepen,  editorial  page  editor 
of  the  Dayton  (Ohio)  News  since  1968, 
has  been  named  editor  of  the  Constitu¬ 
tion’s  editorial  page. 

Easterly,  39,  will  retain  the  position  he 
has  held  since  July  1981  of  vicepresident/ 
operations  for  Cox  Newspapers.  Im¬ 
mediately  prior  to  this  appointment  with 
Cox  Newspapers,  Easterly  was  president 
of  Dayton  Newspapers,  Inc.,  publisher  of 
the  Dayton  (Ohio)  NewslJournal  Herald. 

Ward  was  vicepresident/operations 
and  engineering  of  Atlanta  Newspapers, 
Inc.  As  general  manager,  he  will  be  re¬ 
sponsible  for  directing  all  Journal/Con¬ 
stitution  departments  except  news  and 
editorial. 

Wood  said  of  his  decision  to  resign, 
“There  comes  a  time  when  there  is  a 
question  of  direction  and  priorities.  Mr. 
(Clover  (Charles  E.  Glover,  president  of 
Cox  Enterprises,  Inc.,  of  which  Cox 
Newspapers  is  a  division)  and  I  have  de¬ 
cided  it  is  time  for  a  change.” 

Additionally,  the  papers  recently 
announced  that  they  will  combine  their 
local  news  gathering  staffs.  The  staff  mer¬ 
ger  will  not  affect  the  papers’  publication 
schedules  or  their  separate  identities. 

Regarding  this  move.  Easterly  said, 
“I’m  reasonably  sure  it  is  an  effective 
way  to  gain  added  resources  to  turn  loose 
on  coverage  of  the  suburbs  and  other 
areas,  such  as  sports  or  features  or  busi¬ 
ness.”  He  acknowledged  that  the  con¬ 
solidation  of  the  two  news  staffs  will 
mean  less  competition  between  the  pap¬ 
ers.  He  said,  “We’ve  got  so  many  com¬ 
petitors  outside  that  maybe  we  don’t  have 
the  luxury  anymore  to  generate  our  own 
intramural  competition.” 

Regarding  the  relationship  that  he 
wishes  to  develop  between  himself  and 
the  editorial  department  of  the  papers. 
Easterly  said,  “I’ll  occasionally  suggest 
story  ideas,  for  example,  to  the  editorial 
side.  Editorial  people  have  to  have  a  very 
long  rope.  They  have  to  know  that  when 
they  are  right  and  have  been  fair.” 
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Understanding  the  news 


By  John  L.  Perry 

I  see  a  crumbling  of  the  journalistic  sand  castles  which  were  built  as 
monuments  to  the  notion  that  ail  that  people  are  interested  in  hearing  about  is 
“how  to  cope.” 

The  first  of  the  major  coping  papers  to  go  on  the  rocks  of  reality  was  the 
Chicago  Daily  News,  once  one  of  this  land's  news  papers. 

Over-coping  is  my  No.  1  candidate  for  the  cause  of  death  of  the  Washing¬ 
ton  Star. 

With  the  proliferation  of  technology  and  the  accompanying  fierce  rate  of 
social  change,  people  become  confused  and  uneasy,  in  search  of  reassurance. 

Sensing  that,  the  architects  of  “tell  ’em  how  to  cope”  offered  a  prescrip¬ 
tion  which,  although  received  well  at  first,  is  now  being  tolerated  less  and 
less. 

Discovering  that  those  nostrums  dealt  mainly  with  the  symptoms  (you 
coped  with  the  effects  of  what  was  ailing  you  without  doing  much  about  the 
causes),  more  and  more  consumers  of  the  journalistic  product — be  it  maga¬ 
zines,  television  or  newspapers — are  reaching  out  for  more  basics,  more 
certainties. 

In  that  mood,  they  want  to  know  “what  happened.”  They  are  sick  and  tired 
of  having  it  served  to  them  all  fluffed  up  and  feature-coated.  They  want  it 
straight  and  they  want  it  now. 

That,  I  submit,  is  the  basis  of  the  current  popularity  of  television  news. 

I  would  caution  my  colleagues  with  the  cameras,  though,  that  they  may 
well  be  living  on  borrowed  time,  just  as  the  “copers”  were. 

It  is  my  view  that  what  those  folks  “out  there”  are  trying  to  tell  us — if  we 
would  only  listen —  is  that  while  they  want  it  straight  and  current  they  also 
want  more  than  bulletins. 

As  those  with  longer  institutional  memory  in  this  profession  can  attest, 
“bulletin-itis”  is  another  of  those  sure-fire,  off-the-shelf  formulas  for  failure. 

Our  audience,  I  insist,  want  to  know  the  answers  to  not  only  “what 
happened?”  but  also  “what  does  it  mean?” 

As  a  profession,  we  have  done  a  magnificent  job  of  fielding  that  first 
question.  We  flounder  when  we  drift  from  it — as  in  “coping”  and  over¬ 
featuring. 

But  we  have  not  done  well  in  answering  “what  does  it  mean?” 

When  we  attempt  it  by  injecting  editorial  opinion  in  news  stories,  our 
readers,  rightly,  smell  a  rat  and  reject  us,  as  they  should.  We  get  accused  of 
“slanting  the  news.” 

The  ill-fated  assays  into  the  essays  of  “new  journalism”  turned  out, 
predictably,  to  be  total  disasters.  “Advocacy  journalism”  has  no  place 
outside  the  pamphleteer’s  tract. 

Down  that  alluring  lane  lie  the  pitfalls  of  single-sourcing  inadequate  attribu¬ 
tion,  mystery  quotes,  innuendo,  faked  “facts,”  fabricated  contest  entries 
and  all  the  other  sneaky  tricks  and  lazy  ways  out  for  stacking  the  deck  to 
gratify  an  opinionated  reporter’s  view  of  the  way  the  world  ought,  or  ought 
not  to  be  rather  than  what  it  actually  is. 

The  trouble  with  “actually  is”  is  that  it  is  one  big  cloud  of  gray,  and  the 
indolent  or  the  ideologue  wants  his  heresies  and  dogmas  served  in  near, 
no-need-to-think  blacks  and  whites. 

But  the  poor  devil  “out  there”  who  is  being  buffeted  about  by  a  garbage 
pail  full  of  unqualified,  unattributed,  unsubstantiated  claims  and  demands  in 
the  arena  of  ideas  does  not  need  to  be  offered  any  more  open  manholes  which 
lead  him  back  into  the  sewers  of  confusion. 

What  he  needs,  and  wants  devoutly,  are  a  few  well-placed,  well-lit  lamp 
posts  in  the  cloud  of  gray. 

So,  we  say — and  it  is  nothing  new — that  we  will  “just  give  ’em  the  facts.” 
Now,  we  are  back  to  Square  One  and  the  traditional  “objective”  reporting 
of  the  wire  services. 

What  is  needed  from  the  journalism  profession  is  not  a  retreat  into  the 
tortoise  shell  of  “objectivity”  but  a  commitment  to  help  the  audience  under¬ 
stand  this  exciting  and  puzzling  and  threatening  and  rewarding  world. 

It  will  no  longer  do  for  a  journalist  to  be  a  mere  reporter  of  “facts.”  The 
reporter  must  explain  to  that  audience — without  injecting  personal  prejudice 
or  political  bias — what  those  facts  mean  to  them. _ 

(John  L.  Perry,  is  editor  of  the  Clearwater  (Fla.)  Sun.  These  are  excerpts 
from  remarks  made  to  the  Florida  West  Coast  Chapter  of  Sigma  Delta  Chi,  May 


David  Rhydwen 


Librarians 
honor  five 
at  conference 


The  Newspaper  Division  of  Special  ^ 
Libraries  Association  honored  five  of  its  ^ 
members  at  its  award  ceremony  and  ban-  ^ 
quet  on  June  7,  during  the  annual  con-  ' 
ference  of  Special  Libraries  Association  . 
in  Detroit,  Mich. 

David  A.  Rhydwen  of  the  Toronto  \ 
Globe  and  Mail  received  the  division’s 
highest  honor,  the  Joseph  F.  Kwapil 
Memorial  Award.  This  award  is  given  for 
major  achievement  in  the  field  of  news¬ 
paper  librarianship,  and  outstanding  " 
service  to  the  Newspaper  Division  of  " 
SLA. 

Rhydwen,  former  chief  librarian,  was  a . 
member  of  the  division  for  many  years. 

He  served  as  chairman  in  1960-61  and  has 
served  on  many  of  its  committees.  He 
began  as  a  reporter  with  the  Globe  and 
Mail  while  still  in  school.  He  joined  the 
library  staff  in  1938  and  became  chief 
librarian  in  1943.  His  work  has  been 
marked  by  pioneering  techniques  and 
ideas,  particularly  the  early  use  of  micro¬ 
film  and  more  recently  the  development 
of  a  computerized  full-text  automated  re¬ 
trieval  system.  He  won  the  Jack  K.  Bur- 
ness  Memorial  Award  for  distinquished 
newspaper  librarianship  in  1966.  He  is 
now  administrative  director  for  editorial 
department  with  the  Globe  &  Mail. 

The  Roll  of  Honor  Award  was  pre¬ 
sented  to  Edward  W.  Quill  of  the  Boston 
Globe,  Rex  Schaeffer  of  the  Rochester 
Democrat  &  Chronicle  and  Times-Vnion, 
and  the  late  James  Criswell  of  the  Hous-  . 
ton  Post.  This  award  is  given  for  service  ^ 
to  the  division  programs  and  projects.  " 

Shirley  Mooney,  chief  librarian  of  the^ 
Vancouver  Sun  &  Province,  outgoing^ 
chairman  of  the  division,  was  given  anM 
Award  of  Merit.  ■ 
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James  (Scotty)  Reston,  New  York  Times,  speaks  at  the  awards  banquet.  A  life-size 
photograph  of  the  late  publisher  was  displayed. 


Jim  Knight,  (left),  and  Charles  R. 
Novitz,  president.  Society  of  Professional 
Journalists,  read  the  bronze  plaque  de¬ 
signating  the  Akron  Beacon  Journal  as  an 
"Historic  Site  in  Journalism." 


Tv  news  rapped  at  John  S.  Knight  fete 


James  B.  Reston,  columnist  for  the 
New  York  Times,  believes  television 
more  than  the  press  is  responsible  for  cur¬ 
rent  criticism  that  the  media  often  fail  to 
put  the  news  in  perspective. 

Speaking  to  an  audience  of  450  at  the 
John  S.  Knight  Awards  Dinner  (May  25) 
in  Akron,  Ohio,  Reston  said  he  learned 
the  craft  of  reporting  in  an  earlier  era  that 
he  described  as  “police-blotter  journal¬ 
ism.” 

“We  didn’t  try  to  see  and  report  on  the 
life  of  the  community  as  a  whole,”  Res¬ 
ton  said,  “but  took  down  off  the  police 
blotter  what  went  wrong — the  news  of 
crime  and  conflict  and  corruption.” 

“Today,”  he  said,  “we  have  come  to 
the  point  where  the  people,  the  courts, 
and  the  executive  and  legislative  bran¬ 
ches  of  the  nation — even  some  of  the 
leaders  of  our  own  profession — are 
beginning  to  question  whether  we  are 
meeting  our  responsibilities  as  well  as  we 
might. 

“What  they  are  saying,  I  think,  is  that 
our  fast  ball  is  better  than  our  control; 
that  what  is  best  for  newspaper  circula¬ 
tion  and  television  ratings  is  not  necessar¬ 
ily  best  for  the  nation.” 

In  a  strong  defense  of  newspaper 
reporting,  Reston  said  the  American 
press  is  today  the  best  in  the  world,  and 
“is  far  better  than  at  any  other  time  in  my 
life.”  Reporters  joining  the  profession 
today  are  far  better  educated  and  equip¬ 
ped — especially  to  deal  with  comic  stor¬ 
ies — than  those  50  years  ago,  he  said, 
when  he  graduated  from  college. 

As  radio  and  television  grew  in  pro¬ 
minence  and  popularity,  he  continued, 
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both  tended  to  replace  the  newspapers’ 
role  as  the  first  provider  of  news. 

“Obviously,  newspapers  had  to  find 
another  role,  and  I  believe  they  have 
made  considerable  progress  in  doing  so,” 
he  said.  “They  have  begun  to  explain  the 
news  rather  than  the  violence  itself.  By 
the  acceptance  of  op-ed  pages,  they  have 
tardily  but  finally  agreed  that  opinion  on 
the  news  is  too  important  to  be  left  solely 
to  editorial  writers,  but  that  the  public 
must  have  greater  access  to  the  press  with 
other  opinions. 

“Meanwhile,  or  so  1  believe,”  he  said, 
“the  television  has  adopted  the  tech¬ 
niques  of  police-blotter  journalism, 
which  we  are  just  beginning  to  reject. 
They  have  not  only  replaced  us  as  the 
main  source  of  news,  but  have  con¬ 
centrated  on  bringing  the  pictures  of  vio¬ 
lence  and  disaster  into  every  home  every 
night  and  hour  on  the  hour  every  day.” 

“I  don’t  think,”  he  added,  “we  should 
waste  our  time  trying  to  analyze  what  is 
on  the  mind  of  the  captains  of  the  televi¬ 
sion  industry.  For  all  we  know,  there  is 
very  little  on  their  minds,  other  than  their 
ratings  and  popular  personalities. 

“The  important  question  for  newspap¬ 
ers,  editors,  and  reporter?  is  to  be  sure 
about  what’s  on  our  minds.” 

What  ought  to  be  on  those  minds,  he 
suggested  are  some  of  the  great 
underlying  stories  of  the  era,  such  as 
some  of  those  suggested  recently  by  the 
New  York  economist,  Felix  Rohatyn: 

1.  The  growth  of  a  permanent 
underclass  in  the  inner-city  ghettos  of 
America. 

2.  The  regional  split  between  Sunbelt 


and  Frostbelt,  and  its  effects  on  the  north¬ 
ern  half  of  the  U.S. 

3.  The  decline  of  traditional  American 
manufacturing  sectors;  autos,  steel,  glass 
and  rubber. 

4.  The  growing  number  of  illegal 
immigrants,  especially  from  Mexico,  and 
how  the  country  can  produce  enough  jobs 
to  absorb  unemployed  Americans  as  well 
as  the  immigrants. 

5.  Nuclear  proliferation. 

6.  And,  the  decline  of  the  written  press 
and  the  dominance  of  tv  in  the  nation’s 
political  dialogue. 

“My  own  experience,”  Reston  said, 
“tells  me  that  things  are  seldom  quite  as 
good  or  as  bad  as  the  violent  pictures  on 
the  evening  news  or  popular  opinion  of 
the  moment — and  the  present  mood  of 
despondency  and  disarray  in  the  Western 
World  is  probably  no  more  justified  than 
were  the  wild  expectations  of  the  Sixties. 

“On  the  whole,  I  remain  an  optimist,” 
he  said,  and  will  defend  “the  proposition 
that  the  last  quarter  of  the  century,  while 
full  of  ominous  threats,  will  probably 
allow  us  to  plan  our  lives  and  work  with 
more  success  than  in  the  first  three  quart¬ 
ers.” 

The  dinner  at  which  he  spoke  was  held 
by  the  Buckeye  Chapter  of  the  Society  of 
Professional  Journalists,  and  concluded  a 
day-long  series  of  events  honoring  the  life 
of  John  S.  Knight,  who  from  an  initial 
base  in  Akron  as  editor  of  the  Akron  Bea¬ 
con  Journal  founded  and  built  what  has 
become  Knight-Ridder  Newspapers,  Inc. 

Those  who  took  part  in  the  events 
included  James  L.  Knight,  John  S. 

(Continued  on  page  34) 
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Newspaper  sales  strategy 
offered  by  agepcy  exec 


The  president  of  Ogilvy  &  Mather/ 
USA  last  week  gave  newspaper  repre¬ 
sentatives  a  prescription  for  success  in 
the  future  media  world  during  the  New 
York  Newspaper  Advertising  Sales 
Association’s  final  luncheon  of  the  1981- 
82  season. 

Ken  Roman,  who  presides  over  the 
$800  million  division  of  the  multi-billion 
dollar  international  ad  agency  confessed, 
“It  is  really  very  easy  for  us  to  forget  that 
newspapers  are  still  king  —  the  largest 
advertising  medium  in  America,  reaching 
more  than  a  hundred  million  adults  every 
day.”  He  continued,  “The  reason  it’s  so 
easy  to  forget  that  newspapers  are  still 
king  is  because  you’ve  been  around  lon¬ 
ger  than  any  other  advertising  medium 
and  you’re  not  really  top  of  mind.” 

Another  reason  is  that  “your  problems 
are  so  visible  —  the  problems  of  the  major 
metro  area  newspapers  are  topped  by  the 
continuing  saga  of  the  New  York  News, 
right  here  in  advertising  city.  An  image  of 
an  industry  that’s  infected  with  failure” 
emerges  from  the  publicity  surrounding 
the  recent  deaths  of  major  metro  dailies. 

Roman  then  suggested  a  ten  point  plan 
to  dissolve  that  image. 

“Plan  for  change,”  he  advised. 
“You’ve  got  to  study  trends,  you’ve  got 
to  anticipate  change.  Don’t  be  pushed 
into  the  position  of  being  reactive.” 

“Know  the  enemy,”  he  continued, 
“all  these  other  media  are  nibbling  away 
at  the  historic  strengths  of  newspapers  — 
news,  sports,  community  service  and  loc¬ 
al  advertising  revenue.”  Said  Roman, 
“To  be  in  more  media  plans,  newspapers 
have  to  be  seen  differently  by  advertisers, 
by  agencies.  Promote  newspapers  as  an 
attractive  category,  note  your  newspaper 
as  the  best  brand  to  buy.” 

“Be  distinctly  competitive,”  Roman 
advised.  “Newspapers,  unlike  television 
or  cable,  are  portable,  browseable,  easy 
to  read  and  they  touch  the  re3der  in  a 
unique  manner.  With  the  trend  that 
you’re  facing  toward  one  major  daily  per 
market,  you  really  have  to  mount  a  major 
effort  to  sell  the  intrinsic  values  of  news¬ 
papers  —  values  that  are  not  easily  substi¬ 
tutable  by  any  other  medium.” 

Noting  the  local  thrust  of  newspapers, 
Roman  said,  “All  business  is  local,  and 
increasingly  so.”  Continuing  on  that 
theme,  Roman  declared,  “With  house¬ 
holds  that  are  soon  going  to  be  getting  80 
television  channels  and  15  magazines  and 
one  newspaper,  yours  may  be  the  only 
medium  that  we  can  be  sure  of  providing 
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broad  reach  of  identifiable  households. 
You  might  call  it  mass  selectivity.  Now 
matter  how  selective  our  media  targets 
become,  we’re  still  going  to  need  large 
chunks  of  them.” 

In  order  to  be  in  a  position  to  act  as  a 
selective  mass  medium,  newspapers  are 
going  to  have  to  “hold  that  reader,” 
according  to  Roman. 

Roman  also  advised  newspapers  to 
“grow  with  direct  response.”  Not  only 
does  direct  response  advertising  in  news¬ 
papers  provide  verifiable  sales  results 
data,  it  also  offers  an  advertiser  the 
opportunity  to  reach  prospects  with  free 
standing  inserts  at  a  lower  cost  than  direct 
mail,  he  said. 

He  advised  newspapers  to  “sell  crea¬ 
tive  values.  We  really  believe  that  the 
creative  values  of  newspapers  —  im¬ 
mediacy,  flexibility,  editorial  environ¬ 
ment  —  are  just  as  important  as  the  num¬ 
bers.”  He  then  offered  what  may  prove  a 
particularly  valuable  piece  of  advice. 
“One  of  the  best  ways  that  you  can  make 
a  sale  in  our  agency  today  is  to  figure  out 
what  our  problems  are  and  get  to  the  crea¬ 
tive  person.  Get  to  the  copywriter  and 
show  how  newspapers  can  help  them,  be¬ 
cause  that  person  is  going  to  go  to  the 
creative  head  of  the  agency  and  beat  on 
the  account  and  media  groups  and  say, 
‘Why  can’t  I  use  newspapers.’  It’s  a  lot 
easier  than  going  the  other  way  around,” 
said  Roman. 

Eighth  on  his  list  of  suggestions  is 
“show  us  how  to  stretch  our  clients’  dol- 


paper  campaign,  not  an  ad,  really  makes 
continuity  prohibitively  expensive  for 
many  of  our  clients.  Try  to  help  us  use 
less  than  full-page  units  to  stretch  dollars 
and  make  newspapers  a  medium  for 
advertising,  not  just  a  medium  for  promo¬ 
tion.” 

Roman  cited  the  advances  made  in  re¬ 
cent  years  in  making  national  newspaper 
advertising  easier  to  buy.  He  advised  the 
industry  to  continue.  “More  satellite  de¬ 
livery  of  advertising  is  one  of  those  things 
that  are  really  going  to  bring  newspapers 
into  the  new  media  worls,”  he  said.  Call¬ 
ing  the  Standard  Advertising  Unit  system 
“a  major  step,”  Roman  said,  “We  need 
more  of  them.  A  lot  of  our  offices  are 
saying  the  local  papers  are  resisting 
them.”  He  continued,  “We  need  more 
standardizing  —  standardizing  of  in¬ 
voices,  standardizing  of  rate  cards,  page 
dimensions  and  column  formats.  One 
order/one  bill  for  national  advertising 
would  be  very  productive,  I  can  promise 
you,”  he  said. 

Roman  also  called  for  a  “better  rate 
structure.  There’s  really  very  little  pur¬ 
pose,  from  our  point  of  view,  in  the  two 
tier  rate  structure  that  favors  local  adver¬ 
tisers  when  they  already  do  the  bulk  of 
your  business.  If  you  want  to  encourage 
national  advertisers,  you  have  to  be  more 
competitive  with  the  other  media.” 

Finally,  Roman  advised,  “Try  optim¬ 
ism.  There  are  a  lot  of  gloomy  people  out 
hanging  crepe  about  the  state  of  the  busi¬ 
ness  and  the  state  of  the  world.  In  1982, 
after  three  decades  of  new  competition 
coming  at  you,  newspapers  continue  to 
be  a  major  force  and  the  dominant  adver¬ 
tising  medium  in  this  country.  Take  the 
offensive.  Be  enthusiastic,  be  construc¬ 
tive,  be  aggressive,  be  creative,  be  candid 
—  but  deal  from  strength.” 

The  new  slate  of  NY  NASA  officers 
elected  at  the  meeting  include  Frank 
Valentine  of  Newhouse  Newspapers, 
president;  Robert  Butler,  Sawyer  Fergu- 


lars.  Almost  all  of  the  success  stories  of  son  Walker,  vicepresident;  William  Har- 
the  advertising  business  are  successes  of  rison.  Million  Market  Newspapers, 
continuity,  of  frequency,  not  of  reach,  treasurer;  and  Norman  Sipple,  Hearst 
Yet  the  absolute  cost  of  a  national  news-  Advertising,  secretary. 

Supreme  Court  declines  to  review 
law  limiting  shopper  distribution 


The  U.S.  Supreme  Court  recently  let 
stand  a  lower  court  decision  which  de¬ 
clared  unconstitutional  a  Doylestown, 
Pa.,  law  limiting  distribution  of  shoppers 
and  pennysavers. 

The  issue  arose  roughly  a  year-and-a- 
half  ago  when  the  township  passed  an 
ordinance  which  prohibited  delivery  of 
advertising  material  to  a  person’s  home 
unless  that  person  had  requested  it.  The 
intent  of  the  township’s  action  was  to 
thwart  potential  burglaries  which  could 
feasibly  be  encouraged  by  the  sight  of 
advertising  material  piled  up  on  a  resi¬ 
dent’s  doorstep.  However,  the  law  sing- 


led-out  advertising  material  —  no  other 
form  of  door  to  door  dissemination  of 
information  was  covered. 

The  ordinance  was  contested  by  a  free- 
circulation  paper  called  Piggy-Back,  a 
publication  of  Ad  World,  Inc. 

The  U.S.  Court  of  Appeals  for  the 
Third  Circuit  last  year  ruled  the  law  an 
unconstitutional  abridgement  of  the  free 
speech  guarantees  of  the  First  Amend¬ 
ment.  According  to  the  court,  the  ordi¬ 
nance  was  overbroad  —  it  was  “not  suffi¬ 
ciently  related  to  the  state  interest  adv¬ 
anced  to  pass  constitutional  muster.” 


Postal  Service  reports 
bogus  ad  response 

By  Dan  Lionel  to  medical  fraud  ads,  depending  upon 


The  following  ads  recently  appeared  in 
37  daily  newspapers.  Twelve  papers 
turned  them  down. 

Earn  $750  per  month  in  your  spare  time 
from  your  own  home.  Be  your  own  boss. 
Work  your  choice  of  hours.  Guaranteed. 
For  information  reply  to  KC,  Dep’t  WAH 
P.O.  Box  264  Pittsburgh,  Pa  15230. 

*  * 

European  reducing  formula  available. 
Lose  weight  like  never  before.  Guaran¬ 
teed  results  or  your  money  back.  Mail  to 
Dep’t  CPP,  Box  264  Pittsburgh,  Pa. 
15230. 

The  ads  were  ordered  and  paid  for  by 
the  Inspector’s  Office  of  the  U.S.  Postal 
Service,  Pittsburgh,  PA.  In  a  covering 
letter  addressed  to  the  newpapers,  R.D. 
McCarthy,  assistant  inspector  in  charge 
explained:  “In  the  past.  The  Postal  In¬ 
spection  Service  has  found  that  many  ads 
which  are  similar  to  these  represent 
fraudulent  promotions.  The  purpose  of 
these  advertisments  is  to  identify  the 
number  of  customer  responses  that  are 
generated  by  this  type  of 
advertising  ...  It  is  our  goal  to  bring 
this  kind  of  bogus  promotion  to  the  atten¬ 
tion  of  all  customers  and  help  prevent 
them  from  becoming  future  victims  of 
other  mail  fraud  schemes.’’ 

In  a  chat  with  the  Inspector  in  charge, 
J.R.  McClelland,  E&P  learned  that  the 
impact  of  the  effort  went  far  beyond  the 
425  individuals  who  responded  to  the  ads. 
Not  only  did  many  newspapers  including 
the  New  York  Times  pick  up  the  story,  but 
the  Inspector  was  interviewed  on  the  To¬ 
day  Show  by  Betty  Furness. 

“Ninety  percent  of  the  responses  came 
to  the  business  opportunity  ad,”  accord¬ 
ing  to  McClelland.  “The  ads  were  aimed 
at  two  potential  trouble  spots  —  the  work 
at  home  frauds  and  the  phoney  medical 
and  reducing  operators.” 

In  response  to  their  letters,  readers  re¬ 
ceived  a  letter  from  the  Post  Office  which 
read  in  part: 

“Recently  you  responded  to  an  ad  in  a 
local  newspaper  which  stated  (text  of  ad). 
This  advertisment  is  similar  to  other  ads 
which  the  Postal  Inspection  Service  has 
determined  to  be  fraudulent.  Those  who 
responded  learned  too  late  that  they  had 
become  a  victim  of  a  mail  fraud  scheme. 

“The  Postal  Inspection  Service  wants 
to  alert  you  to  be  cautious  of  this  kind  of  a 
promotion.  If  you  see  an  ad  like  this  one 
that  sounds  too  good  to  be  true,  report  it 
to  the  Postal  Inspection  Service  through 
your  local  Postmaster.” 

The  reader  also  received  a  20^  stamp 
and  a  brochure  outlining  the  pitfalls  of 
work  at  home  scheme  ads  or  one  relating 
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which  ad  the  reader  had  responded  to. 

Asked  where  most  of  ads  of  this  type 
appeared,  McClelland  noted  that  daily 
newspaper  classified  sections  in  the  area 
covered  by  the  Pittsburgh  postal  zone, 
namely  western  Pennsylvania,  W.  Virgi¬ 
nia  and  New  York  State  except  for  New 
York  City,  carried  some,  but  the  Sunday 
tabloids,  such  as  the  Star,  the  National 
Enquirer  and  the  Globe,  as  well  as  certain 
magazines,  generally  carried  many. 

The  “Work  At  Home”  brochure  fea¬ 
tures  reprints  of  typical  ads  of  this  type  on 
the  cover  with  screaming  headlines  such 
as  “You  can  earn  $3000  a  Month!”, 
“Money!  Beyond  your  wildest 
dreams  ...”  “Make  $1000  in  30  days 
or  your  money  back”  etc. 

“The  most  common  offerings,”  the 
brochure  notes  “is  for  envelope  stuffing, 
making  baby  booties  or  aprons.  The  suc¬ 
cess  of  this  type  of  promotion  depends 
upon  the  continual  placement  of  similar 
ads  to  induce  others  to  respond  or  upon 
the  investor  attempting  to  sell  a  product 
for  which  there  is  little  or  no  market.” 

A  cartoon  shows  an  elderly  couple  up 
to  their  hips  in  another  popular  ploy,  ear¬ 
thworms.  The  couple  is  shown  sur¬ 
rounded  by  crates  of  earthworms  with  a 
big  sign  in  front  of  them  showing  succes¬ 
sive  markdowns  starting  with  $1.00  per 
dozen  to  50  per  dozen  and  finally 
“MAKE  OFFER!” 

Appended  to  the  brochure  is  a  tear  out 
form,  postage  paid,  addressed  to  the  Post 
Office  Chief  Postal  Inspector  in  which 
consumers  are  invited  to  send  details  of 
any  instance  of  where  they  may  have  fal¬ 
len  victim  to  a  fraudulent  ad.  Copies  of 
these  brochures  may  be  obtained  from 
the  Chief  Postal  Inspector,  Consumer 
Protection  Division,  Washington,  D.C. 
20260. 

Bogus  employment  ad 
vexes  nearly  300 

A  bogus  employment  ad  run  in  the 
Miami  Herald  and  Miami  News  seeking 
laborors  drew  nearly  300  job-hungry 
workers  to  two  supposed  construction 
sites  in  south  Florida  this  week. 

The  ads,  which  promised  wages  of 
more  than  $7.50  per  hour,  were  billed  to  a 
nonexistent  address.  The  telephone  num¬ 
ber  listed  on  the  order  put  callers  in  con¬ 
tact  with  a  doctors  office. 

The  Coral  Gables  police  had  to  dis¬ 
patch  officers  to  the  two  sites  to  disperse 
the  would-be  workers. 

Another  false  employnent  ad  had  been 
placed  in  the  newspapers  just  last  week. 
So  far,  nobody  has  ascertained  who  is 
responsible  for  the  hoax. 


Dayton  dailies 
name  ad  director 

Retta  Kelley,  of  Longview,  Texas,  has 
joined  Dayton  Newspapers  Inc.,  as 
advertising  director. 

Kelley,  who  has  already  started  her 
duties  in  Dayton,  was  the  advertising 
director  for  Longview  Newspapers  Inc., 
which  are  owned  by  the  Cox  Newspapers 
group,  as  are  the  Dayton  newspapers. 

Before  her  association  with  the  Long¬ 
view  Newspapers,  she  was  director  of 
research  and  promotion  for  the  Austin 
(Texas)  American-Statesman,  also  a 
member  of  the  Cox  newspaper  group. 

Her  past  working  experience  has  in¬ 
cluded  serving  as  women’s  editor  for  the 
San  Angelo  (Texas)  Standard  Times  and 
later  as  promotion  director  for  that  news¬ 
paper.  Kelley  began  her  newspaper 
career  at  age  16  in  the  editorial  depart¬ 
ment  of  the  Waco  News-Tribune  in  her 
hometown  of  Waco,  Texas. 

Diane  Broch  named 
advertising  director 

Diane  Broch,  39,  was  promoted  to  the 
position  of  advertising  director  for  the 
Oakland  TribunelEastbay  TOD  A  Y. 

Broch  joined  the  newspapers  in 
December,  1980,  as  retail  advertising 
manager,  a  post  she  held  until  her  recent 
promotion.  She  spent  three  years  as  ma¬ 
jor  account  manager  for  the  Sparks 
Newspaper  Group  prior  to  joining  the 
TribuneATODAY. 

She  also  spent  two  years  with  the 
Poughkeepsie  Journal  as  a  display 
advertising  representative. 

Bill  Lavine,  40,  was  promoted  to  the 
newly  created  position  of  manager, 
advertising  administration.  He  will  retain 
his  duties  as  national  advertising  mana¬ 
ger.  Lavine  joined  the  Tribune/TODAY 
in  1%7  in  the  retail  department.  He  was 
named  national  ad  manager  in  1975. 

Dan  Pitta,  59,  was  promoted  to  assis¬ 
tant  classified  advertising  manager,  from 
local  advertising  sales  manager.  Pitta 
joined  the  Tribune/TODAY  in  1970  and 
has  held  a  variety  of  advertising  manage¬ 
ment  positions. 

Sandra  R.  Reed,  3 1 ,  was  named  metro¬ 
politan  editor  for  the  Oakland  Tribune/ 
Eastbay  TODAY.  Reed  joins  the  news¬ 
papers  from  the  San  Jose  Mercury  and 
News  where  she  was  national  editor.  She 
also  held  editing  positions  at  the  Miami 
Herald  and  the  Billings  (Mont.)  Gazette. 

Sam  Williams,  39,  was  promoted  to  the 
position  of  assistant  managing  editor. 
Williams  joined  the  newspapers  in  1980 
and  most  recently  was  assistant  city  edi¬ 
tor.  He  spent  14  years  at  the  Rochester 
Democrat  and  Chronicle  prior  to  joining 
the  Tribune/TODAY. 
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Guess  who 
The  Gallup  Poll 
decided  to 

h? 


When  The  Gallup  Poll,  the  oldest, 
most  respected  and  prestigious 
public  opinion  poll  in  the  world 
decided  to  change  syndicates, 
they  chose  the  Los  Angeles 
Times  Syndicate,  one  of 
America’s  fastest 
growing. 

We’re  pleased  to 
have  been  selected 
by  an  organization  with  a 
reputation  for  picking  the 
winner  and  proudly  offer  The 
Gallup  Poll  beginning  July  1,  1982. 


The  Gallup  Poll  and  the  Los  Angeles  Times 
Syndicate.  A  winning  combination — for 
now. . .  for  the  future. 


Cos  Anodes  Simes 

SYNDICATE 


Ad  scene 


By  Dan  Lionel 


'W/70  needs  news?’’  asks  shopper  publisher 


“What  national  advertising  agencies 
fail  to  recognize  is  that  advertising  is 
news,”  Richard  Snyder,  president  of  the 
New  York  State  Advertising  Publishers 
Council  and  publisher  of  the  Nomich 
(N.  Y.)  and  Sidney  Pennysavers  told  E&P 
in  the  aftermath  of  the  recent  N  AAP  con¬ 
vention  where  Jack  Cohen,  vicepresident 
media,  Doyle  Dane  Bembach  and  other 
key  speakers  called  upon  the  Pennysaver 
and  shopper  publisher  members  to  run 
more  and  better  news  in  their  papers. 

According  to  Snyder,  when  Cohen 
urged  the  publishers  to  run  more  news  to 
achieve  a  greater  degree  of  legitimacy  as 
an  advertising  medium,  he  overlooked 
the  main  reason  for  the  success  of  penny- 
savers  and  shoppers — “the  fact  that  we 
get  results — the  only  reason  we  can  re¬ 
main  in  business.”  “And,”  Snyder 
added,  “although  we  can’t  get  Volk¬ 
swagen  ads  from  Doyle  Dane  Bembach, 
our  local  Volkswagen  dealer,  who 
doesn’t  have  any  hangups  about  news 
content,  advertises  with  us  regularly  be¬ 
cause  we  help  him  sell  cars.” 

Snyder  notes  that  nationally,  NAAP 
members  run  news  in  about  25%  of  the 
cases  with  editorial  ranging  from  10%  to 
25%  of  total.  In  the  New  York  State 
Advertising  Publishing  Council  mem¬ 
bership,  which  accounts  for  some  3  mil¬ 


lion  weekly  circulation,  the  majority  of 
the  45  members  run  at  least  10%  editorial 
with  emphasis  on  community  bulletin 
boards  and  public  service  announce¬ 
ments. 

“I  have  no  quarrel  with  shopping  paper 
publishers  who  run  substantial  edito¬ 
rial — they  meet  the  demands  of  their  par¬ 
ticular  markets,”  he  said.  “But  in  most 
areas,  daily  or  weekly  papers  provide 
news  and  thus  there  is  no  need  to  dupli¬ 
cate  those  efforts.  The  primary  need  we 
serve  is  to  provide  retail  and  classified 
advertisers  with  a  means  of  reaching  a 
specific  market  with  saturation  as  cover¬ 
age  at  a  rate  they  can  afford.” 

Snyder’s  publications  have  an  aggre¬ 
gate  weekly  circulation  of  27,400  and 
average  a  bit  over  10%  of  non  paid  printed 
matter.  His  papers,  which  are  delivered 
by  adult  carriers,  vie  with  what  he  de¬ 
scribes  as  a  fine  daily  paper  which  has  a 
TMC  shopper  as  well.  There  is  also  a  paid 
weekly  paper. 

“In  our  market,”  he  said,  “we  run 
such  national  accounts  as  K  mart,  Jane¬ 
way,  Pizza  Hut  and  Burger  King  on  an 
exclusive  basis.  Some  of  these  accounts 
are  placed  by  local  Syracuse  ad  agencies 
who  think  in  terms  of  results  for  their 
clients  in  this  market — not  on  any  ideal¬ 
ized  concept  of  what  a  newspaper  should 


be.  These  ads  are  news  to  our  readers. 

“For  32  years,”  he  said,  “we  have  deli¬ 
vered  our  papers  at  the  same  time  every 
Wednesday.  We’re  in  the  second  genera¬ 
tion  of  families  who  wouldn’t  know  what 
it’s  like  not  to  receive  a  Pennysaver  on 
schedule.  If  we’re  as  much  as  an  hour 
late,  we  get  calls  here  in  our  office.  These 
families  are  interested  in  our  papers  and 
they  reply  to  our  advertiser,  fill  in  droves 
of  coupons  despite  our  lack  of  so-called 
news.  If  I  added  news  it  would  serve  as  an 
intrusion.  That  not  why  our  readers  pick 
up  our  papers.” 

Advertising  agencies  are  not  the  only 
ones  who  fail  to  recognize  pennysavers  as 
a  unique  medium  in  its  own  right.  Snyder 
finds  it  difficult  to  understand  why  food 
brokers,  who  can  see  that  his  papers  car¬ 
ry  14  chain  and  independent  food  store 
advertisers  every  week  against  the  daily’s 
3  chains,  do  not  back  their  retailers  with 
ads  at  this  obvious  point  of  sale. 

“If  you  eat  and  shop  for  food  in  our 
market  area  you’ve  got  to  find  your  ads  in 
our  papers.” 

Although  the  Norwich  &  Sidney  Pen¬ 
nysavers  which  run  56  to  60  tabloid  pages 
weekly  have  many  ads  geared  to  women 
readers,  Snyder  notes  that  many  ad  agen¬ 
cies  mistakenly  assume  that  their  read¬ 
ership  is  predominately  housewives. 

“We  carry  about  10  pages  of  automo¬ 
tive  ads  every  week,”  he  said, “with 
some  250  automobile  for  sale  classified 
ads  beside.  Those  ads  are  largely  aimed  at 
our  male  readership.” 


Eveiything  you  wanted  to  know 
about  life  and  health  insurance— 


but  didn’t  know  whom  to  ask 
Ask  us. 


Walter  Bussewttz  Men  Swan  Robert  Waldron 


Call  collect: 

In  Washington,  D.C.: 

Walter  Bussewitz  (202)  862-4064 
(Life  insurance/pensions) 

Neil  Swan  (202)  862-4063 
(Health  insurance) 

In  New  York: 

Robert  Waldron  (212)  245-4198 


We’ll  give 
you  straight 
answers  on: 

•  Life  and  health  insurance 

•  Social  Security 

•  Life  expectancy 

•  Outlook  for  the  future 

•  Position  on  legislative  issues 

•  Pensions,  annuities,  IRA’s 

•  Health-care  costs 

•  Demographics,  lifestyles 

•  Corporate  public  involvement 

•  Life  insurance  investments 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

1850  K  Street  NW.  Washtngton.  DC  20006 

*ftepresenting  525  life  insurarKe 
companies,  with  95  percent  of  the  Nfe 
insurance  in  force  in  the  United  States, 
and  more  than  300  health  insurarKe 
compar>ies,  with  80  percent  of  the  riealth 
insurarKe  written  by  insurance  companies 
in  the  United  States. 
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■F'E-RA-G" 

superior  quality,  innovative  mailroom  equipment  including 

'F'E'RtA'G' 

the  see  Single  eopy  eonveyor-  automated  modular  processing 


system  that  lets  you  release  or  divert  copies  at  any  point 

•F'E'RiArG' 

for  every  processing  requirement . . .  with  1 00%  accountability. 


-F-E-RiA-G-  equipment  is  now  marketed  by  the  REIST  marketing  organization 


the  newest  member  of  the  FERAG  group  of  companies 

REIST  MARKETING  ORGANIZATION 

serves  newspapers  in  North  America  through  four  regional  sales  offices 

REIST  MARKETING  ORGANIZATION 

welcomes  your  Inquiry  about  FERAG  mailroom  and  allied  equipment 

VISIT  US  AT  ANPA/RI  IN  DALLAS— BOOTH  2157 

REIST  MARKETING  ORGANIZATION 

122  EAST  42ND  STREET,  SUITE  1700,  NEW  YORK,  NEW  YORK  t0l68 
TELEPHONE:  2l 2/687-8060;  201/368-0020;  TELEX:  66340 


Management/motivation  themes 
to  highlight  INAME  conterence 


as  an  advertiser,  he  will  look  at  newspap¬ 
ers  in  particular  and  will  review  their 
strengths  and  weaknesses;  finally,  he  will 
examine  the  role  of  the  press  as  a  reporter 
and  advocate. 


Program  plans  have  been  released  for 
the  129th  International  Newspaper 
Advertising  and  Marketing  Executives 
Sales  Conference,  according  to  INAME 
second  vicepresident  and  program  chair¬ 
man  James  E.  McKeamey,  Jr.,  vicepresi¬ 
dent,  marketing,  for  the  Kansas  City 
(Mo.)  Times  &  Star. 

The  Hotel  del  Coronado,  San  Diego, 
California,  is  the  meeting  site  for  the  July 
18-21,  1982,  sales  conference.  INAME 
president  Joseph  F.  Flanagan,  senior 
vicepresident-marketing,  Milwaukee 
Journal  and  Sentinel,  will  preside. 

"Marketing  the  Number  One  Medium: 
People/Programs/Professionalsm”  is  the 
conference  theme,  and  keynoting  the 
meeting  at  the  July  19  President’s  Break¬ 
fast  will  be  Edward  Estlow,  president  of 
the  E.W.  Scripps  Company. 

Kicking  off  the  Monday  morning  prog¬ 
ram  will  be  “Retailing:  Three  Points  of 
View.”  In  this  panel,  three  top  California 
retailers  will  give  conference  attendees 
an  inside  view  of  current  trends  in  the 
retailing  world.  Panelists  include:  Ste¬ 
wart  Widdess,  senior  vicepresident/sales 
and  promotion  for  Macys  California; 
Robert  Dicker,  president  and  chief  ex¬ 
ecutive  officer  for  the  Walker  Scott  Com¬ 
pany;  and  John  Funk,  senior  vicepresi¬ 
dent/sales  and  promotion  director  for 
Robinson’s  Department  Store. 

“The  Retail  Food  Business  —  Today 
and  Tomorrow,”  featuring  a  presentation 
by  Dick  Neale,  vicepresident-food  of  the 
Newpaper  Advertising  Bureau,  will  fol¬ 
low.  Also  in  this  segment,  Alfred  A. 
Marasca,  vicepresident,  marketing,  for 
Ralphs  Grocery  Company,  will  discuss 
how  newspapers  can  best  retain  and  im¬ 
prove  their  position  in  the  retail  food  busi¬ 
ness. 

Concluding  Monday’s  sessions,  Frank 
J.  Savino,  vicepresident/marketing. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADlfRTISING  \f,m 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Uvcrtisiiii  Newj.  432-436  Elizabeth  St.. 

S«ny  Hills.  Sybeey.  Australia  2010 

Send  a  copy  of  each-  issue  for  one  year,  in¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— US. A.  SA40.00.  Payment 
must  be  mabe  by  bank  braft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . .ZIP . 


Hackensack  (N.J.)  Bergen  Record,  will 
update  attendees  on  Standard  Ad  Units. 

John  K.  Givens,  vicepresident  of 
marketing  for  Chrysler  Corporation,  will 
speak  at  Tuesday’s  conference  breakfast. 

Tuesday  morning’s  sessions  will  in¬ 
clude  “Marketing  to  a  Changing  Shop¬ 
ping  Center  Environment,”  a  panel  dis¬ 
cussion  moderated  by  Roger  Christensen 
of  the  Daily  News!  L.  A.  and  Alfred  Eisen- 
preis  of  the  Newspaper  Advertising 
Bureau.  They,  along  with  other  shopping 
center  marketing  experts,  will  take  a  look 
at  how  media  decisions  are  being  made  by 
shopping  centers  and  at  the  role  newpap- 
ers  can  play  in  serving  their  needs. 

Next,  Craig  Standen,  newly  elected 
president  of  the  Newspaper  Advertising 
Bureau,  will  talk  about  the  state  of  to¬ 
day’s  advertising  business  and  give  a  pre¬ 
view  of  what  the  NAB  will  be  doing  in  the 
coming  year. 

Following  Standen’s  speech  will  be  a 
panel  discussion,  “Cable  TV  and 
Newspapers  .  .  .  where  we  are,  where 
we’re  going.’’  Thomas  Steiner- 
Threlkeld,  director  of  research  and  cable 
coordinator  for  the  Capital  Cities  Com¬ 
munications,  will  moderate  this  panel. 
His  panelists  include:  James  Holly,  ex¬ 
ecutive  vicepresident  and  general  mana¬ 
ger  of  Times  Mirror  Cable  Corporation, 
and  Charles  Kinsolving,  vicepresident 
marketing  and  new  technology  at  the 
NAB.  They  will  discuss  cable  television’s 
impact  on  newspapers  and  how  newspap¬ 
ers  can  benefit  from  involvement  in  cable 
television. 

Louis  T.  Hagopian,  chairman  and  chief 
executive  of  N.W.  Ayer,  will  address  IN¬ 
AME  at  the  Tuesday  luncheon.  Hagopian 
will  address,  as  a  consumer,  the  trends  in 
media,  print,  and  electronic  newspapers; 


On  Tuesday  afternoon,  Don  Gogel, 
principal  of  Me  Kinsey  &  Company,  will 
show  how  attendees  can  benefit  by  using 
their  managerial  talent  to  its  fullest.  Gogel 
was  involved  in  the  reorganization  of 
IBM  and  has  worked  with  the  New  York 
Times  Company.  His  talk  will  illustrate 
how  successful  companies  are  managed 
and  how  these  skills  can  be  applied  to 
every  organization. 

Also  on  Tuesday  afternoon,  Alfred 
Eisenpreis  of  the  NAB  will  take  a  look  at 
“Retailing  in  the  80’s.”  Then,  to  con¬ 
clude  the  afternoon  sessions.  Hank 
Simons,  vicepresident  and  creative  direc¬ 
tor  for  the  NAB,  will  show  a  30-minute 
slide  presentation  on  “The  Creative 
Newspaper  1982.” 

Highlighting  the  summer  conference 
will  be  four  Management  Workshops  on 
Wednesday  morning.  An  expanded  ver¬ 
sion  of  the  popular  IDEAS  Tables,  these 
audience-participation  sessions  will  in¬ 
clude:  “25  Great  IDEAS  for  Profit,  which 
will  feature  an  audio-visual  presentation 
and  a  take-home  IDEAKIT;  “Tele¬ 
marketing  —  Selling  More  with  the  Tele¬ 
phone,”  in  which  Eric  Anderson  and 
Marie  Holland  of  the  NAB  will  show 
attendees  how  to  set  up  a  telemarketing 
department  at  their  own  newspapers  and 
how  to  sell  more  and  bigger  space  over 
the  telephone;  “How  to  Compete  with 
Radio  and  Television  Effectively  in  Your 
Market,”  in  which  attendees  will  be 
shown  how  to  use  available  research  to 
keep  their  customers’  ad  dollars  in  news¬ 
papers;  and  “Marriage  Mail  and  News¬ 
papers,”  conducted  by  Scott  Little, 
advertising  director  for  the  Oceanside 
(Cal.)  Blade-Tribune,  in  which  attendees 
will  be  shown  how  markets  are  targeted 
for  shared  mail  ventures. 


ANCAM  ad  acceptability  guidelines 
provide  clear,  definitive  reference 


Protecting  the  consumer  from  false, 
misleading  or  distasteful  classified 
advertising  has  become  a  major  concern 
of  the  advertising  industry,  the  U.S.  Post¬ 
al  Service  and  newspaper  classified 
advertising  managers.  Keeping  such 
advertising  out  of  the  newspaper  can 
prove  a  logistical  nightmare  for  a  CAM. 
The  newly  developed  Standards  of 
Acceptance  for  Classified  Advertising 
from  the  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  should  make 
the  job  a  bit  easier. 

The  ANCAM  guidelines,  which  were 
last  revised  in  1%3,  are  much  more  clear 
and  definitive,  according  to  Beverly 
Klein,  classified  manager  for  the  Mil¬ 
waukee  Journal  and  Sentinel.  The  guide¬ 
lines  contain  more  examples,  more 


categories  and  more  legal  information 
than  the  earlier  edition.  And  they  provide 
more  complete  information  on  potential 
discrimination  in  classified  advertising, 
especially  in  the  areas  of  employment, 
real  estate,  rentals  and  financial  services. 
Sample  questionaires  for  business  oppor¬ 
tunity  and/or  investment  required 
advertising  and  for  earning  claims  sub¬ 
stantiation  are  included  in  the  guidelines. 

The  new  standards  are  divided  into  10 
categories,  each  broken  into  a  numerical 
sequence  which  coincides  with  the  stan¬ 
dard  coding  system  for  electronic  classi¬ 
fied  advertising  adopted  by  ANCAM  last 
year. 

Copies  of  the  new  guidelines  may  be 
purchased  from  ANCAM  headquarters  in 
Danville,  III. 
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Your  French  “rendez-vous” 

in  Dallas 


Designed  for  mass-market  development,  the  French  Telematique  Programme  offers  a  full  range 
of  Teletel-Videotex  products  and  services; 

•  Personnal  Terminals  (Stand  Alone  Terminals  and  TV  set  adapters), 

•  Editing  Terminals  -  simple  one-line  or  intelligent  with  photographic  facilities, 

•  Front  end  software  and  services  for  existing  IBM  and  other  hosts. 

•  Application  software  -  documentary  search,  electronic  mailbox,  electronic  directory 
tele-guides,  etc. 

Teletel-Videotex  products  combine  central  Videotex  host  databases  with 
remote  access  to  existing  databases  (using  the  Distributed  Gateway 
Structure)  and  have  the  unique  capability  of  combining  low  cost  Terminals 
with  Smart-card  peripheral  readers  for  identification  encryption  and 
telepayment  procedures. 

Teletel-Videotex:  the  proven  technology  available  now  with  a  wide  range  of 
options  to  match  every  application. 

Visit  INTELMATIQUE,  to  take  full  advantage  of  this  opportunity  to  avoid 
"re-inventing  the  wheel”  in  your  modernization  plans. 


IntelniatiniiE 

FRANCE A 


THE  ORGANIZATION  FOR  THE  INTERNATIONAL  PROMOTION  OF  TELEMATIQUE 

98,  rue  de  Sevres  75007  PARIS.  Tel.:  (331 1  306.16.36,  Telex  203185  TELEMAT. E 


“Gloria  Gresham  hails  from  Indianapolis.  But  today  she 
dresses  such  stars  as  JohnTravolta,  Ali  McGraw  and 
Alan  King. 


“I  suppose  it’s  your  typical  ‘Local  Girl  Makes  Good’ 
story.  What  makes  it  interesting  is  that  for  our  Indiana 
readers  she  really  is  a  local  girl. 

“This  kind  of  story  brir^s  national  and  international 
figures  right  down  to  the  community 
level.  And  because  our  stories  have 
the  Indiana  touch,  they  attract 
more  of  our  readers  than  can 
be  hoped  for  with  syndicated 

^  “You  might  say  this  local 
^  interest  helps  local  ads 

-FRED  D.  CAVINDER,  EDITOR 

•  gfllL  4,  STAR  MAGAZINE 

1  i  INDIANAPOLIS  STAR 


A  Hoosier  dresses  the  likes  of 
John  Tfovolto  ond  George  Honmiton 
for  their  movie  roles 


This  article  appeared  in  the  September  27, 1981,  issue  of  Star 
Magazine,  the  locally  edited  Sunday  rotogravure  magazine  of 
the  Indianapolis  Star. 


MAG/NET’s  l(xal  connection  in 
Indianapolis. 

This  is  the  kind  of  personalized  report¬ 
ing  the  Indianapolis  Star  is  doing  with  its 


locally  edited  Star  Magazine.  It  s  got  the 
kind  of  power,  excitement  and  appeal 
only  local  editing  can  offer.  You.  too.  can 
have  your  magazine  if  your  paper 
has  a  circulation  of  150,000  or  more. 

Call  Jim  Davy.  President. 

Metropolitan  Sunday  Newspapers, 
for  details  on  how  you  can  become 
a  member  of  SUNDAY  MAG/NET. 
(212)689-8200. 

SUNIM^ 

MAG/NET 

55  Leading  Newspaper  Magazines  In: 

Akron.  Atlanta.  Baltimore.  Boston.  Buffalo.  Chicago. 
Cincinnati.  Cleveland.  Columbus.  Dallas.  Dayton. 
Denver.  Des  Moines.  Detroit.  Hartford.  Houston. 
Indianapolis.  Kansas  City,  Los  Angeles.  Louisville. 
Memphis.  Miami,  Milwaukee.  Minneapolis. 

New  Orleans.  New  York.  Omaha.  Orlando. 
Philadelphia,  Phoenix  Pittsburgh.  Providence. 
Rochester.  Sacramento.  St  Louis.  St  Petersburg. 
Salt  Lake  City,  San  Antonio.  San  Jose.  Seattle. 
Syracuse.  Tacoma,  Toledo.  Tulsa.  Washington, 
Westchester  Rockland.  Youngstown 
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Helen  K.  Copley,  chairman  and 
chief  executive  officer  of  Copley  News¬ 
papers,  received  an  honorary  doctor  of 
humane  letters  degree  May  23  from  the 
University  of  San  Diego,  where  she  is 
vice  chairman  of  the  board  of  trustees. 
Mrs.  Copley  was  cited  for  her  many  con¬ 
tributions  to  the  university,  to  the  San 
Diego  community  and  to  journalism. 


Catharine  Rambeau,  managing  edi¬ 
tor  of  the  Monthly  Detroit  magazine,  has 
joined  the  Detroit  Free  Press  as  an  editor 
for  The  Way  We  Live  section. 

Donna  Britt,  who  joined  the  Free 
Press  three  years  ago  as  a  general  assign¬ 
ment  reporter  on  the  city  desk,  has 
become  a  fashion  writer  and  will  work 
with  fashion  editor  Linnea  Lannon. 

Larry  Olmstead,  copy  editor  on  the 
city  desk,  moves  to  night  assistant  city 
editor.  Before  joining  the  newspaper  18 
months  ago,  Olmstead  was  with  the  Balti¬ 
more  Evening  Sun. 


McCabe  Hirt  Homack 

John  J.  McCabe  will  become  execu-  Richard  P.  Honack,  promotion 
tive  vicepresident  and  general  manager  of  director  of  the  Chicago  Sun-Times,  was 
Connecticut  Newspapers  Inc. ,  Stamford,  appointed  director  of  planning;  and  Paul 
on  August  1.  McCabe  was  with  the  S.  Hirt,  vicepresident  of  marketing,  was 

defunct  Philadelphia  Bulletin,  where  he  named  assistant  to  the  publisher  and 

had  been  vicepresident  and  general  man-  senior  vicepresident, 
ager  since  1980.  Prior  to  joining  the  Bulle-  Honack  joined  the  paper  in  1981  after 

tin,  McCabe  spent  30  years  at  The  New  serving  as  editor  of  the  Suburban  Sun- 

York  Times  Company  in  a  succession  of  Times.  Hirt  started  his  career  in  1937  as  a 
management  positions  including  promotion  writer  for  the  C/i/cago 
vicepresident  and  controller.  a  predecessor  to  the  Sun-Times. 

♦  ♦  ♦ 

David  Rampe  has  joined  the  Neu’  York 
Times  as  a  copy  editor  for  the  Business 
Day  section.  He  previously  worked  at  the 
foreign  desk  of  the  Wall  Street  Journal 
and  also  in  Hong  Kong  for  the  Asian  Wall 
Street  Journal. 

*  Hi 

E.  Mayer  Maloney  Jr.  was 
appointed  publisher  and  general  manager 
of  the  mini  Publishing  Co.,  University  of 
Illinois,  Champaign.  He  was  on  the  fac¬ 
ulty  of  the  college  of  journalism  and  com¬ 
munications  at  the  University  of  Florida, 

Gainesville. 


Gilbert  L.  Watson  111,  metropolitan 
editor  of  the  Baltimore  Sun  the  past  three 
years,  was  named  acting  assistant  mana¬ 
ger  for  features. 

Steven  M.  Luxenberg,  with  the  Sun 
since  1974  in  a  variety  of  reporting  assign¬ 
ments  and  as  city  editor  from  1979  to 
1981,  was  named  to  succeed  Watson. 

Watson  replaces  Kathleen  J.  Lally 
for  six  months  while  she  is  on  maternity 
leave. 


Charles  Lyons  was  appointed  presi¬ 
dent  of  Whitney  Communications  Cor¬ 
poration’s  Chesapeake  Publishing 
Division.  He  will  be  based  in  Easton, 
Md.,  at  Chesapeake’s  corporate 
headquarters  with  responsibility  for  18 
newspapers  in  Maryland  and  Delaware. 
Lyons  was  with  Harte-Hanks  Newspap¬ 
ers,  most  recently  as  general  manager  of 
the  Anderson  (S.C.)  Independent-Mail. 

*  *  * 

Albert  Hirschfeld,  who  has  illus¬ 
trated  New  York  Times  drama  pages  for 
more  than  50  years,  was  awarded  an  hon¬ 
orary  doctor  of  fine  arts  degree  by  the 
University  of  Hartford. 


Kerry  L.  Hubartt,  a  sports  staffer 
with  the  Fort  Wayne  (Ind.)  News- 
Sentinel,  has  been  named  executive 
sports  editor.  Paul  Gallmeier,  will 
continue  as  sports  editor,  a  post  he  has 
held  since  1952. 


Dorothy  Murphy,  former  Exeter, 
N.H.,  bureau  chief  and  editor  of  Show¬ 
case  Magazine  for  Foster’s  Daily  Demo¬ 
crat,  Dover,  N.H.,  was  named  public  in¬ 
formation  manager  of  New  Hampshire 
Public  Television,  Durham. 


Roland  A.  Powell,  a  reporter  with 
the  Toledo  (Ohio)  Blade's  Washington 
bureau,  was  named  bureau  chief. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  the 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 


In  two  decades  as  Los  Angeles  Times  travel 
editor,  Jerry  Hulse  has  been  almost  every¬ 
where — but  not  quite.  Keep  up  with  his  terrif¬ 
ic  pace — 100,000  miles  a  year — in  a  fascinat¬ 
ing  weekly  feature. 


Wdrcesfer 

Telegram 

ScGazette 


Get  it  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 


Represented  by  C.W.O.  &  O. 
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Edited  by  LENORA  WILLIAMSON 

Neil  Reynolds,  editor  of  the  Kings¬ 
ton  (Ont.)  Whig-Standard,  is  taking  a 
two-year  leave  of  absence  from  the  news¬ 
paper  to  work  for  the  Libertarian  Party  of 
Canada.  Reynolds  has  been  editor  the 
past  four  years,  having  joined  the  news¬ 
paper  in  1976  as  associate  editor. 

Michael  Cobden,  the  Whig- 
Standard’s  managing  editor,  is  replacing 
Reynolds  as  editor. 

♦  ♦ 

Don  Porterfield  was  named  general 
manager  of  the  Galax  (Va.)  Gazette, 
replacing  Bob  Tucker,  who  resigned  to 


Sodomka 


NEW  POSTS— Dennis 
Sodomka,  metropolitan  editor 
of  the  Charlotte  (N.C.)  News, 
was  named  managing  editor, 
and  Alice  George,  news  editor, 
moved  up  to  assistant  managing 
editor. 

Sodomka  joined  the  News  in 
1978  from  the  Chicago  Sun- 
Times.  He  earlier  worked  for  the 
Chicago  Daily  News  seven 
years.  George,  news  editor 
since  1980,  held  other  news¬ 
room  assignments  after  joining 
the  paper  in  1976  from  the 
Hickory  (N.C.)  Daily  Record. 


George 


Marc  Stern  was  named  assistant  Dr  .  Carl  Grant,  vicepresident  of 
managing  editor  of  States  News  Service,  communications  for  the  U.S.  Chamber  of 


accept  a  position  with  Park  Newspapers 
in  North  Carolina.  Porterfield  has  been 
advertising  manager  of  the  newspaper 
since  1979. 

*  * 

Michael  F.  Killian  was  named 
director  of  advertising  for  the  Meriden 
{Conn.)  Record-Journal.  He  most  recent¬ 
ly  was  associated  with  the  New  Britain 
Herald  as  advertising  sales  manager.  Kil¬ 
lian  succeeds  Perry  Spinelli,  who  left 
the  newspaper  field  after  35  years  to  pur¬ 
sue  other  interests. 


Washington,  D.C.  Stem  was  a  reporter 
and  copy  editor  for  the  San  Pedro  (Calif.) 
News-Pilot. 

Andy  Cline,  previously  a  photo¬ 
grapher  for  the  Texarkana  Gazette,  was 
named  photo  editor. 

New  reporters  include;  Jane  Stone, 
former  editor  of  Public  Citizen  Magazine 
and  Congress  Watch;  Eric  Effron, 
from  the  Warren  (Ohio)  Tribune  Chro¬ 
nicle;  Tim  Miller,  from  Mount  Pleasant 
(Mich.)  Morning  Sun;  JAMES  McGre- 
GOR,  from  the  San  Pedro  News-Pilot,  and 


Commerce  since  1977,  was  promoted  to 
group  vicepresident  for  communications, 
which  will  embrace  responsibility  for  the 
organization's  new  television  satellite 
network  BizNet.  The  promotion  is  part  of 
a  top-level  reorganization  following 
announcement  that  senior  vicepresident, 
William  G.  Van  Meter,  plans  to  retire 
July  1. 

*  *  * 

Dom  Cassano,  retail  advertising  man¬ 
ager  of  the  Tampa  Tribune  and  Tampa 
Times,  was  installed  as  president  of  the 


♦  *  * 

Executive  changes  at  Bee  Publica¬ 
tions,  Inc.,  Williamsville,  N.Y.,  include: 

John  J.  Evans,  vicepresident  news¬ 
papers/finance,  was  promoted  to  execu¬ 
tive  vicepresident.  Trey  Measer, 
vicepresident,  commercial  printing,  was 
promoted  to  vicepresident. 

Michael  F.  Kait  and  Gerald  F. 
Fitzgerald,  account  executives,  were 
appointed  advertising  sales  directors. 


Robert  Lever,  from  City  News  Bureau 
of  Chicago. 

♦  *  ♦ 

Changes  in  the  organization  of  the  Los 
Angeles  Times'  circulation  department 
include  Allen  Brewer,  formerly  a 
division  manager,  and  Wayne  Brueck- 
NER,  a  district  manager,  being  named  to 
the  newly  created  positions  of  assistant  to 
the  administrative  manager. 

Michael  Goff,  a  district  manager, 
succeeds  Brewer. 


Me\C0nT6S—  coin^^ 
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Florida  Newspaper  Advertising  and 
Marketing  Executives  during  the  Spring 
sales  conference  in  Tampa. 

(Continued  on  page  28) 

Consolidated-Bathurst 


Mackenzie  deB.  Strathy.  previ¬ 
ously  Vice  President,  Newsprint 
Sales,  of  Consolidated-Bathurst 
Inc.,  has  been  appointed  Senior 
Vice  President,  Pulp  and  Paper 
Marketing,  with  responsibility  for 
sales  of  other  pulp  and  paper 
products  as  well.  Strathy  becomes 
Chairman  of  the  corporation's  U.S. 
and  Canadian  newsprint  sales 
subsidiaries.  Consolidated  News¬ 
print,  Inc.  and  Consolidated- 
Bathurst  Newsprint  Limited,  and 
remains  at  the  head  office  of  Con¬ 
solidated  Newsprint.  Inc.  in  New 
York  City. 
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Notes  on  people 

Pressiscience  mystics 


Katherine  Graham,  chairman  and  chief 
executive  officer  of  The  Washington  Post 
Company,  drew  an  analogy  between  the 
need  for  free  inquiry  by  the  press  and  by 
scientists  in  an  address  for  the  Massachu¬ 
setts  Institute  of  Technology  commence¬ 
ment  exercises  June  I  in  Cambridge. 

The  first  guest  speaker  for  the  gradua¬ 
tion  exercises  at  the  institute  since  1964, 
Mrs.  Graham  observed:  “There  will  be  a 
certain  resonance  in  my  remarks  for  peo¬ 
ple  such  as  yourselves  who  have  been 
part  of  an  institution  widely  renowned  as 
a  center  of  scientific  learning.  That  is 
because  on  some  particular  points  having 
to  do  with  the  mystiques  of  our  chosen 
fields,  our  attitudes  toward  the  free 
exchange  of  information  and  our  sense  of 
the  distinctive  obligations  that  go  with 
our  two  professions,  there  is  much  com¬ 
mon  ground.” 

Recalling  a  visit  to  eastern  Europe 
where  the  press  effectively  functions  as 
an  arm  of  the  government,  Mrs.  Graham 
said,  “The  idea  of  unencumbered,  free 
and  contentious  journalism  is  a  Joke,  just 
as  unfettered,  productive,  imaginative 
life  of  the  mind  is  a  joke.  But  they  are  not 
jokes  in  our  country.  They  present  an 
ordeal,  maybe,  for  those  who  must  put  up 
with  our  pressing  and  pushing  and  pro¬ 
voking,  our  infurating  habits  as  disturbers 
of  the  peace  and  the  status  quo.  But  1 
regard  the  spirit  that  animates  this 
troublesome  activity  as  one  of  the  glories 
of  a  democratic  heritage.” 

Good  Scout  Award 

Frank  A.  Bennack  Jr.,  president  and 
chief  executive  officer  of  The  Hearst 
Corporation,  will  receive  the  1982  Good 
Scout  Award  of  the  Greater  New  York 
Councils,  Boy  Scouts  of  America,  on 
June  28. 

The  award  is  presented  to  business 


people  who  exemplify  in  their  daily  lives 
the  ideals  of  the  Boy  Scouts  of  America. 
Bennack  will  be  cited  “for  outstanding 
community  service,  as  evidenced  by  the 
interest  and  leadership  he  has  given  to 
many  worthwhile  organizations.” 

Presentation  will  be  made  during  a  Boy 
Scout  luncheon  for  the  communications 
arts  industry  at  Manhattan’s  Sheraton 
Centre  Hotel.  Luncheon  chairman  is 
John  Elliot  Jr.,  chairman  emeritus  of 
Ogiivy  and  Mather. 

Tokyo  correspondent 

The  San  Jose  Mercury  News  will  open 
a  Tokyo  bureau  in  September  with  Lewis 
M.  Simons,  long-time  foreign  correspon¬ 
dent  for  the  Associated  Press  and  the 
Washington  Post,  as  its  head.  Simons  will 
also  file  on  the  KNT  wire. 

This  will  be  the  Knight-Ridder  paper’s 
second  foreign  bureau.  Its  Mexico  City 
office  opened  in  June  of  last  year. 


Associate  editor  Jerry  Ceppos  said 
Simons  will  be  a  general  correspondent 
and  that  his  appointment  reflects  Japan’s 
economic  importance  to  the  San  Jose 
area  in  particular.  The  Mercury  News  is 
in  the  “Silicon  Valley”,  home  of  high 
technology  firms  producing  microchips, 
and  Japan  is  a  strong  competitor  in  the 
field. 

Simons  will  spend  two  months  at  the 
paper  this  summer  learning  about  the  area 


and  studying  the  electronics  industry.  He 
recently  has  been  working  at  the  Post, 
covering  issues  related  to  the  poor.  He 
was  based  in  Bangkok  and  New  Delhi  for 
the  Post  and  covered  South  Vietnam  for 
AP  and  served  as  bureau  chief  in 
Malaysia  and  Singapore. 

Appeal  to  military  regime 

During  the  Association  of  American 
Editorial  Cartoonists  convention  in  San 
Francisco  (May  26-29)  it  was  announced 
that  12  U.S.  Senators  and  38  U.S.  Repre¬ 
sentatives  have  supported  the  associa¬ 
tions’  efforts  to  secure  release  of  political 
cartoonist  Francisco  Laurenzo  Pons 
from  military  prison  in  Uraguay. 

Laurenzo  has  served  half  of  his  seven- 
year  sentence  for  opposition  to  the  cur¬ 
rent  military  regime  and  is  in  poor  health. 
He  was  the  first  recipient  of  the  AAEC’s 
Distinguished  Foreign  Cartoonist  Award 
in  1981. 

President  Jim  Berry  and  Jerry  Robin¬ 
son,  past  president  and  chairman  of  the 
association’s  foreign  affairs  committee, 
reaffirmed  the  AAEC  commitment  to 
secure  Laurenzo’ s  freedom  and  thanked 
Senator  Paul  Tsongas  (D-Mass.)  and 
Rep.  Barney  Frank  (D-Mass.)  and  col¬ 
leagues  for  their  efforts  on  behalf  of  the 
cartoonist. 

Laurenzo,  37,  was  chief  editorial  car¬ 
toonist  for  Marcha,  the  weekly  magazine 
of  political  and  cultural  affairs  shut  down 
by  the  military  government  in  1973.  His 
wife,  Claudia,  and  young  son,  Thomas, 
live  in  Montevideo. 

Those  joining  Senator  Tsongas  and 
Senator  Allan  Cranston  (D-Calif.)  in  the 
appeal  to  the  Uraguayan  ambassador  in 
Washington  were;  Ted  Kennedy  (D- 
Mass.),  Lowell  P.  Weicker,  Jr.,  (R.- 
Conn.),  Patrick  Moynihan  (D-N.Y.), 
Alfonse  D’Amato  (R-N.Y.),  Carl  Levin 
(D.Mich.),  David  Pryor,  (D-Ark.), 
Donald  Reigel,  (D-Mich.),  Charles  Gras- 
sley,  (R-Iowa),  and  Claiborne  Pell  (D- 
R.L). 

Among  the  37  Representatives  cosign¬ 
ing  Rep.  Frank’s  letter  appealing  to  Ura- 
guan  authorities  for  Laurenzo’s  release 
with  permission  to  emigrate  were:  Claude 
Pepper  of  Florida,  Henry  Waxman  of 
California,  Millicent  Fenwick  of  New 
Jersey,  Tom  Harkin  of  Iowa;  Ben  Rosen¬ 
thal,  Shirley  Chisolm  of  New  York;  Silvio 
Conte,  Massachusetts,  and  Martin  Frost, 
Texas. 

Roy  Peterson,  editorial  cartoonist  for 
the  Vancouver  (B.C.)  Sun,  is  the  first 
Canadian  to  be  elected  president  of  the 
editorial  cartoonists  organization.  He 
succeeds  Jim  Berry. 

James  J.  Lange  of  the  Daily  Oklaho¬ 
man,  Oklahoma  City,  is  the  new  first 
vicepresident;  Richard  Locher,  Chicago 
Tribune,  second  vicepresident,  and 
Andrew  Donato,  Toronto  Sun,  third 
vicepresident;  Robert  Drebelbis,  Harri¬ 
son  (Ark.)  Daily  Times,  treasurer. 
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Special  handling,  too ...  thanks 
to  Nolan’s  computerized 
Tray-Matic  bundle  distribution 
system.  To  keep  pace  with  3 
presses,  each  with  a  capacity 
of  72,000  papers  per  hour. 

The  Virginia- Pilot  and  The 
Ledger-Star  use  two  com¬ 
puters  to  control  deliveries 
through  a  400-foot  vertical  dis¬ 


tribution  network  to  13  dock 
loading  positions.  Moments 
after  a  driver  enters  an  iden¬ 
tifying  code  at  an  entry  station, 
the  order  is  processed  and 
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us  show  you  how  a  Tray-Matic 
system  can  speed  bundle 
deliveries  at  your  paper. 
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EQUIPMENT  NEWS  SECTION 

Declining  ad  share  puts 
SAT-FAX  on  back  burner 


By  John  Consoli 

The  newspaper-wide  project  of 
transmitting  national  advertising  by  sat¬ 
ellite  (SAT-FAX)  was  scaled  down,  and 
its  timetable  delayed,  because  pro¬ 
jections  revealed  the  system  would  lose 
$3  to  $5  million  annually. 

The  American  Newspaper  Publishers 
Association  committee  charged  with 
overseeing  the  project  also  recommended 
that  caution  be  exercised  before  going 
ahead  with  it  because  newspapers’  share 
of  the  advertising  media  market  has  been 
declining  and  is  “vulnerable.” 

The  original  plan  called  for  the 
establishment  of  a  national  network  that 
would  distribute  newspaper  ads  via  sat¬ 
ellite,  using  satellite  receivers  already  in 
place  at  newspapers  (that  are  now  using 
them  to  receive  wire  service  news  copy.) 

That  system  would  have  involved  one 
or  more  uplinks  where  national  and 
regional  advertisers  could  send  their  ads 
for  simultaneous  distribution  to  newspap¬ 
ers  around  the  country.  Ultimately,  spe¬ 
cifications  would  be  developed  for  stand 
alone  facsimile  receivers  that  could  be 
purchased  by  the  newspapers. 

The  ANPA  SAT-FAX  Committee 
determined  that  such  an  industry-wide 
project  at  this  time  was  not  economical 
for  all  newspapers  and  ANPA  disbanded 
the  SAT-FAX  Committee.  In  disbanding, 
the  Committee  recommended  that  the 
SAT-FAX  project  be  continued  on  a 
scaled  down  level,  involving  a  mini-test  in 
two  phases. 

The  Newspaper  Ad  Bureau  has  taken 
on  the  responsibility  of  organizing  a  lim¬ 
ited  number  of  larger  newspapers  and  pri¬ 
vate  companies  to  initiate  the  mini-test. 

Phase  I  of  the  test  will  involve  the 
actual  transmission  of  material  from  one 
point  of  origin  to  one  receiver,  as  well  as 
the  debugging  of  prototype  equipment. 

Phase  II  will  involve  actual  test  trans¬ 
missions  of  agency-supplied  material  to 
10  or  more  newspaper  plants  which 
would  volunteer  to  purchase  receiver 
equipment,  and  share  in  some  minimal 
other  operational  costs  (sending  equip¬ 
ment,  transponder  time,  personnel.) 

According  to  Charles  Kinsolving, 
vicepresident/marketing  and  new  tech¬ 
nology  at  the  Ad  Bureau,  equipment 
necessary  to  conduct  the  first  test  should 
be  ready  in  about  six  months.  The  second 
phase  of  the  testing  should  be  completed 
within  two  years.  The  newspapers  that 
will  participate  have  not  been  disclosed. 
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According  to  a  report  prepared  by  the 
American  Newspaper  Publishers 
Association  SAT-FAX  Committee 
before  it  disbanded  earlier  this  year, 
newspapers  are  losing  their  share  of  the 
media  market.  For  the  first  time  in  15 
years,  newspaper  share  of  market  is  less 
than  29%  of  the  total. 

“Thus  far,  newspaper  share  losses  in 
retail  and  national  have  been  camouf¬ 
laged  by  insert  growth,  which  is  now 
threatened  by  the  post  office,  and  by  clas¬ 
sified  growth,  which  is  currently  under 
pressure  from  economic  conditions,”  the 
report  stated. 

A  special  feasibility  study  on  the  SAT- 
FAX  project,  conducted  by  the  Boston 
Consulting  Group  last  year,  found  that 
the  market  share  of  advertising  currently 
held  by  newspapers  is  vulnerable  and 
pointed  out  that  a  share  of  shift  of  0.1% 
would  represent  $15  million  worth  of 
revenue. 

Stressing  the  need  to  first  stabilize  and 
then  increase  its  market  share  before 
jumping  into  a  SAT-FAX  project,  the 
SAT-FAX  committee  explained:  “The 
market  value  of  the  newspaper  business 
runs  about  3  to  4  times  gross  advertising 
revenues,  which  means  that  newspaper 
properties  are  worth  $45  to  $65  billion 
with  price/eamings  ratios  of  about  10  to 
II. 

“Will  Wall  Street  continue  to  give  a 
P/E  of  10  to  a  category  of  business  com¬ 
monly  recognized  to  be  losing  share?” 

“If  the  newspaper  business  multiple 
sinks  from  10  to  8,  the  paper  loss  would  be 
$10  billion. 

“What  is  a  1%  share  worth?  At  the  30% 
share  level,  each  share  point  up  or  down 
represents  plus  or  minus  3%  in  dollars. 
This  3%  in  revenue  goes  almost  entirely 
to  the  bottom  line.  If  we  assume  20% 
profit  before  taxes,  an  additional  3%  in 
dollars  represents  $450  million  per  year.” 

The  SAT-FAX  Committee  pointed  out 
that  if  the  newspaper  business  acts  on  its 
recommendations,  opportunites  do  exist 
to  hike  its  share  of  the  ad  market. 

“As  a  positive  step  toward  creating  a 
new  image  for  newspapers  so  that  they 
will  become  an  easier,  more  attractive 
medium  to  advertisers,”  the  SAT-FAX 
Committee  called  on  all  major  newspaper 
associations  to  join  together  to  implement 
a  seven-point  program. 

The  SAT-FAX  Committee  recom¬ 
mended  that  the  newspaper  associations 
work  to: 

•Extend  the  Standard  Advertising  Unit 


system  (SAU)  to  all  display  advertising, 
with  further  standardization  of  press  con¬ 
figurations  where  required. 

•Extend  Newsplan  discounts  to  more 
newspapers,  with  more  volume  breaks 
than  are  currently  offered. 

•Initiate  an  academic  analysis  of 
strategic  pricing  policy. 

•Standardize  billing  and  accounting 
procedures,  so  that  all  daily  newspaper 
billing,  if  not  centralized,  will  at  least  be 
computer  compatible. 

•  Extend  syndicated  newspaper 
audience  research  to  more  newspapers, 
and  promote  such  research,  and  ^1  com¬ 
puterized  mathmatical  or  simulation 
facilities,  to  all  ad  agencies  and  other  mul¬ 
ti-market  advertisers. 

•Consider  a  centralized  information 
source  for  all  data  on  newspapers, 
including  rates,  mechanical  specs,  linage 
by  category,  audience  data,  census  data, 
and  other  market  data,  with  circulations 
broken  down  to  census  tract  and  zip 
code. 

•Synthesize  such  initiatives  suggested 
above  to  insure  that  agency  profitability 
from  national  schedules  of  advertising  in 
daily  newspapers  is  equal  to  or  exceeds 
that  of  alternate  media. 

Both  the  American  Newspaper 
Publishers  Association  board  of  directors 
and  the  Newspaper  Advertising  Bureau 
board  of  directors  accepted  the  pro¬ 
posals. 

“During  the  1980’s,  we  face  the 
possibility  of  electronic  media  fragmenta¬ 
tion  due  to  emerging  new  technologies 
such  as  cable,  pay  cable,  DBS,  low  power 
tv,  video  cassette  recorders,  and 
interactive  systems,”  the  Committee  re¬ 
port  stated. 

“Also,  during  this  decade,  there  will  be 
limitations  on  electronic  media  entertain¬ 
ment  and  news  due  to  changes  in  life¬ 
styles.  We  see  a  continued  increase  in 
adult  women  employment,  and  new 
demands  on  leisure  time.” 

The  SAT-FAX  Committee  said  this  can 
possibly  reduce  the  value  of  commercial 
tv  to  mass  market  advertisers  and  sug¬ 
gested  that  an  aggressive  posture  by  the 
newspaper  industry  can  profit  from  this 
vulnerability  of  commercial  tv. 

The  Boston  Consulting  Group’s  study 
showed  that  implementation  of  a  SAT- 
FAX  system  at  this  time  would  result  a 
deficit  of  an  estimated  $3  to  $5  million  per 
year. 

The  study  stated  that  while  a  minute  ad 
share  shift  of  0. 1%  could  more  than  cover 
that  deficit,  a  decrease  in  that  magnitude 
could  result  in  a  loss  of  that  amount  to  the 
industry. 

Some  of  the  other  findings  of  the  Bos¬ 
ton  Consulting  Group  report  with  respect 
to  the  SAT-FAX  system  were: 

•“Top  advertising  media  people  show¬ 
ed  a  high  degree  of  interest  and  enthu¬ 
siasm  in  such  a  system  and  therefore, 
would  welcome  SAT-FAX.  But 
(Continued  on  page  32) 
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The  Quadra-Color  unit  lets  your  pressman  maxi¬ 
mize  color  printing  quality.  Helps  him  minimize 
lost  motion,  lost  paper  and  lost  profit. 
Quadra-Color’s  common  impression  cylin¬ 
der  and  centralized  controls  take  the 


travel  out  of  four  color  make  ready. 

Insure  faithful  reproduction  and  hairline 
register  at  all  speeds  with  the  unique,  affordable 
Quadra-Color.  The  four  color  market  is 
booming.  Take  advantage  of  it. 
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Delivery  locations  put  on  computer 


To  facilitate  single  copy  sales  of  USA 
Today,  Gannett  is  developing  “the  most 
sophisticated  computerized  delivery  sys¬ 
tem  in  the  country”  and  a  specially 
designed  vending  machine  to  “grab  the 
attention  of  potential  readers,”  Allen  H. 
Neuharth,  chairman  and  president,  told 
shareholders  at  the  company’s  May  25 
annual  meeting. 

Gannett  is  not  ready  to  unveil  its  new 
vending  machine,  a  company  spokesman 
said. 

Gannett  considered  designs  by  several 
firms,  but  the  winning  concept  came  from 
Yasumura  &  Associates,  a  division  of 
Young  &  Rubicam  advertising  agency. 

Since  March,  1981,  Gannett  has  sent 
distribution  teams  to  all  of  the  15  markets 
in  which  it  intends  to  debut  USA  Today. 
The  teams  are  analyzing  existing  methods 
used  for  selling  single  copy  newspapers. 

The  teams’  findings  and  maps  of  every 
market  were  collected  at  USA  headquart¬ 
ers  in  Roslyn,  Va. 

“We  have  computerized  every  loca¬ 
tion  we  have  a  potential  interest  in  for 
selling  USA  Today — where,  type  of  out¬ 
let,  demographics,  and  what  other  pub¬ 
lications  are  sold  there,”  the  spokesman 
said. 


The  company  is  “not  at  the  point  of 
releasing”  how  many  locations  are  en¬ 
tered  into  the  computers. 

Gannett  is  also  planning  home  and  mail 
delivery  of  USA  Today. 

Neuharth  told  the  annual  meeting  that 
“significant  circulation  gains  were  made 
by  Camden  (N.J.)  Courier  Post,  Wilm¬ 
ington  (Del.)  News  Journal,  and  Lons¬ 
dale  (Pa.)  Reporter  after  the  Philadelphia 
Bulletin  ceased  publication”  last  Jan¬ 
uary. 

Walt  Wurfel,  vicepresident  for  corpo¬ 
rate  communications,  said  comparing 
May  1,  1982  to  May  1  a  year  ago,  the 
Lansdale  paper  was  up  11.3%  daily  to 
23,029  from  20,688.  The  paper  publishes 
evenings  on  weekdays  and  mornings  on 
Saturdays. 

The  Camden  Courier  Post’s  daily 
circulation  grew  to  129,213  from  1 18,990, 
an  8.6%  increase,  Wurfel  said.  Sunday 
circulation  rose  to  119,510  from  98,777 
for  a  21%  gain. 

The  Courier  Post’s  Sunday  edition  was 
started  by  N.S  “Buddy”  Hayden  when 
he  was  Gannett’s  publisher  in  Camden. 

Hayden  left  the  Courier  Post  to  become 
publisher  of  the  Bulletin  in  May,  1981. 
Hayden,  who  was  still  the  Bulletin’s  pub¬ 


lisher  when  the  paper  folded,  is  now  pres¬ 
ident  of  Los  Angeles  Herald-Examiner. 

The  morning  Wilmington  News 
increased  its  daily  circulation  by  3.5%  to 
55,893  from  54,004,  Wurfel  said.  Daily 
circulation  for  the  evening  Journal 
decreased  by  2%  to  73,960  from  75,481. 

The  Sunday  News  Journal  had  a  9% 
circulation  increase  to  125,086  from 
114,777. 

Wurfel  said  the  drop  in  the  evening 
Journal’s  circulation  resulted  from  a 
“whole  distribution  revamping.  We  con¬ 
verted  some  evenings  to  r.iomings  down- 
state.  Now  the  afternoon  paper  is  more 
concentrated  in  the  Wilmington  metro 
area.” 

SAT-FAX 

( Continued  from  page  30) 


specialists  who  are  removed  from  the 
actual  media  decision  voiced  concern 
over  specific  questions  of  quality  per¬ 
formance,  the  cost  and  savings  potential, 
speed  and  service  levels.” 

•“Not  ail  multi-market  advertisers,  or 
even  “National”  advertisers,  would  use 
the  system  for  all  traffic,  at  least  at 
inception.  The  traditional  methods  of  dis¬ 
tribution  would  co-exist  with  SAT-FAX 
for  a  period  of  time  until  it  is  available  at 
all  or  most  newspapers  or  when  the  sys¬ 
tem  has  proven  performance.  In  addition, 
competitive  forces  will  delay  or  avert  tot¬ 
al  penetration  of  the  system.” 

The  SAT-FAX  Committee  accepted 
these  findings  but  also  believed  that,  as 
the  system  gained  users  and  a  reputation 
for  reliability,  it  would  build  momentum. 
The  Committee  also  believed  that 
advertising  media  must  stay  “state  of  the 
art”  to  maintain  appeal  to  advertisers  and 
saw  sales  promotion  assets  in  existence 
of  a  satellite  system. 

The  SAT-FAX  Committee  believed 
that  such  a  system  would  help  “selling/ 
marketing  morale”  and  unanimously 
agreed  that  the  the  industry  will  have 
some  such  system  by  1990. 

But  the  question  arose  as  to  how  to  best 
get  there. 

In  disbanding,  the  SAT-FAX  Com¬ 
mittee  called  on  the  ANPA  and  Ad 
Bureau  boards  to  take  action  in  the 
following  areas: 

•To  extend  leadership  role  in  working 
with  all  other  newspaper  groups  to  re¬ 
verse  market  share  loss. 

•To  carry  through  with  the  mini-test 
program  which  will  be  funded  either  by 
outside  entrepreneurs  or  by  voluntary 
contributions. 

•To  have  those  members  of  the  two 
boards  who  were  on  the  SAT-FAX  Steer¬ 
ing  Committee  continue  to  exercise  su¬ 
pervisory  authority  over  those  working 
on  the  project. 
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The  Jokers 
On 

Vision  Data 


When  you  receive  your  VISION  DATA 
Circulation  and  Business  computer,  it  will 
contain  an  On  line  book  of  jokes. 

Each  day  a  different  joke  appears  on  the 
carrier’s  bundle  label,  along  with  stops, 
starts,  complaints,  messages  and  other 
route  dates. 

We  feel  motivating  your  earners  to  read  their  bundle  labels  is  part 
of  our  full  service  support 

Also,  if  you  acquire  a  Circulation  computer  from  VISION  DATA, 
you  get  all  of  your  households  already  in  the  file  accessible  by 
address  and  name  and  account  number 

We  have  36  users  with  Digital  Equipment  Corporation 
computers  and  VISION  DATA  Software 

ANPA  Show  Booth  #713 


Vision  Data  Equipment  Corporation 

35  Fuller  Road 
Albany,  New  York  12205 

518-489-8188 
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AP  expands 
data  bank  on 
candidates 

A  computerized  service  designed  to 
provide  news  and  information  on  candi¬ 
dates,  issues  and  other  campaign  matters 
will  be  introduced  by  the  Associated 
Press  and  Mead  Data  Central,  Keith  Ful¬ 
ler,  AP’s  president,  said. 

The  AP  Political  Service  expands  the 
political  databank  offered  by  the  AP  in 
1980  as  a  research  tool  for  writers,  edi¬ 
tors,  broadcasters  and  others  outside  the 
news  media  with  interest  in  the  political 
process. 

The  AP  developed  a  databank  for  staff 
use  during  the  1976  presidential  election 
year. 

The  news  service,  which  will  start  in 
late  June,  will  include  regularly  updated 
information  on  candidates  and  issues,  as 
well  as  background  material  relating  to 
the  primary  and  general  elections  for 
Congress  and  key  state  offices. 

AP  bureaus  in  every  state  will  contrib¬ 
ute  to  the  constantly  expanding  electron¬ 
ic  library,  and  material  will  be  coordin¬ 
ated  by  senior  editors  in  Washington  and 
New  York. 

The  information  will  be  available 
through  NEXIS  terminals  provided  by 
Mead  Data  Central,  a  division  of  the 
Mead  Corp.,  and  can  be  reproduced  on 
high-speed  printers. 

Candidates  for  Congress  and  governor 
will  have  separate  files  in  the  Political 
Service  library,  listing  biographical  and 
other  information. 

In  addition,  the  Political  Service  will 
include  files  for  each  state,  providing 
summary  information  on  offices  at  stake, 
recent  election  history,  candidates  and, 
frequently,  key  local  or  regional  issues. 

The  information  bank  also  will  include 
election  schedules,  lists  of  congressional 
and  statehouse  officeholders,  data  on 
important  national  issues  and  poll  results. 

A  major  feature  of  the  AP  Political 
Service  will  be  the  developing  campaign 
file,  which  will  include  Associated  Press 
political  stories  filed  by  state  bureaus  and 
the  Washington  staff,  coded  by  candidate 
and  issue  and  cross-referenced  for  easy 
access. 

The  campaign  file  will  enable  users  to 
keep  track  of  candidates  and  issues,  rec¬ 
ording  the  development  of  campaign 
stratgies  and  any  shifts  in  position  as  the 
Nov.  2  elections  approach. 

The  library  also  will  include  back¬ 
ground  information  on  the  1980  pre¬ 
sidential  election  year. 

Information  in  the  AP  Political  Service 
will  be  updated  daily. 

AP’s  partner  in  the  Political  Service, 
Mead  Data  Central,  developed  and  mar¬ 
kets  the  NEXIS  information  retrieval 
system,  NEXIS  is  a  leading  electronic 
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library  service  providing  the  full  text  of  a 
vast  variety  of  publications,  including  the 
Associated  Press.  Together  with  its  sister 
system,  LEXIS,  the  world's  leading  legal 
information  service,  it  is  the  largest  pri¬ 
vate  full-data  base  in  existence. 

The  AP  Political  Service  differs  from 
other  information  sources  in  several 
ways; 

The  information  is  current,  updated  to 
reflect  campaign  developments  as  they 
occur.  The  system  is  open  at  almost  all 
times,  23  hours  per  weekday,  M'A  hours  a 
day  on  weekends. 

The  information  is  easy  to  find, 
designed  with  the  user's  interest  in  mind. 
Mead's  NEXIS  terminals  are  designed 
for  the  user,  with  only  minimum 
instruction  necessary. 


15,000th  seminarian 

The  1 5 ,000th  person  to  attend  an  Amer¬ 
ican  Press  Institute  Seminar  will  be 
among  the  members  of  the  API  City  Edi¬ 
tors  Seminar  being  held  June  13-23.  “We 
can't  pinpoint  the  person  who  was 
accepted  as  No.  15,000,’’  said  Frank 
Quine,  API  director,  “but  one  of  the  33 
members  of  the  City  Editors  Seminar  will 
take  us  past  the  15,000  mark.’’  The  City 
Editors  Seminar  will  be  the  520th  pro¬ 
gram  for  API,  which  holds  an  annual 
series  of  seminars  covering  all  phases  of 
newspaper  operations. 

Book  Digest  folds 

Dow  Jones  &  Co.,  Inc.  will  stop  pub¬ 
lication  of  Book  Digest  magazine  after  the 
June  issue.  Dow  Jones  said  it  was  explor¬ 
ing  possible  sale  of  the  monthly. 
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Knight 

(Continued  from  page  16) 

Knight's  brother  and  former  chairman  of 
Knight  Newspapers;  Lee  Hills,  former 
chairman  and  chief  executive  officer  of 
Knight-Ridder;  James  B.  Reston,  col¬ 
umnist  for  the  New  York  Times,  and 
Charles  R.  Novitz,  national  president  of 
SDX. 

A  highlight  of  the  remembrance 
celebration  was  the  dedication  by  the 
National  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  of  a  large  bronze 
plaque  designating  the  Beacon  Journal  as 
an  “Historic  Site  in  Journalism.’’  The 
designation  was  approved  by  the  SDX 
national  convention  last  summer. 

In  his  remarks  during  the  ceremonies, 
Novitz  said: 

“John  S.  Knight  is  one  of  the  unique 
figures  in  American  journalism.  No 
words  can  embellish  the  reputation  of  this 
man.  Publisher.  Editor.  Writer.  Repor¬ 
ter.  Leader.  Builder. 

“His  heritage  lives  in  this  city,  and  doz¬ 
ens  of  others.  His  life  touched  thousands. 
His  good  work  for  the  profession  he  loved 
lives  on,  as  do  his  good  works  outside 
journalism.’’ 

About  400  people  were  present  as  the 
plaque,  located  just  outside  the  main 
entrance  to  the  Beacon  Journal,  was 
unveiled  by  Novitz  and  James  L.  Knight, 
who  is  a  director  of  Knight-Ridder. 

In  a  speech  accepting  the  SDX  plaque, 
James  L.  Knight  said: 

“The  family  of  Jack  Knight  ^nd  his 
associates  here  at  the  Beacon  Journal  feel 
greatly  honored  that  Sigma  Delta  Chi  has 
recognized  Jack’s  work  and  accomplish¬ 
ments  by  declaring  this  site  an  historic 
monument.  His  work  as  a  journalist,  a 
citizen,  a  soldier  and  humanitarian  war¬ 
rants  many  types  of  recognition  and  this 
one  is  most  appropriate  here  in  Akron.’’ 

The  plaque  states: 

“Throughout  his  67-year  career  as 
reporter,  editor,  columnist  and  publisher. 
Jack  Knight  called  Akron  and  the  Akron 
Beacon  Journal  his  home.  Accorded  vir¬ 
tually  every  journalism  honor  in 
existancd,  he  was  tireless  in  his  dedica¬ 
tion  to  serving  the  public.  From  his  base 
at  the  Beacon  Journal,  he  was 
instrumental  in  building  one  of  the  na¬ 
tion’s  most  respected  newspaper  groups.” 

Presiding  at  the  dedication  ceremonies 
was  Dorothy  Shinn,  president  of  the  local 
Buckeye  Chapter  of  SDX,  which  pro¬ 
moted  the  idea  for  the  plaque  and  had  it 
struck  following  John  S.  Knight’s  death. 

Following  the  ceremonies.  Mayor  Roy 
Ray  of  Akron  was  the  host  for  a  commu¬ 
nity  luncheon  honoring  Jack  Knight  that 
drew  120  local  civic  and  business  leaders, 
as  will  as  out-of-town  guests,  including 
KRN  chairman  Alvah  Chapman,  presi¬ 
dent  James  K.  Batten  and  vice-presidents 
William  Ott,  Larry  Jinks  and  Don  Carter. 
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Hills,  won  a  Pulitzer  Prize  for  reporting 
from  his  base  at  the  Detroit  Free  Press, 
was  the  luncheon  speaker.  Now  on  the 
board  of  Knight-Ridder,  he  retired  as  the 
company’s  editorial  chairman  in  1981 
after  four  decades  in  working  closely  with 
John  S.  Knight  in  shaping  the  newspapers 
and  the  growth  of  the  company. 

Hills  noted  in  his  speech  that  when  C. 
L.  Knight,  Jack  Knight’s  father,  bought 
the  Beacon  Journal  in  Akron  in  1903,  the 
paper’s  circulation  was  8,000  daily.  The 
company  that  Jack  Knight  later  built  has 
grown  into  a  full-fledged  communicatons 
group  with  33  newspapers,  daily  circula¬ 
tion  of  3.8  million,  Sunday  circulation  of 
4.4  million  and  revenues  in  1981  over  $1 
billion.  Hill  said. 

“For  those  of  us  at  Knight-Ridder 
Newspapers,  he  left  a  legacy,  a  tradition, 
and  principles  that  will  never  be  forgot¬ 
ten,”  Hills  said.  “From  here  in  Akron, 
what  he  learned  and  accomplished  and 
achieved  at  his  own  Beacon  Journal,  he 
founded  a  newspaper  organization  based 
on  quality,  excellence  and  profitability 
tht  now  ranges  from  coast  to  coast  and 
that  is  the  most  widely  read  in  the 
nation  .  .  . 

“As  an  editor  who  wanted  no  better  or 
higher  title,  he  knew  how  to  inspire  and  at 
times  cajole  the  best  from  talented  peo¬ 
ple.  His  vision  was  large  ,  his  mind  was 
ever  inquisitive,  his  eye  for  detail  ever 
sharp. 

“He  has  left  us  a  legacy  of  excellence 
we  will  never  forget.  He  has  left  this  com¬ 
munity  for  which  he  cared  so  deeply  a 
heritage  of  commitment,  a  catalyst  that 
can  sustain  it  and  inspire  others  in  the 
future,”  Hills  said. 

Executives  of  the  Beacon  Journal,  led 
by  editor  Paul  Poorman  and  general  man¬ 
ager  James  Gels,  also  unveiled  a  con¬ 
ference  room  at  the  paper  with  a  special 
display  of  photographs  and  memorabilia 
that  traces  the  highlights  of  John  S. 
Knight’s  career  in  journalism,  his 
strengths  as  reporter,  editor  and  col¬ 
umnist,  and  his  many  civic  contributions. 

Later  in  the  evening,  the  local  SDX 
chapter  held  its  annual  John  S.  Knight 
Awards  banquet,  at  which  Reston  spoke. 

One  banquet  feature  was  the 
announcement  of  vastly  increased 
scholarship  funds  for  college  journalism 
students  in  the  Akron  region  that  resulted 
from  gifts  made  in  memory  of  John  S. 
Knight  following  his  death.  The  newly 
established  Buckeye  Chapter  John  S. 
Knight  Memorial  Journalism  Fund  Inc. 
awarded  scholarships  totaling  $3,000  to 
four  Kent  State  University  journalism 
majors. 

Phila.  Bulletin 
to  hold  auction 

Most  of  the  defunct  Philadelphia  Bulle¬ 
tin's  production  and  mailroom  equipment 
will  be  sold  at  auction  in  mid-July. 


Unions  ousted 
from  mailrooms 
in  N.J.  and  Ky. 

Trenton  (N.J.)  Times  mailroom  em¬ 
ployees,  most  of  them  hired  to  replace 
workers  who  went  on  strike  on  Novem¬ 
ber  21,  1980,  voted  to  discontinue  being 
represented  by  Teamsters  Local  628. 

The  vote,  held  on  May  21,  1982,  was 
25-0  in  favor  of  the  union’s 
decertification. 

The  Philadelphia-based  Teamsters 
local  led  the  1980  strike  which  never  was 
officially  settled.  Until  the  decertification 
vote,  the  NLRB  recognized  Local  628  as 
the  official  representative  of  Times’ 
transportation  department. 

Following  a  petition  for  decertification 
filed  by  the  mailroom  employees  of  Lex¬ 
ington  (Ky.)  Herald! Leader,  the  National 
Labor  Relations  Board  revoked  the 
certification  of  representation  by  the 
International  Typographical  Union.  The 
NRLB’s  action  was  taken  after  the  ITU 
disclaimed  interest  in  the  unit  in  answer 
to  the  petition  for  decertification. 

According  to  Phil  Eaton,  vicepresi¬ 
dent/director  of  operations  of  the  Herald/ 
Leader,  the  petition  for  decertification, 
which  was  filed  on  April  15,  was  the  third 
attempt  by  the  papers’  mailroom  em¬ 
ployees  to  withdraw  from  representation 
by  the  ITU. 

Eaton  said  the  mailroom  employees 
unanimously  resigned  from  membership 
in  the  newly  merged  IMU-ITU  organiza¬ 
tion  in  March  1979.  A  contract  was  in 
force  until  June  30, 1980.  In  April  1980  the 
first  petition  for  decertification  was  filed, 
and  an  election  was  scheduled  for  June 
24.  On  June  3,  1980,  the  ITU  filed  an 
unfair  labor  practice  charge  against  the 
papers  that  set  aside  the  election. 

A  new  petition  for  election  was  filed  in 
September  1980,  Eaton  said,  and  the  first 
petition  was  withdrawn  in  October  of  that 
year.  The  following  month,  the  labor 
charge  was  settled.  An  election  was 
scheduled  and  held  on  June  6,  1981 ,  with 
regard  to  the  second  petition  filed  for 
decertification.  In  that  election  the  ITU 
was  certified  as  the  bargaining  represen¬ 
tative  by  vote  of  16-15. 

Although  several  negotiating  sessions 
were  held  in  late  1981  and  early  1982,  the 
ITU  cancelled  negotiating  sessions 
scheduled  for  March  2-3,  1982,  Eaton 
said.  He  added  that  there  was  no  further 
communication. 

Botthof  dies 

C.  Larry  Botthof,  66,  former  president 
and  chief  executive  of  Standard  Rate  & 
Data  Service,  Inc.,  Skokie,  Illinois,  died 
May  30.  Botthof  was  the  son  of  the  late 
Walter  E.  Botthof  who  founded  SRDS. 
SRDS  publishes  rates  and  other  advertis¬ 
ing  data. 
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Linage 

TIm  MIowing  linog*  tabulotiont  hav*  bMn  cetnpilad  by 
Madia  Racerdi,  Inc.  for  tha  axclusiva  publicotian  af  Editor 
A  PuMishar.  Thay  may  not  ba  raprintad  or  publisbad  in 
any  form  without  axplicit  parmiuion  from  Madia  Rac- 
or^,  Inc.  NOTE:  Nawcpapars  markad  with  coda  balow 
Includa  advartiting  In  Parada  or  Family  Woakly, 
opproximata  linoga  at  followt; 

*Parada-34,0S0  tFomily  Waakly.4S,6IO 

1982  )981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATIANTA,  GA. 


Constitution-fn . 

.  2,931,821 

582,179 

3,238,026 

600,756 

Jountol*€ . 

.  2,763,745 

514,017 

3,300,924 

588,052 

journal  &  Constitution-S  1,668,124 

368,783 

1,711,422 

318,927 

Journal  &  Constitution-sat  511 .513 

488475 

Grond  Totol . 

.  7,875,203  1,464,979 

8,738,847 

1,507,735 

NOTE;  Consitution-m  and  Joumol-e  published  S  doys  a  week  only. 

BALTIMOftEp  MD. 

*News  Americon-S... 

.  512,953 

26,676 

436,793 

178,528 

News  American -e . 

.  1,145,161 

29,184 

1,245,928 

84,508 

Sun-m . 

.  2,074,427 

174,877 

1,931,365 

79,813 

Sun-e . 

.  2,036,558 

176,606 

2,169,949 

69,123 

Sun-S . 

.  1.972.366 

113.456 

1  969  572 

148.982 

Grond  Totol . 

.  7,741,465 

520,799 

7,753,607 

560,954 

BERGEN  COUNTYy  NJ. 

Record-e 

2,545,773 

335,110 

2,734,623 

563.973 

•Records . 

.  1.501.817 

350.500 

1.567  597 

333.313 

Grand  Totol . 

.  4.047,590 

685,610 

4,302,220 

897,285 

NOTE:  Record*e  published  5  days  a  week  only. 

BOSTON, 

,  MASS. 

Herald  Americon-m . 

785,803 

80,928 

769,707 

128.210 

Herald  Amertcon-S . 

391,137 

210,192 

366,578 

239,657 

Globe-b . 

2,582,248 

149,517 

2,714,943 

180,124 

•Globe-S 

2.639.140 

2ilii3 

2.634,918 

260.800 

Grond  Total . 

6,398,328 

656,149 

6,486,146 

808,791 

NOTE;  Herald  Amertcan-m  and  S  chonged  from  nine<otumn  broodsheet  1o 
sevcn<oluinn  tabloid  Sept  13,  1981 


BUFFALO,  N.Y. 

Courier  Express-m . 

.  890.181 

14,433 

909,853 

31,422 

•Courier  Express-S  .. 

.  911,218 

16.128 

1,015,350 

97,616 

News-e . 

.  2.217,436 

31,024 

2,468,047 

31,944 

Nmo-S . 

449  891 

22.164 

434  901  . 

...  iQi.fa 

Grond  Totol . 

.  4,468,726 

83,749 

4.828.151 

262,902 

NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m 

1  ond  $,  and  effective  Aug. 

3,  1981  the  News-e  ond  S  chonged  from  8  to  9'Column  width. 

CAMDEN,  NJ. 

Courier  Post-e . 

.  1.894.161 

35,344 

2,023,998 

104,810 

t^Courier  Post-S . 

729.086 

19.368 

640.645  . 

Grond  Totol . 

.  2,623,247 

54,712 

2,664,643 

104.810 

NOTE:  Effective  Sunday,  Jon.  31,  1982  the  Courier-Post  started  publishing 

Porode  mogozine. 

CHARLOTTE,  N.C. 

News-e . 

1,287,885 

45,120 

1,624,655 

137,920 

Observer-m. 

1,762,991 

556,290 

1,847.221 

317,832 

•Observer-S 

854.487 

2*2.r>i 

921.618 

M2.532 

Grand  Total . 

3,905,363 

849,206 

4.393,494 

598,284 

NOTE:  News  e  published  S  days  a  weeli  only  Last  sot  publication  Feb  27, 
1982 


CHICAGO,  ILL. 

Tribune-m .  3.115,300  2,154,730  3,596,531  3,012,471 

Tribune  S  1  764,315  799,608  2,246,008  898,268 

Sun-Times-m .  2.351,748  784,604  2,746,695  577,821 

•Sun  Times-S .  618.437  573.678  760.763  546.114 

Grand  Total .  7,849,800  4,314,620  9,349.997  5,034,674 

CINCINNATI,  OHIO 

Enquirer-m .  2,497,955  11,466  3.223,620  8,512 

Enquirer-S .  1,265,382  23,648  1,704,348  45,860 

PosM .  1.165.720  11.466  1.488.264  46.323 

Grand  Total .  4,929,057  46,580  6,416,232  100,695 

NOTE:  Enquirer-m  and  S  and  Post  chamged  from  nine-column  to  six-column 
Mar  29,1982. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  2,808,325  457,231  3.270,158  450,973 

Ploin  Dealers  1,458,310  81,683  1,678,758  130,004 

Press-e  1,676,393  325,770  2,041,020  327,672 

Pi»s$-S  242.937  132.152  _ 

Grand  Total  6,185,965  996,836  6,989,936  908,649 


NOTE;  Effective  Aug  2, 1981  the  Press  started  publishing  a  Sunday  edition. 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TEX. 

News-m .  5,011,981  294,414  5,031.246  409,715 

•News-S .  2J76,970  272,048  2,217.335  250003 

Times  Herald-e .  4,284 J70  500,247  4,660,803  271,907 

Times  Herold-S  2.070028  162.484  2  045  786  102.032 

Grand  Total . 13,744,149  1,229,193  13,955,170  1,033057 

NOTE:  Effective  Sunday,  Jon.  3,  1982  The  News  storted  publishing  Porode 
mogozine. 

DAYTON,  OHIO 

Journol  Herald  m  1,699,988  62J70  U11.147  92J44 

News-e  1,605,519  353.926  1,724,144  374.448 

•News-5  .  812.918  _  933  576  _ 

Grand  Total  4,118,425  416.296  4.268.867  466.792 

DENVER,  COLO. 

Rocky  Mt  News-m  4,898,604  4,851.868 

•Rocky  Mt  News-S .  1,167,591  999613 

Post-e .  3612.443  93,448  3.546,132  140,501 

Posts  2.152.603  _  2.221.870  _ 

GrondTotol  11,831,241  93,448  11,619,483  140,501 


NOTE:  Rocky  Mountain  News-m  ond  S  chonged  from  six-column  Tabloid  to 
sewn-column  tabloid  Mar.  2,  1982. 

DETROn,  MKH. 

1,851,990  467,387  2,045.121  552.845 

598,822  312,518  769,589  202,970 

2.515,487  506,558  2,908,962  584,362 

1.279,681  406.518  1.487.623  479480 

6,245,980  1,692,981  7J11.295  1,819657 

ERIE,  PA. 

Times-e .  1,269,918  18,880  1,396,995  10.112 

•Times  News-S .  767213  51.440  887.475  24  864 

Grand  Total .  2,037,131  70,320  2,284,470  34,976 

FORT  LAUDERDALE,  FLA. 

News-e .  3,294,807  501,148  4,287,122  690,048 

•News  &  Sun  Sentinel-S  1.574.432  404,750  1.717.180  387,481 

News  &  Sun  Sentinel-sat  945.850  1,289,537 

Sun  Sentinel-m  3.530.431  1.104.864  4  092.299  1  129  897 

GrondTotol .  9,345,520  2,010,762  11,386,138  2,207,426 

NOTE:  News-e  ond  Sun  Sentinel-m  published  5  doys  a  week  only 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,371,870  20,384 

tTime-S .  599,065 

Advocote-e .  1,895,851  87,792 

tAdvocate-S  621  955  _ 

Grand  Totol .  4,488,741  108,176 

NOTE;  Figures  for  1981  not  ovoiloble. 

HARTFORD,  CONN. 

Courant-m .  2,632,024  621,238  2,879,629  513,385 

•Couront-S .  1.318.135  473.656  1.427872  402.228 

Grand  Totol .  3,950,159  1,094,894  4J07.501  915,613 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOFfOLULU,  HAWAII 


Advertiser-m  2.558.014  2,916,923 

Sior  Bulletm-e  2,544,644  2,973671 

•Star  Bulletin  & 

Advertiser-S- .  1.151  988  1.145.091 

Grond  Totol  6,254,646  7,035,685 

HOUSTON,  TEX. 

Chromde-e .  6,165.272  492.587  5,936659  809,307 

Chroincle-S . . .  2,765,046  155,033  2,796,750  314J44 

Post-m .  4600624  449.283  4.697,919  619,576 

•Post-S .  1.458.588  344632  1.548.095  285.128 

Grand  Totol  14,989,530  1.441,535  14,979,423  2.028J55 

KANSAS  CITY  MO. 

Times-m .  1,996.178  538,414  2,156,447  592,138 

Stor< .  1,010,430  215J52  1,073,911  155.993 

Stor-S  1.109.239  285.732  1.277  785  238  164 

GrondTotol  4.115.847  1.039.498  4,508,143  986,295 

KF40XVILLE,  HNN. 

Journol-m  1J94,044  70,098  1,495,649  80,313 

News  Sentmel-e .  1,464,333  96,983  1,730.559  94679 

•News-Sentmel-S .  953.216  70.736  1.053.602  10.420 

GrondTotol  3611.593  237617  4,279610  185,412| 


NOTE:  Jountol-m  and  News  Sentmel-e  and  S  changed  from  mne  to  six- 
column  effective  July  1,1981 

LITTLE  ROCK,  ARK. 


Arkansas  Gozette-m .  964,593  212.480  1,186,849  416,544 

•Arkonsos  Gozette-S  _..  463677  216  176  602  383  181  756 

Grand  Totol .  1,428J70  428656  1,789,232  598600 


NOTE:  Arkonsos  Gozette-m  and  S  chonged  from  mne  to  six-column  width 
Jon  1.  1982 


LONG  ISLAND.  N.Y. 

Newsdoy^ .  2,917610  883,161  2,924,298  881,906 

Newsdoy-S .  1.338.387  862.676  I  251.548  765  134 

Grand  Totol  4655,597  1,745637  4.175.846  1.647,040 


LOS  ANGELES.  CALIF. 

Fmies-m  5,425614  3,076,474  5.585,336  3611.306 

Times-S  2.576.195  1.170,082  3.091,578  1,393,596 

Herald  Exominer-e .  1.002.553  177,935  995,979  190,859 

HerokJ  Exommer-s -  264,549  60614  331  424  23  527 

GrondTotol  9,268,611  4,485605  10,004,317  4,819.288 


LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News  m  2,946,029  594675  3687,926  939.931 

•News-S  .  871,037  118.568  1.000.376  48.700 

Grond  Totol..: .  3617.066  712,943  4,388,302  988,631 


NOTE:  Courant  Sunday  Porode  lost  publicotion  Feb  28,1982  (Continued  On  POVC  36 1 

Ad  Expenditure  Trends 
April  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

April . $  427.%7  385.289  +  42.678  +  11.1 

First  Four  Months  1,557,574  1,372,629  +  184,945  +  13.5 

Department  Stores 
(Included  in  Retail) 

April .  92,049  78,173  +  13,876  +  17.8 

First  Four  Months  320,253  278,060  +  42,193  +  15.2 

General 

April .  122,769  114,726  +  8,043  +  7.0 

First  Four  Months  491,335  432,429  +  58,906  +  13.6 

Automotive 

April .  24.069  16,861  +  7,208  +  42.8 

First  Four  Months  93,993  69,479  +  24,514  +  35.3 

Financial 

April .  30,642  28,194  +  2,448  +  8.7 

First  Four  Months  130,504  109,695  +  20,809  +  19,0 

Classified 

April .  209,226  201,607  +  7,619  +  3.8 

First  Four  Months  833,387  790,420  +  42,%7  +  5.4 

Total  Advertising 

April .  814,673  746,677  +  67,996  +  9.1 

First  Four  Months  3,106,793  2,774,652  +  332,141  +  12.0 


Free  Press-m 
*Free  Press-S . 

New$-e . 

News-S 
Grand  Total. 


1962 


1961 


1982 


1981 


Unsge—iCont’d  from  page  35) 

1962  1961 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MiMHIISp  TtNN. 

Commercial  Appeol-m 

2,053.770 

402.159 

2.487564 

290627 

Commmerciol  Appeol-S 

970.091 

235654 

1.149,128 

46.088 

Press-Scimilar-e . 

.  1588.964 

782.051 

IJ27J17 

250.130 

Grand  Tofol . 

4612,845 

920,064 

5,464.009 

596545 

NASNVILU,  HNN. 

Banner  •« . 

1,480.949 

204666 

2,155.907 

165,104 

Tenne$$eon-m . 

1588664 

233,960 

2.185,144 

171,744 

*Tennesscan-$ . 

921.739 

mstQ 

I-219J11 

_!fiiZ84 

Grond  Tolol . 

3,991J52 

635.206 

5560662 

524634 

NOTE;  6anner-«  ond  Tennes$ean-m  and  S  changed  from  nine  to  six-column 

effective  July  1, 1961. 

NfW  TOtK.  N.T. 

Titnes-<n .  3J12^  266,071  3,400,686  244,900 

Time-S .  3,218,543  1,595^86  3,092,917  1,419,484 

Nwrj-in  1,232,112  U74584  1,400,254  1.209,741 

NnnS  525,217  1,031,028  557,468  1,192,332 

P<W-*  1.138.056  _  836.139  _ 

Grand  Total .  9,426,791  4,267,569  9,287,464  4,066,457 

NOTE:  Post-e  changed  from  su-cohjmn  tabloid  to  seven-column  tabloid 
Sept.  1,  1961 

NfWAKK.  NJ. 

Stor  Ledger-m .  3J52,226  149,889  3,364J6I  166,281 

•Stor  Ledger  s .  2.147.783  193368  2103  422  153.236 

Grand  Total .  5,500,009  343357  5,467,683  319,517 

OAKLAND,  CAUP. 

Tribunes .  1,862,558  352,095  2,009,663  326,182 

•Tribune-S .  802.018  31.928  1.025818  22528 

Grand  ToMi .  2864576  384,023  3,035,481  348.710 

OKANOi  COUNTY.  CALIT. 

Register-d .  4,930344  173546  5,332,080  264,112 

TRegister-S .  1619.962  9872  1.939.785  _ 

Grand  Total .  6550306  183,418  7371865  278,128 

PASSAK,  NJ. 

Herald  Ne«w-e  968,795  179370  1371321  139,779 

tHeroW  News-S .  430535  234.848  463.007  248  064 

Grand  Teiol .  1399330  414318  1,734328  387843 

PATIKSON,  NJ. 

Ne«is-d .  777.472  117380  1.052329  16.800 

Grand  Total .  777,472  117380  1,052329  16,800 

PfOKIA.  ILL. 

Journal  Stor-d .  1501821  147,004  1816.055  135,992 

•Joumol  Stor-S .  691.093  89356  728387  32  528 

Grand  Tolol .  2,192,914  236360  2,544,342  168,520 

PMILAOILPHIA,  PA. 

Bulleiin-e  1385385  690360 

•BuHetm-S .  391513  244322 

Inquirer  m  .2311593  319,751  2,010,500  264,364 

Inquirer  S  .  1,599842  430530  1635.831  410,705 

News-e  .  1378363  39.144  983.029  _ 

Grand  Total .  5,089,798  789.425  6,406.158  1.609651 

NOTE:  Oulletin-e  ond  S  ceased  publicotion  Jan  29, 1982 
PITTSKUtOH,  PA. 

"Ost  Gojette-m .  1.075631  635,325  1,173,133  697,129 

Press-e  2.094,435  622896  2319.454  764617 

•Prm-S  1.685.636  33.152  1.804.417  36.984 

Grand  Tolol  4855,702  1391373  5397,004  1,498,730 

PtOVIDINCI,  K.I. 

8ullelin-e  1670.907  694,416  1,761,412  624,701 

Journol-m  .  1575607  375341  1683.457  422,949 

Journol-S  1.458.333  211672  1.493.721  240  520 

Grand  Totol  4,704847  1,281329  4,938,590  1,288,190 


NOTE:  8ulletin-e  and  Journol-m  hove  o  combined  sot  edition.  The  linage  is 
ritomin  only  m  the  Bmietin-e 

ROCHiSHK,  N.T. 

Democrat  A  Chronicle-m  1,774,193  147684  1,839,509  100,135 

Democrat  A  Chrcnicle-S  1,036336  90340  987,419  175300 


Times  Union-e .  1638359  95500  1.618909  99^^ 

Grand  Total .  4,449,488  333,424  4,445837  375,038 

NOTE:  Times  Union-e  published  5  days  a  week  only. 

ST.  PtnKSMim,  TLA. 

Independem-e .  2820,122  17,472  2.425,084  58856 

Times  m  3,088664  1337676  3,288,150  1,425,766 

•Times  S  1.419.464  493.984  1.429.750  528  137 

Grand  Tolol  6.528350  1,749,132  7,142.984  2812,759 

SAN  ANTONIO,  TIX. 

t«press-m .  2,733,742  235820  2662,757  320800 

tExpress-News-S -  1341,940  184688  1363,196  85688 

E>press-News-sot .  617330  604,634 

N«ws-e  2681659  215868  2554,156  268,768 

2593310  256320  2,509,013  435624 

*Ligh1-S  1359301  159348  1,202890  84,288 

Light-sot  478.764  _  460.476  _ 

Grand  Totol . 11,505,946  1,051844  11357.122  1,195,168 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  OIIOO.  CALIP. 

Union-m .  3,452819  373338  3,710617  221,747 

•Union-s .  1375519  30320  1559.161  64,080 

Tribune-e .  3650610  401362  4.081.867  260.587 

Grond  Tolol .  8,478,948  804,820  9351645  546,414 

SAN  PMNCISCO,  CALIF. 

Chronicle-m .  2366327  562,742  2362,543  836,031 

E»ominer-e .  2333399  593,031  2355309  837,497 

Exominer  A  Chronicle-S  1304.191  338.056  1.416.766  289.880 

Grand  Total .  5.703,917  1.493.829  6,134.618  1.963.408 

SAN  JOSE,  CiLLIF. 

Mereuiv-m .  4,484356  510878  5,191,950  306,064 

News-e .  3830810  520,519  4,440.720  306,393 

•Mercury-News-S .  1.893.030  127.032  2.256  717  _ 

Grand  Totol . 10308,096  1,158,429  11889.387  612,457 


NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  edition  The  linage  is 
only  shown  in  the  Mercury-m. 


SMKEVEPOKT,  UL. 


Journol-e .  1,558.682  64,896  1,680,629  91,528 

Times-m .  2,185,513  80,900  2324,137  172644 

*Times-S .  l.roi.959  35.448  965.427  _ 

Grand  Tolol .  4,746,154  181,244  4,970,193  264,172 

SYRACUSE,  N.Y. 

Herald  Journol-e .  1,726,607  99,469  1,828332  9,932 

*Herold-American-S .  1.026.338  5,314  946,435  107,607 

Post  Standord-m .  1393.786  190.848  1.282.601  82.572 

Grand  Totol .  4,046,731  295,631  4,057,268  200,111 

TJLMPA.  FUL. 

Tribune-m .  2,993,601  1,112,029  3,066,947  1,126695 

*Tribune-S..  1,359339  200,071  1,538,678  107,104 

Times-e .  2.009.050  _  2.105.198  _ 

Grand  Total  6,361,990  1312,100  6,710823  1,233,799 

WJLSHINOTON,  D.C. 

Post-m .  5366,414  710,720  5,183,490  945,141 

•Posts  1,936,575  554,078  2,141,051  470,475 

Stor-e  1,957,651  313,794 

SlorS  _  _  582.456  88.668 

Grand  Total .  7302,989  1,264,798  9864,648  1,818,078 

NOTE:  Stor-e  and  S  ceased  publication  Aug.  7, 1981. 

WJLSHINOTON,  D.C.  JOURNALS 

Alexondrki  Journol-m ....  874,684 

Prince  George's  Journol-m  737,721  4,272 

Montgomery  Journol-m  792,580  4372 

Fairfax  Journol-m .  948,811  4,272 

Arlington  Journol-m .  878,403 

Grond  Total .  4332,199  12,816 


NOTE:  Figures  for  1981  not  ovoiloble 

WESTCNESnR  ROCKLJLNO,  N.Y. 

Reporter  Dispotch-e.. .  1626,294  163312  1.837,134  280,504 

Reporter  Oispolch-S .  690.876  134.416  732.276  53.624 

Grand  Total .  2317,170  297,728  2,569,410  334,128 

APRIL  I9S3/I9SI 
LINAGE  FIGURES 
SUPPLIED  RY  PUSLISHER 


JLLRJLNY,  N.Y. 

Times-Union-m .  1,523689  1,730,411 

Knickerbocker  News-e  1,017,472  1,151.773 

Times-Union-S .  625.633  633.224 

Grond  Total .  3,166,794  3,515,408 

NOTE:  Heorst  Newspaper  period  runs  Mor.  29, 1982-Apr.  25, 1982 

ALTOONJL.PJL. 

Mirror-e .  1,645,182  1,968,890 

BANGOR,  ME. 

Doily  News-m .  957,548  1,075,851 

NOTE:  ROP  linage  only — inserts  not  included 

BIRMINGHJLM,  ALJL. 

News-e .  2,000,488  313,236  2,347,618  294,168 

News-S .  1316,950  1,172346 

Post-Herald-m .  1.482.558  1.572.788  _ 

Grand  Tolol .  4699,996  313,236  5,092,752  294,168 

BRJLNTFORD,  OFR. 

Expositor-e .  1,869,684  1312,777 

BRIDGEPORT,  CONN. 

Telegrom-m .  1312,710  1,668,804 

Post-e .  1,591,083  1376379 

Post-S .  645.120  662.885 

Grand  Totol .  3,748,913  4,208,068 


NOTE:  Sot.  linoge  reported  in  Post-e  figures  only. 


BURLIFMTON,  VT. 


free  Press-m .  1,972,684  1,911,938 

Free  Pres$-S .  293.916  309.120 

Grand  Totol .  2,266,600  2321.058 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CJLLGARY,  ALTA. 

Herald  -e .  5,773,005  6334,012 

CJLSPER,  WTO. 

Slor-Tribune-mS .  2383,960  2,235,170 

NOTE:  Includes  inserts — 296,282  lines  in  1982,  341,264  lines  in  1981. 
Family  Weekly  not  included — 45,556  lines  in  1982:  68,921  lines  in  1981. 

CHICiLOO,  ILL. 

Herold-m .  997,099  266,936  1,171,785  255,481 

Herald-S .  133.866  39311  185989  40.551 

Grond  Totol .  1,130,965  306,247  1,357,774  296,032 

DES  MOINES,  IOWA 

Register-m .  525,755  234,929  632,545  257,410 

Tribune-e  757,665  994,267 

Registers  847.396  27.423  868.934  44.718 

Grond  Total  2,130,816  262352  2.495,746  302,128 

EDMONTON,  JLLTA. 

Journol-e .  5,011,317  5,719,137 

FORT  WORTH,  HX. 

Stor-Telegram-m .  3,305,530  765,212  3,413,348  711,880 

Stor-Telegram-e .  3,205,878  843,304  3,367,366  768,956 

Stor-Telegrom-S  1.940.006  121.875  1.770.162  181.904 

Grond  Total  8,451,414  1,730,391  8,550,876  1,662,740 

NOTE:  Includes  insens  ond  zoned  editions. 

GREENSBURG,  PA. 

Tribune-Review-m .  1,554,308  1,768,858 

Tribune-Review-S .  789.740  740  964 

Grond  Total .  2,344,048  2,509,822 

INDIAF4APOLIS,  IND. 

Stor-m .  2,206,729  2,311,948 

News-e  1,729,128  1,836,904 

Stor-S  1.261.129  1.450  136 

Grond  Total .  5,196,986  5,598,988 

KITCHENER-WATERLOO,  ONT. 

Recofd-e .  2,800,195  2,952,901 

LINCOLN,  NEB. 

Journol-Star-d/S .  1,667,582  1,425,326 

NOTE:  Includes  inserts— 447,244  lines  in  1982,  429,338  lines  in  1981 

LOS  JLNGELESTTORRJLNCE,  CALIF. 

Breeze-e .  3,132,864  3,702,762 

LOUISVILLE,  KY. 

Courier-Joumol-m .  2,122,253  423,097  2,193,676  258,975 

Louisville  Times-e .  2,039,145  478,519  2,378,573  370,449 

Courier  joumol  A 

Times-S .  1.658.664  8.373  1.630.600  3  883 

Grond  Totol .  5,820,062  909,989  6,202,849  633,307 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
8-column  bosis  above.  Classified  published  and  reported  on  10-column 


basis. 

MADISON,  Wise. 

Capital  Times-e .  1,873,428  2,150,524 

Stote  Joumol-m .  2,006,967  2,182,905 

Stote  Joumol-S .  801.261  814.537 

Grond  Totol .  4,681,656  5,147,966 

NOTE:  6-column  pages  converted  to  8-column  Includes  legal 

MERIDEN,  CONN. 

Record-Joumol-m .  993,062  1,128,960 

MONROE.LA. 

News-Star-World-d .  1,946,798  1,855,084 

News-Stor-World-S .  1.031.100  896.616 

Grand  Total .  2,977,898  2,751,700 

NOTE:  Gannett  newspoper  period  runs  Mor  29,  1982  to  May.  2,  1982 

MONTREAL,  CHJE. 

Gozette-m .  3,969,824  4,548, 1 08 

Le  Devoir  m  452,978  130,912 

Le  Dimanche-Matin-S .  443.677  567.016 

Grand  Total .  4,866,479  5,246,036 


NOTE:  Gazette  incudes  inserts — 40,014  lines  in  1982;  35,081  lines  in  1981 
Le  Dimonche-AJatin  includes  inserts — 178,946  lines  in  1982;  247,524  lines 
in  1981. 


FUSHUA,  N.M. 

Telegraph-e .  1,591,758  1,716,495 


NEW  BRUNSWICK,  NJ. 


Home  News-e . 

.  1,263,341 

1,299,766 

Home  News-S 

546.269 

581.748 

Grond  Total 

.  1,809,610 

1,881,514 

NEWKMT  NCWSp 

VA. 

Dally  Press-m . 

.  2,436,042 

2,360,706 

Times  Herold-e . 

.  2,115,792 

2,177,896 

Doily  Press-S 

1.024.842 

1.118.586 

Grond  Total . 

5,576,676 

5.657.190 

(Continued  on  page  37) 
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Unsge — (C ant’d  from  page  36) 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NOKFOLK,  VA. 

Virginion-Pilot-m .  2,741,450  161,670  2,738,605  183,507 

Ledger-Star-*  2,335J47  550J17  2,296,371  603,091 

Virginion-Pitot  & 

Ledger-Slar-S .  1,347.125  294,808  1.366.505  307  507 

Grand  Total .  6,423,922  1,006,795  6,401,481  1,094,105 

MONTH  BAT,  ONT. 

Nu99«-e .  924,092  1,013,635 

NORTH  PIATTE,  NEB. 

Telegroph-mS  837,569  919J15 

NOTE:  Includes  Fomlly  Weekly— 47,998  lines  in  1982;  67,295  lines  m  1981 

OGDEN,  UTAH 

Stondard-Examiner-e .  2,208,390  2,327,842 

Stondord-Exominer-S .  768  550  723  768 

Grand  Total .  2,976,940  3,051,610 

NOTE ;  Sunday  includes  Family  Weekly— 45,402  lines  in  1 982;  68,838  lines  m 
1981 

OKLAHOAAA  CITY,  OKLA. 

Oklohoman-m .  2,436,715  1,115,630  2,442,917  909,434 

Times-e .  2,340,340  1,066,052  2,257,438  948,556 

Oklohomon-S .  1,460  970  _  1  304912  _ 

Grand  Total .  6,238,025  2,181,682  6,005,267  1,857,990 

OMAHA,  NEB. 

World-Herald-meS .  2,607,892  2,997,246 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  4,183,172  1,398,922  4,556,342  1,374,002 

OTTAWA,  ONT. 

Le  Oroit-e .  1,736,108  2,004,934 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  SunH! .  2,114,038  2,469,853 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune^! .  1,435,588  246,246  1,779,554  212,842 

PHOENIX,  ARIZ. 

Repubhc-m .  4,228,532  200,956  4,546,304  200,620 

Gocette-e .  3,519,362  712,446  4,504,374  203,966 

RepuWic-S .  2.153.368  _  2  175.852  _ 

Grand  Tatal .  9,901,262  913,402  11,226,530  404,586 

PORTLAND,  AAAINE 

Press-Herald-m .  1,395,753  1,430,494 

Express*  1,297,045  1,352,936 

Telegram-S  1.065.519  983.551 

Grand  Tatol  3,758,317  3,766,981 

PORTLAND,  ORE. 

Oregonian-mS .  4,807,866  5,326,902 

Oregon  Journal-e .  1.944  026  1.915.340 

Grand  Total .  6,751,892  7,242,242 

QUEBEC,  QUE. 

LeSoleil-e .  2,436,2X  2,573,127 

NOTE:  Inserts  not  included — 486,850  lines  in  1982;  484,500  lines  in  1981 

READING,  PA. 

Times-m/Eogle-e .  1,507,885  1,681,164 

Eagle-S .  680.554  760.188 

Grand  Total .  2,188,439  2,441,352 

RENO,  NEV. 

Joumal-m .  1,258,922  1,376,340 

Gazette-e...  1,310,316  1,432,508 

Gozette-Joumal-S  364  462  383.656 

Grand  Total  2,933,700  3,192,504 

RICHMOND,  VA. 

Times-Oispotch-m .  2,082,891  2,290,853 

Times  Dispatch-S .  1,219,235  1,212,522 

News  Leoder-e .  1.506.889  1.809.430 

Grond  Total .  4,809,015  5,312,805 

NOTE;  Part-run  and  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,202,606  2,387,812 

Press-Enterprise-e .  1,819,790  2,055,088 

Press-Enterprise-S .  415.016  546.014 

Grond  Total .  4,437,412  4,988,914 

NOTE;  Parade  linage  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,688,776  3,878,350 

NOTE:  Porade  linage  not  included 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  3,081,666  8,351  3,010,154  10,451 


NOTE:  Parade  linage  not  included 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SCOTTSBLUFF,  NEB. 


Stor-Herold-mS  867,260  1,036,744 

NOTE:  Includes  Family  Weekly— 47,993  lines  m  1982;  67,435  Imes  in  1981 

SEATTLE,  WASH. 

Postlntelligencer^S .  1,762867  2,124,139 

Times8S  4.088.308  4  621876 

Grand  Tatol  5850675  6,746,015 

SPOKANE,  WASH. 

Spokesmon-Review  m  ....  1,610,532  1,799679 

Spokesman-Review- S _  710804  865,074 

Chronicle-e .  1.591.380  1  857  170 

Grond  Totol  3,912816  4,521,923 

TACOMA,  WASH. 

News-Tribuoe-e  & 

Tribune  Ledger  s .  2,665,726  2,761,528 

TOLEDO,  OHIO 

Blode-e  2,023,768  2.423605 

Btode-S.  1.003.532  1.129812 

Grand  Total  3,027,300  3.552817 

TOPEKA,  KANSAS 

Capital  Journal-o/d .  1,206,198  1,399,024 

Copital-Journal-S .  507.360  473  907 

Grand  Total .  1,713,558  1  872,931 

TOROFITO,  ONT. 

Stor-e .  5,041,391  5862.118 

Sun-m .  2.472.955  2  716881 

Grand  Total .  7,514846  7,978.499 

TUCSON,  ARIZ. 

Stor  m .  3.065.090  3,608.024 

Citizen-e  3.042.844  3,635,408 

Star  S  1.240872  1.213.324 

Grand  Totol .  7,348,306  8,456,756 

NOTE:  Sunday  includes  Parade  linage 

TULSA,  OKLA. 

World-m .  1,809,854  1828,069 

Tribune-e  1845,377  1,795,493 

Wdrid-S  928  970  890  646 

Grand  Total  4.584,201  4,514.208 

NOTE:  Figures  ore  bosed  on  6-column  formot  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  4,859,824  5,296,578 

NOTE:  Includes  Today  Magazine 

WAUKEGAN,  ILL. 

News-Sun-e  1,792812  2,058,798 

WEST  PALM  BEACH,  FLA. 

Post-m .  2,538,466  172,578  2,835,966  203,644 

Times-e .  1,926,554  172,578  2,323,860  188,650 

Post-S  .  1.500.002  102868  1.552.684  23  198 

Grond  Total  5,965,022  447,524  6,712810  415,492 

WILKES-BARRE,  PA. 

Times  Leoder  a/d .  935,018  1.063.119 

WILMINGTON,  DEL. 

News  Journol-m.e .  1.974,023  2,090,982 

News- Journals .  772  142  608  758 

Grand  Total . . .  2,746,165  2,699,740 

WILMINGTON,  N.C. 

Storm . _...  1,068,466  1.120,966 

Stor-News-S .  343.420  485.072 

Grand  Total .  1 .41 1 ,886  1 ,606,038 

WINDSOR,  opa. 

Stor-e .  2,328,922  2,858,416 

WINSTOF4-SALEM,  N.C. 

Journal-m  1,753,822  1,847,048 

Sentinel-e .  1,594,502  1,554,812 

Journal-Sentinel-S .  698.306  630.140 

Grand  Total  4.046.630  4,032,000 

NOTE:  Part-run  and  comics  not  included 

WORCESTER,  NULSS. 

Gazette-e .  1.231,499  1,638,490 

Telegram-m .  1873,569  1,531,506 

Telegrom-S .  1.304284  1881.767 

Grand  Total .  3,809,352  4,451,763 


Wroe  named  ad  vp 

Gerald  S.  Wroe  was  named  vicepresi¬ 
dent  and  advertising  director  of  Family 
Weekly  during  the  newspaper  magazine’s 
annual  sales  conference,  this  year  held  at 
the  Wequasett  Inn  near  Chatham,  Cape 
Cod,  Mass. 


AD  DIRECTOR— Eric  C.  Goltzer,  37, 
was  appointed  advertising  director  of  the 
ElizalUth  (N.J.)  Daily  Journal.  He  res¬ 
igned  his  post  as  advertising  director  for 
the  Morristown  (N.J.)  Daily  Record  to 
accept  the  position.  He  will  assume  re¬ 
sponsibility  for  the  paper's  retail,  classi¬ 
fied  and  national  advertising.  Prior  to 
joining  the  Daily  Record,  he  was  assistant 
to  the  publisher  of  Family  Weekly  and 
classified  advertising  nKinager  of  the  New 
York  Post. 


GNAS  exec  takes 
ad  director  post 

Daniel  P.  O’Neil,  manager  of  the  Phi¬ 
ladelphia  office  of  Gannett  Newspaper 
Advertising  Sales,  was  named  advertis¬ 
ing  director  of  Gannett’s  Norwich 
(Conn.)  Bulletin. 

O’Neil,  39,  began  his  newspaper  career 
in  1%1  as  a  proof  boy  in  the  advertising 
department  of  the  Providence  Journal. 
He  later  worked  in  advertising  sales  for 
the  Journal,  for  the  New  Bedford  (Mass.) 
Standard-Times,  and  as  a  regional  adver¬ 
tising  manager  for  Ottaway  Newspapers 
before  joining  Gannett  at  Philadelphia  in 
1978.  Since  1981 ,  he  has  had  the  addition¬ 
al  responsibility  of  national  advertising 
coordinator  for  Pennywhistle  Press,  Gan¬ 
nett’s  weekly  supplement  for  young  read¬ 
ers  and  their  families. 

Elieen  Leber,  30,  an  account  executive 
in  the  GNAS  Philadelphia  office,  will  suc¬ 
ceed  O’Neil  as  manager  there.  James  D. 
Gath,  30,  and  account  executive  with 
GNAS  in  New  York,  will  assume  the  re¬ 
sponsibility  of  national  advertising  coor¬ 
dinator  for  Pennywhistle  Press. 

Hobson  promoted 

Kenneth  R.  Hobson  was  promoted  to 
the  position  of  vice  president  and  director 
of  circulation  at  the  San  Francisco  News¬ 
paper  Agency,  which  conducts  all  non¬ 
editorial  functions  for  the  San  Francisco 
Chronicle  and  the  San  Francisco  E.x- 
aminer. 


37 


Syndicates 

By  Lenora  Williamson 

Tv  diet/fitness  guru  begins  column 


This  week  Universal  Press  Syndicate 
officially  launches  its  newest  columnist, 
Richard  Simmons — the  best-selling  au¬ 
thor  of  the  “Never  Say  Diet  Book”  and 
fitness  guru  of  his  own  daytime  television 
show. 

Simmons  will  be  writing  three  columns 
a  week  and  introduces  himself  in  the  first 
one  by  confessing  that  writing  a  syndi¬ 
cated  column  happens  to  be  one  of  his 
secret  fantasies —  mostly  because  back  in 
the  eighth  grade  Sister  Mary  Magdelena 
gave  him  a  D  in  English.  He  did  get  an  A 
in  penmanship  and  if  they  had  given 
grades  for  lunch  period,  he  would  have 
gotten  another  A.  But  all  the  time  he 
though  English  was  his  best  subject. 

Young  Simmons  complained  and  Sister 
Mary  Magdelena  explained  that  he 
couldn't  begin  a  sentence  with  the  word 
“and’  and  couldn't  have  a  one-word  sent¬ 
ence  and  couldn't  have  a  sentence  with¬ 
out  a  verb  and  couldn’t  have  one- 
sentence  paragraphs.  And  furthermore,  if 
he  continued  to  do  those  things,  he  would 
never  be  a  success  in  life  and  no  one 
would  every  read  a  thing  he  had  to  say. 


Simmons  swore  to  himself  that  one  day 
he’d  write  a  best-selling  book,  and  just  so 
Sister  Mary  Magdelena  wouldn’t  think 
that  was  a  fluke,  he’d  write  a  newspaper 
column  so  every  morning  down  in  New 
Orleans  she’d  read  his  column  and  be 
sorry  she  gave  him  that  D. 

So,  the  elfin  fitness  evangelist  dedi¬ 
cates  his  first  column  to  Sister  Mary  Mag¬ 
delena — and  to  himself. 

The  new  columnist,  all  of  137  pounds 
these  days,  began  overeating  almost  as  a 
toddler  in  the  shadow  of  his  “perfect” 
brother  and  by  15  topped  182  pounds.  He 
came  up  against  reality  as  an  art  student 
in  Florence,  when  he  found  an  anony¬ 
mous  note  on  his  windshield,  “Fat  people 
die  young;  please  don’t  die.”  He  went 
crash  dieting  from  268  pounds,  lost  1 12  of 
them  in  about  10  weeks  and  later  under¬ 
went  nip  and  tuck  facial  plastic  surgeries. 

Simmons  took  to  the  libraries  to  find 
out  why  he  had  gone  wrong  and  later 
opened  the  Anatomy  Asylum  and  Ruf- 
fage  exercise  studio  and  restaurant  in  Los 
Angeles.  Celebrities  were  attracted  by  his 
personality  and  fitness  crusade  and  tv 


Richard  Simmons 


talk  shows  and  cameo  acting  spots  fol¬ 
lowed  along  with  the  best  seller  and  his 
daytime  syndicated  program. 

For  Universal  Press,  Simmons  will  be 
writing  about  health  and  nutrition,  exer¬ 
cise,  food,  and  will  include  a  few  recipes 
every  now  and  then. 

Universal  says  that  its  sales  staff  had 
been  out  only  about  two  weeks  when  the 
client  list  included:  Chicago  Sun  Times, 
Denver  Post,  Dallas  Morning  News,  De¬ 
troit  News,  Cleveland  Press,  Buffalo 
Courier  Express,  Salt  Lake  City  Tribune, 
Portland  Oregonian,  Pittsburgh  Press, 
Akron  Beacon  Journal,  Dayton  Journal 
Herald,  Columbus  Dispatch  and  Albany 
Knickerbocker  News. 

♦  *  ♦ 

“The  Housing  Scene”,  a  weekly  col¬ 
umn  self-syndicated  by  Lew  Sichelman, 
will  now  be  distributed  to  newspapers  by 
United  Feature  Syndicate. 

Sichelman,  the  real  estate  editor  of  the 
Washington  Star  for  nine  years,  won  a 
number  of  national  prizes  for  writing  and 
editing  the  section  Star  sections. 

His  weekly  column,  based  in  Washing¬ 
ton,  will  discuss  how  to  deal  with  sales 
agents  and  builders,  trends  in  housing 
design,  mortgage  money  and  types  of 
mortgages,  among  other  related 
information. 

The  column  already  appears  in  more 
than  100  newspapers  across  the  country, 
including  the  Chicago  Tribune,  Miami 
Herald,  Los  Angeles  Herald  Examiner, 
San  Francisco  Examiner,  and  Rocky 
Mountain  News,  Denver. 

^  SYNDICATE  SALES  ^ 

Western  Sales  Territory 

A  well  known  major  newspaper  syndicate 
is  seeking  an  experienced  newspaper 
salesperson.  Salary,  commission,  bonus 
and  car. 

Applicant  must  have  syndicate  sales  ex¬ 
perience  and  be  achievement  oriented. 
Equal  Opportunity  Employer. 

Send  confidential  resume,  salary  history 
and  references  to 

BOX  4379 

^  Editor  &  Publisher  j 


“Reet'es  has  the  snappiest  typeuriter  east  or  west  of  the 
Potomac  uith  no  mercy  for  knaves  or  fools.”  —  Fred  Friendly 

RICHARD  REEVES 

America's  No.  1  political  writer 

•  Reeves’  column  carried  datelines  from 
40  different  U.S.  cities  last  year 

•  Former  chief  political 
correspondent  for 
The  New  York  Times 
and  national  editor 
for  Esquire  magazine 

•  Appears  in  175 
newspapers  twice 
a  week 

For  siiniples  and  rates,  contact: 


UNIVERSAL 

PRESS _ 

SYNDICATE 

h0(1  lohnson  Drivi- 
Kairwj\.  Kan  Wi’OS 

1  800  25S  6734 
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King  Features  Patterns  is  celebrating 
50  years  of  no-charge  editorial  fashion 
and  crafts  features  that  generate  extra 
revenue  for  1,100  newspapers  and  maga¬ 
zines. 

King  produces  seven  separate  fashion 
and  crafts  features  for  newspaper  readers 
interested  in  sewing  and  needlecraft  with 
patterns  to  be  ordered  through  the 
individual  newspaper. 

Newspapers  retain  their  own  identity 
as  the  source  of  the  service,  while  King 
processes  and  fulfills  orders  and  returns  a 
percentage  of  each  purchase  to  the  news¬ 
paper. 

Dramatizing  the  fashion  service,  the 
syndicates  annual  party  for  the  American 
Newspaper  Publishers  Association  con¬ 
vention  centered  on  the  theme  of  50  years 
of  fashion.  The  party  in  San  Francisco 
centered  around  five  tableaux  which 
combined  live  mime  models  and  man¬ 
nequins  wearing  current  styles  from  the 
pattern  service  and  classics  such  as 
Dior’s  1947  “new  look.” 


Enjoying  the  fashion  scene  of  the  party 
were,  from  left,  Mrs.  Eugene  Patterson 
and  her  husband,  who  is  president  of 
Times  Publishing  Co.,  St.  Petersburg,- 
King's  president,  Joseph  D'Angelo,  and 
his  wife,  Marcia. 

Wives  of  syndicate  executives  and  rep¬ 
resentatives  wore  pattern-designed  dres¬ 
ses  for  the  party.  Mrs.  Joseph  F.  D’Ange¬ 
lo,  wife  of  King’s  president,  wore  an  ice- 
blue  cocktail  dress  and  told  everyone  her 
dress  was  by  designer  Marian  Martin. 
Wendy  Joyce,  patterns  department  sales 
manager,  wore  a  red  gabardine  dress  by 
Fred  Lee.  Guests  got  a  brochure  pictur¬ 
ing  patterns  seen  at  the  party  along  with  a 
complimentary  order  form. 

The  fashion  retrospective  was  pro¬ 
duced  by  Ted  Hannah,  director  of 
advertising  and  public  relations,  and  Joan 
O’Sullivan,  senior  editor  whose  Living 
Today  column  includes  two  fashion  seg¬ 
ments. 

:|e  ♦ 

“Countertop  Cookery”,  a  new  food 
column  designed  for  today’s  active  life¬ 
styles,  is  being  introduced  by  the  Register 
and  Tribune  Syndicate. 

The  cookery  column,  with  the  full 
name  of  Better  Homes  and  Gardens 
Countertop  Cookery,  is  a  weekly  illus¬ 
trated  feature  by  Betty  Grayson.  It  was 
developed  by  food/lifestyle  experts  at  the 
magazine. 
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The  column  concentrates  primarily  on 
microwave  ovens,  woks,  blenders,  food 
processors,  crepe  pans  and  slow  cookers. 
Readers  get  the  basic  rules,  techniques 
and  methods  of  using  the  appliances  and 
in  addition  get  advice  and  tips  on  care  and 
use  of  appliances  and  accessories.  Each 
column  carries  recipes  with  step-by-step 
preparation  instructions. 

♦  ♦  * 

June  Roth,  cookbook  author  and 
independent  syndicator  of  her  nutrition 
feature^  “Special  Diets”,  was  installed  as 
president  of  the  American  Society  of 


Journalists  and  Authors  June  10. 

Roth,  who  holds  a  degree  in  journalism 
with  a  minor  in  nutrition,  recently  was 
graduated  with  a  master  of  science  degree 
in  biochemistry/clinical  nutrition  from 
the  University  of  Bridgeport.  As  a  clinical 
nutritionist,  she  hopes  to  help  readers  to 
improve  their  health  through  better  nutri¬ 
tion. 

The  writer  has  a  number  of  cookbooks 
to  her  credit,  including  “Salt-Free  Cook¬ 
ing  with  Herbs  and  Spices”  and  “Cook¬ 
ing  for  Your  Hyperactive  Child.”  She  is 
co-author  of  “Aerobic  Nutrition”,  re¬ 
cently  published  by  E.  P.  Dutton. 


“We're  sold  on 
NEA  GRAPHICS” 


Carl  Langley,  news  editor, 
Augusta  (Ga.)  Herald 


RISING  FOOD  PRICES 

Increases  in  Selected  Countries  1970-80 


NEA  GRAPHICS  provide  impact  and  add  depth  to  local,  national  and 
international  news  stories.  Included  in  the  regular  NEA  Daily  Service 
at  no  extra  cost,  NEA  GRAPHICS  are  used  —  and  appreciated  — 
by  nearly  700  newspapers  across  the  country.  That’s  readership! 


For  more  information  on  the  NEA  Daily  Service, 
call  Jacquelyn  Parsons  toll  free  at  1-800-221-4816. 

Newspaper  Enterprise  Association 

200  Park  Avenue  ,  New  York,  NY  10166 
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Shop  Talk 

(Continued  from  page  40) 

Examining  expenses 

One  method  of  examining  expenses  in 
times  of  disinflation  is  to  compare  the 
percent  of  revenue  each  expense  categ¬ 
ory  consumes  by  element  (supplies, 
payroll,  etc.)  and  by  department  (adver¬ 
tising,  editorial,  etc.) 

The  grid  illustration  in  Exhibit  I  de¬ 
monstrates  a  simple  method  for  capsuliz- 
ing  this  expense  information  into  a  simple 
and  useful  management  tool. 

The  first  column  on  the  far  left  lists  the 
expense  categories,  while  the  top  row 
lists  the  departments.  To  find  how  a  de¬ 
partment  did  in  any  expense  category, 
one  would  locate  the  desired  expense 
category  on  the  left  hand  column  and  fol¬ 
low  the  category  across  until  it  is  directly 
under  the  desired  departmental  column. 

After  finding  the  expense  category  for  a 
particular  department,  one  can  then  de¬ 
termine  the  actual  expense,  the  budget 
expense,  and  the  percent  variance  from 
the  budget. 

The  fourth  number  is  the  percent  of 
revenue  that  the  department  is  budgeted 
to  spend  in  that  particular  expense  categ¬ 
ory.  The  fifth  number  is  the  percent  of 
revenue  that  was  actually  expenses,  and 
the  last  number  is  the  amount  the  percen 
profitability  will  be  increased  or  de¬ 
creased  (-)  from  that  expense  department 
and  category. 

The  column  to  the  far  right  is  the  total 
expenses  by  dollars  and  percent  of  re¬ 
venue  for  each  expense  category.  The 
bottom  row  totals  the  expenses  by  de¬ 


partment  by  dollars  and  percent  of  re¬ 
venue. 

In  the  bottom  right  comer  is  the  operat¬ 
ing  income  by  dollars  and  percent  of  re¬ 
venue. 

Problems  identified 

Using  this  form,  a  manager  can  easily 
identify  precise  problem  areas  by  noting 
on  the  chart  the  total  expenses  category 
(on  the  right  hand  column)  that  consume  a 
larger  percent  of  revenue  than  budgeted, 
and  noting  on  the  bottom  row  the  depart¬ 
mental  expenses  that  are  greater  than 
budget  as  a  percent  of  revenue.  By  mak¬ 
ing  vertical  lines  from  the  departmental 
expenses  in  question,  and  horizontal  lines 
from  the  elemental  expenses  in  question, 
one  can  identify,  by  the  crossing  of  the 
vertical  and  horizontal  lines,  key  areas  of 
concern.  Also,  by  analyzing  individual 
expense  categories,  quirks  in  expense  re¬ 
lationships  may  also  be  highlighted. 

A  “quirk”  in  the  hypothetical  exhibit  is 
in  the  employee  expenses  in  the  prepress 
department.  Even  though  the  Total  Pre- 
pess  Department  adds  .15  percentage 
points  to  profitability,  and  Total  Em¬ 
ployee  Expense  category  adds  .%  per¬ 
centage  points  to  the  profitability,  the  em¬ 
ployee  expense  for  the  prepress  depart¬ 
ment  reduces  the  profitability  by  .01  per¬ 
centage  points. 

By  recognizing  that  an  increase  in  ex¬ 
pense  as  a  percent  of  revenue  in  any 
category  will  reduce  the  total  profitability 
by  that  same  percent,  a  manager  can 
quickly  determine  what  variable  ex¬ 
penses  are  not  moving  in  the  proper  prop¬ 
ortions,  and  what  fixed  expenses  (which 
do  not  affect  the  franchise)  can  be  re¬ 
duced  or  eliminated. 

Budgeted  and  actual  expense  numbers 


1  ORDER  YOUR 
SUBSCRIPTION  NOW. 
MAIL  THIS  COUPON. 
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ada  all 

other 

countries  $55 

a  year. 

□  My  remittance 
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are  gathered  through  normal  cost 
accounting  procedures.  To  compute  the 
percents  of  revenue,  budgeted  expenses 
are  divided  by  the  budgeted  revenue,  and 
the  actual  expenses  by  the  actual  re¬ 
venue.  The  difference  between  the  actual 
percent  of  revenue,  and  the  budgeted  per¬ 
cent  of  revenue  is  the  amount  that  the 
percent  profitability  will  change  because 
of  that  particular  expense. 

Currently,  expenses  are  only  half  of  the 
income  statement;  but  in  this  economy, 
expenses  will  have  to  be  managed  more 
closely  if  newspapers,  and  other 
businesses,  for  that  matter,  are  to  con¬ 
tinue  to  maintain  their  existing  profita¬ 
bility. 


(Postlewaite  is  publisher  of  the  Suncoast 
News  in  New  Port  Richey,  Florida — a 
98,000  circulation  newspaper  owned  by 
the  Chicago  Tribune  Company,  through 
its  subsidiary  the  Orlando  Sentinel.) 

Reporter  recounts 
Ugandan  torture 

Robert  J.  Rosenthal,  one  of  two  Amer¬ 
ican  newspapermen  imprisoned  for  48 
hours  by  the  Ugandan  army  in  mid-May, 
wrote  a  harrowing  account  of  his  ordeal  in 
the  Sunday,  May  23,  Philadelphia  In¬ 
quirer. 

Rosenthal  and  Charles  Powers,  a  Los 
Angeles  Times  correspondent,  were 
traveling  in  Uganda  to  cover  the  ravages 
its  military  has  wreaked  on  the  populace 
since  Milton  Obote  deposed  Idi  Amin  in 
April,  1979. 

Rosenthal  wrote  Obote’s  army  has 
“become  a  beast  with  virtually  no  disci¬ 
pline”  and  that  tortures  and  murders  by 
the  military  may  actually  “be  worse  than 
anything  inflicted”  by  Amin’s  regime. 

The  reporters  and  their  driver  were  in¬ 
explicably  arrested  when  they  went  to 
army  barracks  in  Bombo  to  interview  the 
commanding  officer. 

During  their  incarceration,  all  three 
were  forced  to  get  down  on  their  hands 
and  knees  while  a  soldier  beat  them  with  a 
whip  made  of  elephant  hide,  called  a 
kiboko. 

Even  after  the  U.S.  Embassy  in  Kam¬ 
pala  intervened  to  secure  the  men’s  re¬ 
lease,  the  army  kept  them  in  prison  for 
another  day. 

Ugandan  officials  never  charged  the 
Americans  with  any  crime,  nor  gave  any 
explanation  of  why  they  were  imprisoned 
and  tortured. 


8c  ♦ 

Jack  Kelly  joined  Chas.  T.  Main, 
Inc.,  Boston,  a  firm  which  provides 
architectural  and  engineering  services  to 
the  printing  industry,  as  a  project  mana¬ 
ger.  Kelly  began  his  newspaper  career 
with  the  Wall  Street  Journal  engineering 
department  in  1968. 
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New  owners 

(Continued  from  page  ll) 


before  announcing  anything. 

UPI’s  executive  vicepresident  and  edi- 
tor-in-chief,  H.L.  Stevenson,  has  been 
asked  to  stay  on  and  told  E&P  he  plans  to 
do  so. 

Rod  Beaton,  president  of  UPI,  in  an 
interview  in  his  hometown  newspaper, 
the  Greenwich  (Conn.)  Time,  said  he 
plans  to  remain  at  the  wire  service  only 
for  a  transitional  period. 

Beaton,  59,  said,  “I  presume  that  even¬ 
tually  I’ll  be  doing  some  different  things, 
but  I  will  remain  for  a  transitional  period 
to  make  sure  things  run  smoothly.” 
Beaton  has  been  with  UPI  for  35  years — 
his  entire  career — and  has  spent  the  last 
10  as  president. 

The  four  new  owners  and  two  others, 
who  Small  would  not  disclose,  have  been 
named  to  the  UPI  board.  Small  said 
others  might  be  added  and  he  would  not 
disclosed  the  names  until  a  decision  was 
finalized. 

In  addition  to  his  title  as  chairman  of 
the  board  of  UPI,  Small  is  also  chairman 
of  the  board  of  Media  News  Corporation. 
Ruhe  is  chief  operating  officer  of  both 
UPI  and  Media  News. 

Twice  arrested 

Ruhe  was  arrested  twice  during  civil 
rights  protests  during  that  period.  On  one 
occassion,  in  Kansas  City  in  1%3,  he  was 
fined  $25,  but  the  conviction  was  over¬ 
turned  in  a  higher  court.  On  another 
occassion,  in  Lawrence,  Kansas  in  1%5, 
the  charges  were  dropped. 

Ruhe  said  in  the  first  instance,  he  and  a 
small  group  of  demonstrators  were 
arrested  when  they  went  to  an  amuse¬ 
ment  park  to  protest  its  segregation 
policy. 

“1  was  an  active  participant  in  the  civil 
rights  movement  for  five  years,”  he  said. 
“I  did  not  break  the  law.  1  am  not 
ashamed  of  what  happened.” 

Geissler  spent  10  months  in  the  federal 
prison  in  Danbury,  Connecticut,  for  a 
draft  violation  because  he  rejected  com¬ 
bat  duty  during  the  Vietnam  War.  He 
offered  to  serve  in  a  non-combat  role, but 
the  draft  board  refused.  He  was  sent¬ 
enced  to  a  one-year  term  in  1%9  and 
served  from  August  l%9toJune  1970.  He 
was  pardoned  by  former  President  Ford 
in  1975. 

Geissler  told  UPI  executives,  who  met 
with  him  following  the  acquisition,  “The 
experience  was  an  agonizing  one  for  the 
entire  nation.  I  was  younger  when  I  made 
the  decision.  1  did  what  1  felt  was  honor¬ 
able.  I  did  not  dodge  the  draft.  I  cooper¬ 
ated  with  prosecutors  every  step  of  the 
way.  1  believe  in  obedience  to  law  and 
government  and  in  the  principles  for 
which  the  country  is  founded.  If  called 
upon  to  serve  today,  I  would  do  so.  1  am 
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not  a  radical.  I  characterize  myself  as  an 
economic  conservative,  but  1  don’t  par¬ 
ticipate  in  partisan  politics. 

During  the  mid-1960’s,  Geissler  work¬ 
ed  as  a  reporter  for  the  Caracas  Daily 
Journal  in  Venezuela  and  contributed 
stories  on  Latin  American  politics  to  the 
Kansas  City  Star. 

Ruhe  and  Geissler  reportedly  met  in 
the  late  1960’s  during  a  voter  registration 
drive  in  Texas.  Both  graduated  from  the 
University  of  Massachusetts  at  Amherst 
and  received  master’s  degrees  in  educa¬ 
tion. 

During  the  same  time,  Ruhe  and  Geis¬ 
sler  founded  the  Street  Academy  System 
of  Springfield,  Inc.  (SASSI),  a  street 
academy  for  high  school  dropouts.  In 
conjunction  with  this,  they  published  a 
weekly  newspaper  called,  Springfield 
Area  Life  &  Times,  known  as  SALT,  pub¬ 
lication  of  SASSI  prep. 

Geissler  also  wrote  some  articles  for 
the  Springfield  (Mass.)  News  from  1970- 
1973. 

Upon  graduation,  both  Ruhe  and  Geis¬ 
sler  went  to  work  at  the  Baha’i  national 
center  in  Wilmette,  Illinois.  Geissler 
worked  there  from  1973  to  1977  as  direc¬ 
tor  of  communications  and  Ruhe  worked 
there  from  1975  to  1977  as  director  of 
video  production. 

In  1977  they  formed  a  corporation  cal¬ 
led  Communications  Design  Group,  Inc. 
It  was,  according  to  acquaintences  of  the 
pair,  a  small  ad  and  promotion  agency. 

At  the  same  time,  they  saw  an  oppor¬ 
tunity  to  acquire  a  license  for  a  new  UHF 
tv  channel  in  Joliet,  Illinois,  put  together 
a  group  which  started  a  company  called 
Focus  Communications  and  began  oper¬ 
ating  Channel  66  in  Joliet,  which  they  still 
operate  today.  It  was  not  revealed  as  to 
where  the  financing  came  from  for  this 
venture. 

Ruhe  and  Geissler  then  began  filing  ap¬ 
plications  with  the  FCC  for  low  power  tv 
stations.  They  received  approval  on  one 
in  Murfreesboro,  Tennessee,  located  out¬ 
side  of  Nashville  and  they  moved  Focus 
Communications  headquarters  there. 

Ruhe  and  Geissler  reportedly  have 
close  to  20  low  power  tv  station  requests 
pending  before  the  FCC,  but  only  the 
Murfreesboro  location  has  been 
approved. 

In  the  case  of  the  Murfreesboro  station, 
neither  Ruhe  or  Geissler  themselves  own 
portions  of  the  station.  Their  wives, 
Judith  Geissler  and  Beverly  Ruhe,  each 
own  14.29%  and  several  other  partners 
are  listed. 

In  the  case  of  the  Joliet  station,  accord¬ 
ing  to  documents  filed  with  the  FCC, 
Ruhe,  Geissler  and  their  wives  own  near¬ 
ly  40%  (but  a  majority)  of  the  stock.  Ruhe 
owns  6.8%,  his  wife  Beverly  owns  12.9%, 
and  Geissler  and  his  wife  Judith  each  own 
9.9%. 

Commenting  on  the  fourth  new  owner, 
Overgaard,  Mort  Frank,  former  Family 
Weekly  owner  and  top  executive,  said  he 


is  “a  straight  shooter.  An  outstanding 
person  personally.  He  is  not  flamboyant 
but  professionally  very  good.” 

According  to  an  annual  UPI  financial 
statement,  the  wire  service  had  assets  of 
$21 .5  million  and  liabilities  of  $4.3  million 
as  of  December  31,  1981. 

UPI  reported  income  of  $93.9  million 
and  expenditures  of  $104.2  million  for  a 
loss  of  $10.2  million  for  the  year  ending 
December  31,  1981. 

House  adopts  bill 
protecting  agents 

The  House  of  Representatives  gave  fin¬ 
al  approval  to  legislation  making  it  a 
crime  to  publish  the  names  of  intelligence 
agents,  even  if  the  information  comes 
from  public  sources. 

The  315-32  vote  (June  3)  came  as  the 
House  adopted  the  report  of  a  conference 
committee  appointed  to  resolve  differ¬ 
ences  with  the  version  of  the  bill  passed 
by  the  Senate.  The  Senate  was  expected 
to  follow  suit  and  adopt  its  own  confer¬ 
ence  members’  report  soon  after  return¬ 
ing  from  the  Memorial  Day  recess  June  8, 
with  President  Reagan,  then  quickly  sign¬ 
ing  the  legislation  into  law. 

The  legislation  is  designed  to  halt  pub¬ 
lication  of  agents’  names  in  such  publica¬ 
tions  as  Counter  Spy  magazine  and 
Covert  Action  Information  Bulletin, 
which  the  government  claims  have  ex¬ 
posed  as  many  as  1  ,(X)0  agents  in  recent 
years. 

In  lobbying  against  the  bills  in  the 
House  and  Senate,  press  groups  con¬ 
ceded  their  eventual  passage  in  some 
form  but  tried  to  get  language  that  would 
make  it  harder  to  prosecute  journalists 
who  name  agents  names  incidentally  to 
“legitimate”  stories  about  intelligence 
activities. 

Both  Houses  rejected  press-backed 
language  that  would  have  required  proof 
of  intent  to  harm  U.S.  intelligence  efforts. 
Instead,  the  section  applying  to  those 
who  obtain  their  information  from  unclas¬ 
sified  sources  requires  proof  that  the  exp¬ 
osure  be  “in  the  course  of  a  pattern  of 
activities  intended  to  identify  and  expose 
covert  agents  and  with  reason  to  believe 
that  such  activities  would  impair  or  im¬ 
pede  the  foreign  intelligence  activities  of 
the  United  States  ...” 

The  conference  report,  which  includes 
language  intended  to  guide  judges  in  ap¬ 
plying  the  measure  when  it  becomes  law, 
specifically  says  that  “a journalist  writing 
stories  about  the  CIA  would  not  be  en¬ 
gaged  in  the  requisite  ‘pattern  of  activi¬ 
ties,’  even  if  the  stories  he  wrote  included 
the  names  of  one  or  more  covert  agents, 
unless  the  government  proved  that  there 
was  an  intent  to  indentify  and  expose 
agents  ...  He  must,  in  short,  be  in  the 
business  of  ‘naming  names.’” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  com¬ 
mentary.  Samples.  LAChotkowski,  MD.  FACP, 
1143  Chamberlain  Hwy,  Keinsington  CT 
06037 

278,  Bruce  MS  38915 

MONEY 

HOLLYWOOD  SELLS.  Give  your  readers  the  „  „  . 

inside  story  on  stars  they're  watching  in  record  I  "MORE  FOR  YOUR  MONEY"-A  proven  weekly 
numbers  this  summer  on  television,  and  in  column  to  meet  your  need  for  money  saving 
movies.  Cash  in  on  television,  don't  fight  it.  Our  consumer  news.  Samples.  MikeLeFan.  1802  S 
weekly  package  is  proven  in  over  a  hundred!  13th,  Temple  TX  76501. 
major  markets.  Have  a  staff  man  in  Hollywood ! 

for  a  fraction  of  what  he  costs  sitting  in  your '  unUIP  OPI/IFUFC 

newsroom.  INTERNATIONAL  FEATURES  INC,  i _ mwvic  ncricerj _ 

6254  Seadrift  Cove,  Malibu  CA  90265;  (213)'  ^  ^  .. 

457-2996.  '  REVIEWS  (Cartoon  illustrated).  Great  for 


MOVIE  REVIEWS 


Serials;  Th  Critic/TV;  The  Critic/Movies;  MORE! 
SYMM's  Communications,  3744  Charle¬ 
magne,  Long  Beach  CA  90808;  (213)  420- 
9M1 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INVESTOR  NEEDED  for  start-up  of  publishing 
conpany  developed  for  acquisition  of  small 
weekly  newspaper.  Serious  investors  only.  Box 
4400,  Editor  &  Publisher. 

OWN  AND  OPERATE  going  $80,000  weeklies 
on  commission  basis.  No  initial  cash 
investment.  $30,(X)0-$50,000  first  year  with 
management  and  and  sales  expertise.  PO  Box 
119,  Blooming  Grove  TX  76626;  (214)  695- 1 
2524  j 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  KSt,  NW 

WEEKLY  in  Rocky  Mountain  area.  Recent  high 
growth  in  both  business  and  locale.  Over 
$200,000  gross.  Challenging  role  in  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  4396,  Editor  &  Publisher. 

Washington  DC  20(X)5 
(202)  NAtional  8-1133 

GROWTH-ORIENTED  SHOPPER  over 
$1,100,000  annual  gross.  90,000  current 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

circulation,  7  editions  direct  mail.  Zone  9.  Ma¬ 
jor  advertisers.  full  staff  desiring  to  remain  with 
compny.  Area  suitable  for  further  significant 
growth.  Box  4395,  Editor  &  Publisher. 

457-2996  '  '  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 

_ I  weekend  section  or  entertainment  pages. 

OVER  100  FEATURES:  Cartoons,  puzzles.  1  Camera  r^y  Star  photos.  Our  8th  y^r  Cine- 
humor,  info.  kidS:  some  daily.  Big  catalog  $3 1  JS'',  7  Middletown 

refundable  with  order.  DBI,  17700  Western  -  NY  10940;  (914)692-4572. 

69e.  Gardena  CA  90248. _ ,  REVIEWS,  inten/iews  with  photos  of 

ROBIN  HOOD  DIDN'T  LIKE  THE  "KING"  '  felebraties  and  national  [wiitical  figures 
SYMM's  Syndicated  Features:  The  choice  of| 

regular  folks.  Rornance  Books  in  Review;  The  Beach  FL  33402;  (305)  793-3424. 
Futurists;  Surv^ America;  Fireside  Mystery!  ■  ■  ■■■  — 

Serials;  Th  Critic/TV;  The  Critic/Movies;  MORE!  i  REAL  ESTATE 


9^1  ’  HOUSE  CALLS-Miami  Herald.  Dallas  News. 

' _  Buffalo.  Rochester,  Des  Moines,  etc.  800-word 

TWENTY-FIVE  (25)  camera-ready  features  column.  7th  year  National  award:  "concise, 
package,  ideal  daily/weekly  filler  for  special  eofertaining,  i^lth  of  real  estate  knowledge, 
weekly  magazine  section.  Household  hints.  ? 

gardening,  puzzles,  kid  features,  cartoon  tea-  Rochester  NY  14620;  (716)  271-6230. 
tures  and  quizes.  Weekly  or  monthly  package 
available.  R-GABS,  Box  265,  St  Joseph  MO 

64501.  _ SIGNIFICA _ 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-093 1 .  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office” 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


FELTON  AND  FOWLERS  FAMOUS  AMER¬ 
ICANS  YOU  NEVER  KNOW  EXISTED.  Unusual, 
eccentric  items  from  American  history.,  the 
people  and  things  they  did.  On  a  weekly  basis 
from  Feature  Associates.  3334  Kerner  Blvd, 
San  Rafael  CA  94901. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation.  I 

WHITE  NEWSPAPER  SERVICE  j 

James  W.R.  White  I 

Box  109,  McMinnville  TN  371 10  ' 

(615)  473-2104  or  473-3715.  ^ 

BILL  MATTHEW  COMPANY  conducts  pro-  i 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly  I 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871  ' 
ni^ts:  or  wriU  Box  3364,  Clearwater  Beach  FL  ; 
33515.  No  obligation,  of  course.  j 

Brokers  You  Can  Trust  | 

Nationwide  Sennce  i 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSXIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

NEWSPAPER  CONSULTANTS 

JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (3()3)  841-4087, 
8102  Windwood  Way.  Parker  CO  80134. 

WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  for  higher  productivty.  revenues,  profits. 
33  years  in  group  newspaper  management. 
Contact;  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 


NEWSPAPERS  FOR  SALE 

BEST  BUY 
IN  ILLINOIS! 

Rare  opportunity  to  acquire  5500  circulation 
weekly  and  shopper.  Complete  plant.  1981 
gross,  $460,000.  Substantial  net  after  salary. 
$425,000  with  $125,000  down. 

16(X}  circulation  Illinois  weekly  in  prosperous 
area.  Grossing  $127,000.  Opportunity  for 
newsperson  with  printing  knowledge.  Only 
$115,000  with  substantial  down  payment. 

Call  (309)  932-2270  or  (309)  879-2412 
Roy  Holding  &  Associates 
PO  Box  212 
Galva  IL  61434 

I  EXCLUSIVE  couty  seat  weekly,  ranch,  oil  coun- 
;  try,  man  and  wife  size.  $10,000  down,  terms 
I  on  $55,000  balance.  Others  available,  up  to 
$1.5  million.  Bill  Berger,  Associated  Texas 
!  Newspapers,  Inc.  1801  Exposition  Blvd. 
j  Austin  TX  78703;  (512)  476-3950. 

I  GROWING  adjudicated  southern  California 
weekly  with  shopper.  Owner  will  finance.  Ideal 
location  in  major  growth  area.  Low  overhead. 
(805)  523-7440. 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
wx  4299,  Editor  &  Publisher. 


I  125  YEAR  OLD  college  community  weekly, 

I  New  York  State.  Excellent  growth  opportunity 
:  for  aggressive,  resident  owner.  Only  $20,000 
down.  WB  Grimes  &  Co.  Inc,  1511  K  St,  NW, 
Washington  DC. 

!  YOU'LL  BE  SURPRISED... 

I  ...at  this  one!  Good  looking  weekly  with  fine 
commercial  printing  shop.  Owner  will  finance 


Unique  situation... 

...in  southeast  Alabama.  No  other  property  in 
state  like  it.  Ideal  for  starter.  Owner  wants 
$20,000  down  and  will  finance  remainder  of 
$75,000  asking  price. 

This  one  has  competition... 

...but  is  meeting  it  head  on.  Ask  about  the 
potential.  Only  $50,000.  Lots  of  assumptions 
I  available. 

i  One  of  the  best... 

I  ..packages  in  the  deep  south.  Owner  asking 
$525,000  with  $200,  (MO  down  .Capable  staff 
in  place.  Only  minutes  from  Florida  beaches. 

Use  this  one... 

...to  start  a  chain.  Let  us  tell  you  how.  Only 
$88,000.  Owner  wants  $20,0(X)  to  let  go. 

Weekly  publisher  in  Georgia... 

...wants  to  talk  to  investor  with  $60,000.  Ask 
us  to  explain  why  this  might  be  one  of  the  best 
deals  you  will  ever  make. 

I  Other  good  looking  newspapers... 

I  ...in  Georgia  and  South  Carolina.  Prices  start  at 
$50,000  and  top  out  at  $5  million.  Call  today. 
Jim  Hall  at  (205)  566-7198  or  Wayne  Chancey 
at  (205)  693-2619. 

WAYNE  CHANCEY 
Consultants/Investors 
PO  Box  86 

Headland,  Alabama  36345 
(205)  693-2619 

SUNBELT  DAILY,  Zone  6,  long  established. 
$1.5-$2  million  class,  profitable  against  com¬ 
petition.  Fully  equipped,  excellent  real  estate. 
Paid,  with  TMC  supplement.  Premium  loca¬ 
tion.  Substantial  cash,  principals  only. 

ZONE  3  NON-DAILY,  long  established.  $1  mil¬ 
lion  class.  Full  equipped,  top  class  plant.  Pro¬ 
fitable.  Paid,  with  TMC  supplement.  Sub¬ 
stantial  cash,  principals  only. 

■  PRIME  UNOPPOSED  daily  and  non-daily  prop¬ 
erties,  Zones  3,  4,  6.  All  replies  confidential. 

.  Write,  state  qualifications.  Box  4362,  Editor  & 
Publisher. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 

'  communities.  Over  150  years  of  publication; 

^  grossing  over  $800,000.  Box  3967,  Editor  & 
l^blisher. 

TWO  PAPERS  on  California  coast.  $115,000 
®  and  $170,000  gross.  Buy  either  or  both.  Very 
'  profitable,  terrific  terms.  Publisher,  PO  Box 
^  327,  Aptos  CA  95003. 

TWO  PAID  CIRCULATION  weeklies  in  central 
California  foothill  communities.  $230,000 
gross.  Reply  Box  4320,  Editor  &  Publisher. 

THE  WYOMING  OUTDOOR  REPORTER, 

-  Wyoming's  only  hunting,  fishing,  conservation 

'  newspaper  is  for  sale.  Subscribers  in  49  states 
5  —  renewal  rate  approximately  80  percent. 

“  SELLING  PRICE  $18,000.  Call  or  write  Scott 
s  Skinner,  PO  Box  1040,  Buffalo  \«Y  82834; 

(307)  684-2978. 

-  VIRGINIA  COASTAL  WEEKLY— Package  of  2 
^  community  newspapers,  circulation  45,000 
!'  households;  direct  mail,  second  class,  con- 

trolled  circulation.  Outstanding  market  in 
explosive  growth  area.  Gross  in  excess  of 

-  $400,000  with  the  potential  to  double, 
o  Established  marriage  mail  program.  Very  profit- 
I  able.  Serious  qualified  inquiries  only. 

Box  4306,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  June  12,  1982 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

SMALL  SOUTHERN  CALIFORNIA  resort  area 
weekly.  Established  58  years.  Available  for 
immediately  sale.  Great  opportunity  and  poten¬ 
tial  for  individual  or  chain.  Box  3983,  Editor  &  ! 
Publisher.  i 


WEEKLY— Northwest  Ohio.  105  years  old.  ' 
Nice  community.  No  equipment.  Couple  can 
buy  at  attractive  price.  Owner  can  help  finance.  ’ 
Call  (419)  943-2749. 

NEWSPAPERS  WANTED  | 

IF  YOU  ARE  without  competition  in  your  home  , 
base,  do  not  have  a  central  printing  plant,  and  : 
have  at  least  4500  paid  circulation,  our  widely-  ' 
respected  group  of  community  newspapers  , 
would  like  todiscuss  purchasing  your  non-daily  j 
publication.  Flexible  arrangements  to  meet  i 
your  needs,  including  your  remaining  with  the  ] 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

PUBUCATIONS  FOR  SALE  i 

ANGLO-AMERICAN  DIRECTORY  OF  MEXICO, 
now  celebrating  50  years  of  continuous 
publication.  Annual  listingof  Mexico's  English-  i 
speaking  residents.  Owner-editor  retiring. 
Rights  for  sale.  $40,000  dollars.  Write  Aparta-  | 
do  Postal  27-210, 06760  Mexico.  OF  or  phone  I 
Directory  offices;  (905)  564-00-40. 

PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  protitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  or  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

SHOPPING  GUIDES 


SEND  THE  KIDS  TO  DISNEYWORLD 
And  spend  the  afternoon  in  my  workshop.  I  will 
show  you  new  ways  to  make  more  money.  Estil 
Cradick,  950  Parkwood  Dr.  Dunedin  FL 
33528,  adjacent  to  Clearwater;  (813)  733- 
1678. 


BaakMasters 

w  III  ill  Printing  &  Binding 

World's  first  totally  automated  CSK 
in-line  manufacturing  system' 
Short  runs  available  •  Fast  estimates 
High  quality  •  Hard  &  Soft  cover 

Call  TOLL  FREE  800-537-6727 
or  in  Ohio  call  collect  419-289-6051 
PO  Box  159F*Ashland.  Ohio  44805 


INDUSTRY 

SERVICES 


BUSINESS  SERVICES  j 

AUDIO-VISUAL  SERVICE 
PASSING  THE  CO-OP  BUCKS,  explanation  of  I 
co-op  advertising.  137  slides,  ^chronized  ' 
tape,  script.  13V2  minutes..  $285  investment  j 
buys  invaluable  teach/train  tool  for  ad  sales  ; 
staff,  management,  personnel.  Send  check  to:  I 
CO-OP  UNLIMITED  '.  20990  N  Exmoor  Av,  I 
Barrington  IL  60010.  (312)  381-6933.  4 
weeks  delivery.  10%  discount  before  July  16.  i 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS  ’ 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates.  3864  Center  Rd.  # 
IOC,  Brunswick  OH  44212;  (216)  225-7440 


BUILD  CIRCULATION 
AT  NO  CHARGE 

’  Contest  already  successful  in  tough  New  York 
City  market.  We  provide  all  family  appeal  pro¬ 
ducts  and  fulfillment  of  prizes.  For  further  de¬ 
tails;  Box  4322.  Editor  &  Publisher. 


,  DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  <n  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

'  WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill  -  : 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic!  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 

I  crew  marketing  operations. 

1  (215)  586-3954 


j  MARKETING  & 

I  READERSHIP  RESEARCH 

!  INCREASE  LINEAGE  REVENUE! 
i  Newspaper  Research-Cost  Effective  Prices.  ; 
PLUS  the  marketing  tools  needed  to  stimulate  | 
^r  salesforce.  U.S.  and  Canadian  markets.  : 
References  and  brochure  upon  request.  CON-  i 
I  SUMER  DATA.  319  Clematis.  West  Palm  > 
Beach  FL  33401.  Call  collect.  (305)  655- 
I  0926. 


MARKETING  SERVICES 


i  INCREASE  YOUR  SUBSCRIBER  share  ot  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone  ! 
and  crew  sales  programs.  National  references  j 
!  upon  request.  Don  White  (716)  631-8220.  , 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks— M  OO  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
3  1  week  — $3  00  per  line 

3.  per  issue  2  weeks— $2.50  per  line,  per  issue 

3.  per  issue  3  weeks — $2  25  per  line,  per  issue 

3.  per  issue  4  weeks— $2  00  per  line,  per  issue 


Add  S4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  fimes-S70 
per  column  Inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


BERKEY  DIRECT  SCREEN  SYSTEM 
with  Saltzman  Enlarger 
MacBeth  Transmission  Enlarger 
26'’x29"  Film  Punch 
1  -  12"  Lens 
1  -  91  2"  Lens 
1  -  5V5"  Lens 

1  -  Set  Kodak  16x20  Pre-angled  contact 
screens 

85  Line  (elliptical  dot)  75  Degree  angle 

For  Sale  and  Information  call  James  A  Blair. 
General  Manager,  The  Daily  Independent,  Kan¬ 
napolis  NC;  (704)  932-3131. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Ben  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer  Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play.  regular  classified,  le^l.  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly.  "  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including 
individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a  bro- 
cure  describing  the  program  in  detail,  write: 
The  Chiefland  Citizen.  Drawer  980,  Chiefland 
FL  32626,  or  call  Walter  H  Wilson  at  (904) 
493-4796. 

PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
.  .  .We  Bet 
You’ll  Be 
Satisfied 


If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used 
in  newspaper  production  (or  if 
you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


EQUIPMENT  A  SUPPLIES 
COMPUTER  SOFTWARE 

BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non<omputer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  monfh.  Call  or 
write  for  sample  reports.  Publisher,  Control 
Systems,  Steve  Kuckuk,  PO  Box  476.  Shawano 
Wl  54166:  (715)  526-6188. 


CUSTOMIZED  BUSINESS  SYSTEMS 
IBM  S/34-S/38 

Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations  vary¬ 
ing  from  10,(100  to  300,000.  Call  collect  for 
more  information  (913)  381-1109,  or  write 
CDS,  Inc.  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


_ COMPUTERS _ 

FOR  SALE:  FOUR  IBM  SYSTEM  7's 
Contact:  Joseph  Bright.  Calkins  Newspaper 
(215)  752-6715 

_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Model 
227E-277  Mueller,  two  into  one  inserter.  Six 
years  old.  good  condition.  Call  Scott  or  Ed  Hels- 
(ey;  (800)  527-1668  or  (214)  357-0196. 

MUELLER  Model  259  high  speed  counter¬ 
stacker.  new  1979. 

Ferag  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines.  • 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

SIGNODE  MLN2A  tying  machine  in  good  con¬ 
dition.  Available  immediately.  Please  contact 
G^hic  Management  Assoc,  Inc,  (617)  482- 

2  STEPPER  PM  720  fold-and-tyers  and  label¬ 
ers  with  conveyor  baggers.  Some  parts  and 
twine  available.  Price  negotiable.  Contact  JW 
Josephson  or  Joe  Pierson ,  the  Pittsburgh  Press, 
(412)  263-1171. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 

PHOTOTYPESETTING 

TWO  COMPUGRAPHIC  2750s  and  an  ADvan- 
tage.  Takeover  payments.  Call  John  Kadisak. 
(813)  753-3904. 

TELERAM  P1800  portable  terminal  for  sale. 
Serial  #1650.  Good  condition.  Call  Jess  Hill- 


EQUIPMENT  A  SUPPLIES 
PHOTOTYPESETTING 

APS  4.  $7500;  CG  Universal  Vid  12K. 
Unisetter  $5800,  5  disk  TXT  3K.  7200  TG,  Jr 
TG.  88's,  IV's  2414  Vid,  pacesetters, 
Exeeuwriter,  Uniterm.  KDT.  $1500;  Auto¬ 
tapes,  parts,  punch  repair.  Remex  light  source 
$100,  Senro  Motor  $600.  LogE  18"  processor 
RC,  $3500;  CG  101  RC  $950.  Walter  Stanton, 
CompStan,  Box  1620,  Seabrook  NH  03874; 
(603)  778-0106. 


ADM  900— HR.  6  film  strips,  direct  entry  key¬ 
board,  extra  reader,  spare  parts:  $2500.  Two 
CG  7200's  LR  6  film  strips.  $15(X)  for  both. 
Excellent  condition,  still  using.  You  pay  shipp¬ 
ing.  Call  Mr  Sutherland.  (203)  646-0500. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

MODEL  6100  Hendrix  with  5  terminals.  Has 
been  very  dependable.  Best  offer  takes  it.  Write 
or  call  Production  Manager.  Bob  Fisher,  Citizen 
Publishing  Co,  Beaver  Dam  Wl  53916;  (414) 
887-0321,  ext  54. 

PERFECT  for  small  starting  publications!  Com- 
pugraphic  (Xrmpuwriter  II,  spare  parts,  17  film 
strips.  6  rolls  paper.  Good  condition.  Asking 
$3800.  Henry  Mundy,  Southside  Shopper.  Re- 
leigh  NC;  (919)  772-9002  or  772-0044 
(home). 

SPARE  PARTS  KIT  for  Mergenthaler  V-l-P, 
model  7245-3A/B.  Asking  $500.  Call  Mr 
dePascale,  (201)  347-5400. 

TYPESEHING.  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber,  (216)  729-2858. 

TWO  CG  Videosetter  I's,  including  spare  parts 
kit  and  4  fonts  (News  #4  and  Sans  #2)  S/N 
037315  and  A47319,  October  1973.  $1500 
each.  Call  Mr  dePascale.  (201)  347-5400. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A.  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vi  and  '/5  folder  JF-1. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-posifion  roll  stand. 

Gregg  flying  imprinter  22  Vi".  45  VS", 

Fincor  motor  and  controls. 

Harris  845.  223/4,  8  units,  1973. 

Harris  845,  6  units,  221/4". 

Harris  V-25.  8  units.  1978. 

Color  King  presses  and  units. 

Fairchild  Newsking,  4  units,  KJ8  folder,  1978. 
Harris  V-25.  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


_ PLATEMAKING _ 

NEW  TWIN  STAR  washout  unit  Napp  system 
(USA)  for  Twin  Star  plate  processor.  Never 
used.  For  more  details  call  J  Joiner,  Best 
Publishing  Co,  (213)  548^545. 


PRESS  CONVERSIONS 

TOP  PERSONNEL  and  parts  (or  web  widfh  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


MARTIN  FLYING  PASTERS  new  1979,  runn- 
on  Urbanite,  will  sell  all  6  or  individual. 
WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web.  ruuning  on  Ur- 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  6-UNIT 
HEADLINER  PRESS 

A-80,  Double  2:1  Folder, 
Balloon  Former,  One  Half  Deck, 
Goss  RTF’s,  22-Vi"  Cutoff,  Serial 
No.  2219,  Unit-Type  Drive.  This 
press  was  purchased  by  us, 
removed,  cleaned  and  stored  in 
good  condition.  However,  change 
in  expansion  plans  makes  it 
immediately  available  an  skids  in 
San  Antanio,  Texas. 

Oppartunity  to  save  removal 
costs  and  buy  complete  press  at 
very  reasonable  price. 

Contact: 

EstH  Jonts,  Profhiction  Managir 
EXPRESS-NEWS  COMPANY 
San  Antonio,  Texas 
Tel.  No.  (512)  225-7411 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


AN  PA  BOOTH  447 


ONE  invites  everyone  at  ANPA  to  visit  our  booth 
and  discuss  upcoming  press  equipment  re¬ 
quirements.  Below  are  some  of  the  presses  pre¬ 
sently  offered  by  ONE. 

GOSS  SC,  7  units,  circumferential,  1978. 

SC  upper  former,  1975. 

Community,  3  units,  1969. 

Community,  4  units,  1981. 

Community  add-on  units,  1968-75. 
Suburban  1500,  4  units,  1975. 

Suburban  1500.  5  units,  1973. 

Urbanite,  10  units.  1980. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half/quarter/double  parallel. 
Metro,  6  units,  mid-1970’s. 

HARRIS  V15  A.  6  units,  1977. 

V15  A,  5  units,  1973. 

V15  A  add-on  units,  1969-77. 

V22,  5  units,  remanufactured. 

V25,  7  units,  1978. 

V25,  4  units.  1978. 

V25  add-on  units,  1971-78. 

Folders:  JF7,  JFl,  JF4,  JFIO,  JF25. 

845.  4  units,  1975. 

845,  6  units,  1971. 

HOE  Lithomatic  2,  9  units,  5  CX)lor  Humps. 

SOLNA  KING  Color  King,  5  units,  1979. 
Newsking,  6  units,  1970. 

BUTLER  AND  CARY  Auto-Splicers. 

GREG  SHEETERS,  imprinters,  etc. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


BEACH  SADDLES — "Ezy  Lok"  Scott  Compres¬ 
sion,  239/16"  cutoff.  Buffalo  Courier  Express, 
Hermann  Karl,  (716)  855-6382. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 

97  Marquardt  Drive,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 


5  UNIT  HARRIS  V-15C,  like  new,  installed 
October,  1979,  must  sell  immrtiately, 
save  $100,000. 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May,  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  (kiss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
(k>ss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

(kiss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


PRESSES 


HELP  WANTED. 


HARRIS  V15-A-1973-5  units  with  heavy  duty 
folder,  big  motor,  many  spare  parts,  including 
extra  motor,  3000  gallon  pressure  ink  system, 
plus  all  ancillary  equipment.  All  in  excellent 
condition.  Running  on  small  weekly.  Call  (305) 
847-8878. 


NORTHEAST  INDUSTRIES  isotfering  36  units 
of  Hoe  (k>lor  (kmvertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


WEB  OFFSET  PRESSES 

8  units  3  folders  Harris  V  25 
4  units  2  folders  Hams  V  25 
4  units  Wood  Cokxflex 
6  units  Production  King 
3  units  (kiss  (kimmunity.  1975,  excellent 

SPECIAL 

12  units.  6  color  decks,  4  60HP  drives  2  folders 
!  with  2  balloons  -  22^4  32000  per  hour  -  48 
I  pages  Hoe  Lithomaster. 

4  units  Folder-Thatcher  -  where  else  can  you 
I  buy  a  four  unit  offset  press  at  $40,000? 

i  (kiK  Metro  (Xiuble  folder  with  balloons  2:1. 

:  22V4. 

!  Goss  Imperial  3:2  Double  folder  with  balloons 
I  239/16. 

'  (kiss  Imperial  2: 1  Double  foMer  with  balloons 
and  skip  slitters  239/16. 

;  (kiss  Unitube  Single  width  22V4  folder. 

!  Cutler  Hammer  Diverters  90°  R&L. 

I  Cutler  Hammer  Stackers  Mark  II  and  Mark  III. 
Baldwin  Count-O-Veyor  Model  104A. 

Goss  36"  Roll  Stands. 

'  Goss  30-50-60  HP  drives  (DC). 

5  HP  Rewind  motor  with  pulleys  and  controls. 

I  Ferag  Stacker — reconditioned,  like  new. 


ACADEMIC 


ENGLISH  FACULTY  MEMBER 
Fall,  1982,  full-time  (temporary-one  year 
replacement  position).  Teaching  of 
undergraduate  courses  in  joumlaism  and  re¬ 
lated  communications  courses. 

Rank:  Determined  by  qualification.  Minimum  2 
years  college  teaching  and  2  years  professional 
experience  required. 

S^  resume.  3  letters  of  refererKe  and  tran¬ 
scripts  to:  Personnel  Office,  Parenzo  Hall, 
Room  218.  Westfield  State  College.  Westfield 
MA  01086. 

An  affirmative  action/equal  opportunity/ 
handicapped/Title  IX  Employer. 


PLANT  LIQUIDATION 


Harris  845  4-units,  new  1975, 3  Butlers,  RBC- 
2  folder,  with  Vi  fold,  run  only  200, (X)0  IMP 

Kir  month,  like  new. 

arris  V-25.  7-units,  new  1975  JF-10,  Vk,  Vi, 
DP  cross  pert,  4  Butler  Flying  Pasters.  Martin 
Infeed,  numbering,  Tec4  pass  8'  dryer  with 
chills  and  circulating  water. 

Custom  Bilt  Rotary  3  knife  trimmer,  new  1975. 
Two  Ferag  conveying  systems,  baler,  platemak¬ 
ing.  etc. 

WE  WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 


I PEC, INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^®"x24Vi"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

TWO  GREGG  Non-stop  Imprinters,  Hi/Lo  drive 
shaft.  $15.(300  each,  or  best  offer.  Writeorcall 
Production  Manager,  Bob  Fisher.  Citizen 
Publishing  Co.  Beaver  Dam  Wl  53916:  (414) 
887-0321.  ext  54. 

6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

8  UNITS  OF  HOE  (kilormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,000. 
Northeast  Industries,  (213)  257-7557 

12  UNITS  WEB  OFFSET  PRESS.  Hoe-Aller 
Lithomaster.  2  folders,  reel  stands.  4  motors,  2 
controllers.  Can  be  seen  in  operation  at  Poto¬ 
mac  News.  Woodbridge,  Virginia.  Contact 
Glenn  Jessee,  (703)  670-8151. 


HEAVY  DUTY  LETTERPRESS 

1956  (kiss  Headliner,  3  units-Double  folder-1 
paster-3  color  humps-Unified  40  HP  drives. 
21 V5  Cutoff. 


UPECO 


PO  Box  455 
Lyndhurst  NJ  07071 

Telephone  (201)  438-3744  Cable  UPECO 


LECTURER:  SAM  HOUSTON  UNIVERSITY 
seeks  faculty  member  for  Fall.  Gemeralist  to 
teach  advertising/pr.  PhD  with  professional 
experierKe  preferred.  Affirmative  Actkm/EEO 
Employer.  Contact  Roy  Clark.  Journalism  Pro¬ 
gram.  SHSU,  Huntsville  TX  77341;  (713) 
294-1495. 


ADVERTISING 


/ADVERTISING  DIRECTOR  for  large  saturation 
newspaper  group  in  Zone  2.  Excellent  salary 
and  benefits.  Aiso  opening  for  regional  mana¬ 
ger.  Inquire  Box  42u.  Editor  (l^blisher. 


ADVERTISING  MANAGER 
New  Jersey  newspaper  group  seeks  aggressive 
take-charge  person  to  motivate  and  manage 
staff  of  10.  Candidate  should  have  ad  sales 
experience  and  be  innovative  and  creative.  Ex¬ 
cellent  compensation  and  advancement  poten¬ 
tial.  Send  resumes  to  Box  4365,  Editor  &  Pub¬ 
lisher. 


SOUTHERN  METHODIST  UNIVERSITY.  Dal¬ 
las,  is  seeking  an  experienced  advisor-director 
for  its  student  publications,  which  include 
newspapers,  yearbook,  literary  magazine, 
director^  and  radio  station.  Master’s  d^ee  re¬ 
quired.  niD  and  professional  media  experience 
preferred.  Salary  negotiable.  Application  must 
be  submitted  by  September  15, 1982,  to:  Jiles 
Hudson,  (kiairman,  SMU  Student's  Publishing 
Co.  SMU  Box  456,  Dallas  TX  75275.  Southern 
Methodist  University  is  an  equal  opportunity 
employer. 


ADMINISTRATIVE 


DIRECTOR  OF  MARKETING  AND  SALES  for 
group  of  small  dailies  in  Zone  6.  Will  have 
charj^  of  display,  classified,  circulation,  pro¬ 
motion,  outside  printing  sales.  Prefer 
experience  in  all  areas.  Candidate  must  be 
aggressive,  pursuasive,  able  to  work  well  with 
others.  Excellent  opportunity  with  excellent 
news-oriented  organization.  Box  4406,  Editor 
&  Publisher. 


WANTED  TO  BUY 


BEACH  Saddles.  Lok  Ezy  for  MK  I  Headliner, 
22V4,  compression  and/or  tension  lockup. 

I  Please  specify  web  width.  Also  equipment.  Box 
I  4367,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7^.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


FAST  GROWING  CITY  MAGAZINE  seeks 
experienced  executive  to  run  business 
operation  from  top  down.  Must  be  thoroughly 
familiar  with  all  aspects  of  publishing  and 
accounting.  Minimum  of  10  years  experience. 
KBM  knowledge  helpful,  but  not  necessary. 
Send  resume  to  David  Adler.  3301  New  Mexico 
Av,  Washington  (X3  20016. 


MANAGER  SAUGHT  for  award-winning,  small 
weekly  in  Duboise,  Wyoming.  Successful  appli¬ 
cant  will  need  writing,  photography,  layout  and 
adsalesabilities.  If  you  are  ready  to  do  it  all  in  a 
beutiful  mountain  community  near  Yellowstone 
call  Mark  Raymond,  (307)  332-2323  or  write 
Wyoming  State  Journal.  Box  J.  Lander  WY 
82520. 


GOSS  OR  HARRIS  4-UNIT  WEB  with  half- 
quarter  folder,  send  price  with  description  and 
history.  Box  4391,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


6  LEVEL  4070  facit  punches  and  6-8  level 
Decitek  readers.  Parallel  interface  suitable  for 
interfacing  to  Hendrix  5200.  Call  or  write 
Edward  Alterson,  the  Economist  Newspaper, 
5959  S  Harlem  Av,  Chicago  IL  80638;  (312) 
586-8800. 


MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates.  Inc,  1 1  Mam  St.  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 


MERGANTHALER  LINOTRON  202  WANTED 
TO  BUY. 

Pat  Barnes,  (516)  484-3300 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


7  UNIT  (immunity.  2  folders,  1975 

5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 

6  unit  Harris  V-15A,  1979 
Harris  845,  4  units.  22V4",4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

EDITOR  &  PUBLISHER  for  June  12.  1982 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


WANTED — Mycro-Tek,  MDT  and  Reader  or 
other  front-end  system  for  small  weekly,  (km- 
tact  Arthur  Melton  or  Dave  Critchlow,  Union 
City  Messenger,  Box  567,  Union  City  TN 
38261;  (901)885-0744. 


WANTED 

Used  Mycre-Tek  VDT  AOOQ  series 
(314)  364-2468,  Ext.  24 


ONE  OF  OUR  CLIENTS  is  a  well  known  com¬ 
munications  company  involved  in  broadcast¬ 
ing.  newspapers  and  cable  tv.  They  have  re¬ 
tained  us  to  confidentially  locate  a  Chief 
Operating  Officer  with  a  strong  operations  and 
financial  background.  The  right  individual 
should  be  experienced  in  both  newspapers  and 
broadcasting,  and  compensation  will  be  flex¬ 
ible  and  attractive.  Location  will  be  in  the  East¬ 
ern  half  of  the  country.  Extreme  confidentiality 
will  be  maintained.  Send  resume  to  Box  4401, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  northern  metro  New 
York  City  area  weekly,  paid  circulation.  Must 
sell,  direct  staff.  Sala^.  Bonus  incentives. 
Send  resume,  salary  history  to  Box  4368,  Edi¬ 
tor  &  Publisher. 


MAJOR  ACCOUNT  REPRESENTATIVE 
Our  growth  has  brought  us  to  the  point  where  we 
are  seeking  a  top-level  sales  person  to  sell  to 
major  advertisers.  Must  be  able  to  give  effective 
presentations  plus  have  experience  for  in- 
depth  selling  at  the  top  levels.  We  are  Washing¬ 
ton's  ABC  paid  daily  suburban  newspaper 
poup.  We  will  provide  top  salary  and  outstand¬ 
ing  benefits.  If  you  qualify,  call  or  write: 

CL  Stevens 

The  Journal  Newspapers.  Inc 
475  Scnool  St.  SW 
Washii^  DC  20024 
(202)  554-7550 
EOE 


ADVERTISING  SALES — Skilled,  seasoned, 
self-starting  display  advertising  salesperson 
needed  immediately  in  the  beautiful  North¬ 
west.  (kxnpetitive  market,  lots  of  challenges, 
lots  of  opportunity,  lotsof  reward.  Send  resume 
with  salary  history  to  Box  4373,  Editor  &  Pub¬ 
lisher. 


CAN  YOU  pow  with  us? 

We're  a  first  class  operation  in  a  top-notch 
Midwestern  city.  Our  community  has  cultural 
and  recreational  opportunities  in  abundance, 
and  a  sound  economy  with  unemployment 
under  5%.  We'll  soon  have  an  opening  for 
someone  with  leadership  capabilities  who  can 
join  us  as  the  top  person  in  our  advertising 
draartment.  However,  we're  looking  for  an  indi¬ 
vidual  with  the  ambition,  talent,  and  earning 
potential  to  assume  eventual  responsibility  for 
overall  sales  and  marketing  not  only  of  the 
newspaper  advertising  but  also  for  circulation 
and  our  electronic  subsidiaries  as  well. 

Sell  us  on  you.  Your  reply,  which  will  be  hand¬ 
led  in  complete  confideiKe.  should  include  a 
resume,  references,  salary  information  and  a 
brief  statement  of  why  you’re  the  person  we 
want  for  this  important  job.  Let  us  hear  from 
you  soon.  Write  to  Box  4357,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING 


PUBLISHER/MANAGER  for  small  Zone  3 
newspaper.  Must  have  advertising,  news, 
circulation  background  and  second  and  third 
class  knowledge  for  shopper-TMC  operations. 
Not  a  retirement  opportunity.  Larger  markets, 
yes.  Box  4324,  Editor  &  Publisher. 


PUBLISHER  of  a  small  daily  in  Zone  6.  A  solid 
market  with  tremendous  potential  and  an  out¬ 
standing  place  to  live.  Part  of  a  regional  group. 
Need  someone  with  strong  advertising  sales 
bactaround  along  with  knowledge  of  budgeting 
and  financial  tracking.  Room  to  grow.  Resume 
and  references  to  Eiox  4327,  Editor  &  Pub¬ 
lisher. 


RECENT  graduate  with  interests  in  both  selling 
and  writing  needed  as  management  trainee  by 
Midwest  newspaper.  Please  apply  only  if  you 
are  a  top  speller  with  a  desire  and  an  ability  to 
get  into  management.  Send  detailed  letter 
about  your  accomplishments  and  interests 
along  with  a  complete  resume.  Box  4351,  Edi¬ 
tor  &  Publisher. 

Place  your  bet  on  E&P  Classifieds 
We  bet  you’ll  be  satisfied 

Call  tor  rates  and  into 
(212)  752-7053 


Do  You  Consider 
Our  Profession 
A  Career 


If  so.  becoming  the  classified  telephone  sales 
manager  for  the  Kansas  City  Times  &  Star. .  .arx) 
succeeding.. .might  be  the  best  career  move 
you  could  make,  no  matter  what  your  present 
title  may  be.  A  telephone  sales  management 
position  of  this  scope,  in  my  estimation  (an  my 
company’s),  is  of  paramount  importance.  The 
Times  (^.000  AM).  Star  (245,000  PM)  and 
Sunday  Star  (400,(X)0)  are  well  respected  in 
this  vibrant  market.  If  you're  a  bright,  aggres¬ 
sive  individual  with  a  solid  background  in  clas¬ 
sified  advertising,  this  position  would  be  an 
unusual  opportunity  to  utilize  your  skills  and 
e^qienence  to  direct  our  telephone  sales  divi¬ 
sion.  This  position  needs  the  directional  exper¬ 
tise  that  a  dedicated  pro  in  our  profession  can 
offer.  If  you’re  ready  for  a  new  challenge  with 
excellent  personal  and  professional  growth 
opportunities,  please  send  a  thorough  resume 
including  past  and  present  salary  history  m 
strict  confidence,  to:  Fred  DeVoe,  Director  of 
Classified  Advertising. 

KANSAS  CITY 
Times/STAR 
1729  Grand  Av 
Kansas  City  MO  64108 

A  Capital  Cities  Communications  Property 

45 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


CIRCULATION 


MANAGER  SAUGHT  for  award-winning,  small  1  ATTENTION  i 

weekly  inDuboise.  Wyoming.  Successful  appli-  I  CIRCULATION  DIRECTORS  ' 

cant  will  need  writing,  photography,  layout  and  I  am  interested  in  purchasing  a  newspaper  | 
ad  sales  abilities.  If  you  are  ready  to  do  It  all  in  a  i  agency.  If  you  know  of  one  for  sale,  please  ' 

beutiful  mountain  communiW  near  Yellow-  |  advise  me  so  that  I  may  contact  seller.  .. or  give  . 

stone  call  Mark  Raymond.  (307)  332-2323  or  thisadtothatagencysotheymaycontactme.  I  1 
write  Wyoming  State  Journal.  Box  J.  Lander  WY  am  an  experienced  circulation  manager  with  a  | 
82520.  strong  background  in  all  areas,  including  prom- ; 

-  otion.  vending  machines,  retail  outlets,  news-  ; 

RETAIL  ADVERTISING  MANAGER  ■  boy  and  adult  carriers.  Please  reply  to  Box  I 

Medium-sized  offset  daily  in  Zone  2  offers  chal-  ;  4344,  Editor  &  Publisher.  i 

lenge  and  excellent  opportunity  for  personal  i  .  ■ 

growth  Located  in  an  expanding,  growth-  \  TELEPHONE  SOLICITOR 

oriented  market  with  social  and  cultural  activity  l  Sell  subscriptions  from  home.  70  orders  per 
to  meet  almost  every  need.  Must  have  a  mini-  '  week  earns  $30,000  per  year.  Washington  DC 
mum  of  5  years  newspaper  sales  experience,  area  Must  be  experienced.  Permanent  job. 
Send  resume  and  salary  nistory  to  Box  4383.  Write  Box  4381.  Editor  &  Publisher.  ' 

Editor  &  Publisher.  i  - ,  ,  „  -  1 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


EDITORIAL 


NATIONAL  DAILY  NEWSPAPER  IS  seeking  ex-  I  ASSISTANT  MANAGING  EDITOR/NEWS— 
perienced  circulation  professionals  in  the  sing-  ,  Eastern  daily  of  100,000-plus  circulation 
le  copy  sales  area.  Positions  will  be  based  in  seeks  assistant  managing  editor/news  with 
major  metropolitan  markets  in  Zones  6,  7.  and  ,  dedication  to  quality  journalism.  Applicants 
9.  College  degree  preferred.  Salary  comensu-  must  have  sound  news  judgment  and  strong 
rate  with  position  and  experience.  Send  resume  |  skills  in  organization,  planning  and  personnel 
and  salary  requirement  tO;  i  management.  Experience  as  a  reporter,  editor 

Personnel  Department  and  manager  required.  Send  resume  and  refer- 

USA  Today  :  ences  to  Box  4388.  Editor  &  Publisher. 

PO  Box  500 
Washington  DC  20044 
EOE 


SALES  AND  MARKETING  MANAGER  ; 
Established  twice-weekly  newspaper  in  north-  ! 
em  New  Jersey  is  in  the  process  of  strengthen-  I 
ing  Its  management  base.  We  are  searching  for 


E  8.  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ing  Its  management  base.  We  are  searching  for  ■  ,  CIRCULATION  MANAGER  i  employement  references  and  salary  require- 

an  individual  with  solid  ad  background,  solid  Daily  newspaper  in  Zone  6  has  opening  for  a  :  ments  to  Tom  Parsons,  Managing  Editor,  Pine 
sales  supervisory  experience  and  the  ability  to  >  circulation  manner  with  a  minirnurn  of  5  years  |  Bluff  Commercial,  Box  6469,  Pine  Bluff, 


sales  supervisory  experience  and  the  ability  to  >  circulation  manager  with  a  minirnurn  ot  5  years  ,  Bluff  Commercial,  Box  6469,  Pine  Bluff, 
maximize  out  promotion  and  marketing  effort.  e*p6rience.  Must  have  exce  lent  organiM-  ,  Arkansas  71611. 

ArhiM/prnpnt  in  thi^  fvi^itinn  Will  IpaH  tn  ppnpr*  I  tlOHSl,  COmrnuniCdtlOnS  300  pt3Pning  SKlIlS.  ,  ■  ■  '  ■  -  .  - .  —  . . 
al  manacement  Exc^ent salary  variablecom-  I  Send  resume  including  pay  history  to  Box  ;  SUNBELT— Regional  business  publication 
«3n  anS  te^eh^wcteg^^^'  “esuX  I  4305,  Editor  &  Publisher.  ;  n^sejif^rienced  editor^Must  turn 

L,,— Onw  /tQoc  B  DiiK  I  .  . I  .  I  cant  amount  of  copy,  both  analytical  and  tea* 

I'Sher. '  ^  “D'  ■  b-  I  iTo^fedle  ft  dfs?gn  ^n^'d'  Sh?to'’g?^ohv  ^  Candidate  should  have  strong 

_  CIRCULATION  HOME  '  i  background  in  editing  and  section  front  layout. 

SELL,  SELL,  SELL  i  ^  ^  ®  I  baily  Pages,  front  section  and 

Are  you  currently  handling  classified  ad  sales,  DELIVERY  MANAGER  296,  Ed  tor  &  ub  sher.  I  Sunday  Living  section,  lend  complete  resume 

or  equivalent  responsibilities  and  are  ready  to  "HOW  TO  GET  HIRED  IN  JOURNALISM"  with  references,  examples  of  section  front  and 

m^  up’  As  publishers  0  2  leading  monthly  Por  information,  write:  Northwest  Marketing  Department, 

ll^roSdi^lct'^l^d.rh^^Snl'iJI  ;  Soug^gri-”^  -  '^Ijhirrar  ;  L.mited,  Box  3658-J,  Lacey  WA  98503.  j 

telephonesales,  toworkcloselywithoureditors  tion.  Must  have  minimum  7  years  circulation  ,  luiANArdNr;  FniTfiR  '  _ - 

in  planning  and  selling  special  sections  or  edi-  '  ••eW  experience  and  3  years  supervisory  experi-  |  "’"eiw.inu  i  uk  ;  pp|.pQp 

tions,  and  to  set  the  pace  for  our  existing  sales  ence^Problem  solving  and  long  range  planning  |  |p,H  cimne^  solid  staff  Thrw  vears  '  We  want  the  best.  News  copy  desk  of  Zone  2 

staff.  Excellent  financial  rewards  and  manage-  Mpabilities  a  plus.  College  degree  preferred,  ,  p.norlpnre  in  »  mmmiirntu  •  metro  has  high  standards,  seeks  experienced 


Washington  DC  20044  i  ASSISTANT  MANAGING  EDITOR 

EOC  1  The  Florida  Times-Union  needs  capable  num- 

!  ber  two  person  for  all  around  supervision, 
cnirnoiAl  '•  mclubing  night  direction  of  newspaper.  Broad 

CUI I  yJnIML  j  experience  and  outlook,  strong  management 

1  skills,  interest  in  readers  and  community 
AGGRESSIVE  23,000-circulation  PM  daily  in  essential.  Write  Frederick  W  Hartmann,  Man- 
city  of  60,000  needs  an  aggressive  nevrsper-  |  aging  Editor,  PO  Box  1929-F,  Jacksonville  FL 
son,  editor,  supervisor  and  teacher  to  lead  6-  i  32231. 

person  cityside  staff.  City  editor  would  be  _ 

second  in  command  of  newsroom  totalling  29  |  BUSINESS  EDITOR  needed  to  direct  general 
people.  Send  resume  (no  calls,  please)  with  |  business  coverage  for  the  Daily  Oklahoman, 
employement  references  and  salary  require-  j  withspecialemphasisonoiLgasandagricultu- 
ments  to  Tom  Parsons,  Managing  Editor,  Pine  ;  ral  activities  in  the  state  and  region.  Outstand- 

Bluff  Commercial,  Box  6469,  Pine  Bluff,  i  ing  career  opportunity  in  a  fst-growing,  high 

Arkansas  71611.  I  employment  area.  The  Daily  Oklahoman,  Jack 

c.i'.lpn'V — S - TL — ^ O — T —  I  Zimmerman,  Box  25125,  Oklahoma  City  OK 

SUNBELT— Regional  business  publication  73125  v/  p  vnj  up 

needsexperiencededitor.  Mustturnoutsignifi-  ! 

Mnt  amount  ot  copy,  both  analytical  and  fea-  COPY  EDITOR  for  feature  section  of  57,000 

K^nnufiidol  nf  4.  Candidate  Should  have  strong 

Knowledge  of  design  and  photography  hackoround  m  editinpandsprtinn  fmnt  laumit 


essential.  Send  resume  and  5  clips  to  Box 
4296,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 


m^  up.  Hs  puDiisners  o  z  leaoing  mommy  .  .5  inokinB  for  a  strons  manaeer  Eor  information,  write:  Northwest  Marketing 

‘,;^roS'd":ict'^l^drs%\^Snl'iJI  ;  '^Ilhirrar  ;  L.mited,  BOX  3658-J,  Lacey  WA  98503. 


-  hut  not  reouired  '  '  '  Supervisory  experience  in  a  community- 

ment  potential  for  proven  self-starter  Superb  but  "^equired^  deoendine  on  exoeri-  journalismenvironmenta must.  Wearegoingto  Portion  demands 

work  environment  near  maior  Sunbelt  com-  :  *3U,t^-p  us  to  start  depending  on  experi  ^nandcirculation  ina  multi-counfvterntorv—  good  judgment,  ability  to  communicate,  appre- 
rnfifC0  ccntfir  Send  letter  comolete  resume  ‘  Excellent  benefits.  Zone  9.  Send  resume  .  ^  ^  ^  ^  elation  o?  oualitv  work  We  chellence  rewrite 

merce  center,  oeno  lerier  compmie  re^me  ,  ^  ,  nixtorv  tn  Rnx  Fditm  A  Piih.  bureau,  correspondent.  Stringer  experience  uiaiion  oi  quamy  worx.  we  cnaiienge,  rewrite, 

and  salary  requirments  to  Box  4390,  Editor  &  ;  f™  «'ary  history  to  Box  4376,  Editor  &  Pub  Generous  newsroom  budget,  Siellent  Send  us  a  resume  and  tell  us  why  you're  good 

PuPbsher.  _  ,  payforrightperson.  Reply  to  Box  4354,  Editor  | 

SMALLOHIODAILYneedsanadvertisingman-  L  DITOtJUTION  PROMOTION  MANAGER  ;&  Publisher.  ;  _ _  '  ”  “ 

ager  who  can  make  our  newspaper  come  alive  |  78.000  circulation  newspaper.  Must  be  ■  i  EDITOR,  TV.  Consumer  women’s  interest 

with  tough  competition.  Good  opportunity  fora  !  able  to  plan  and  organize  an  inceruive  program  .  ^  ^  '  magazine  seeks  Editorial  Director,  salary  to 

person  who  wants  to  move  up.  Nice  area.  i  for  carriers,  district  mai^gers  and  supervisors  \  M  p  |  DQ  pQI  |  QD  :  mid-30’s.  Need  strong  background  in  TV  tea- 

$20,000  salary  plus  bonus,  insurance.  Send  j  and  carry  out  payoffs.  Duties  include  weekly  i  ,  tures.  Fee  paid.  HADLE,  Division  of  Lawrence 

resume  to  Box  4347.  Editor  &  Publisher.  i  product  on  reports,  special  offer  programs,  de-  ;  vVe’re  looking  for  an  editor  to  organize  and  1  Employment  Agency.  12  East  42nd  St,  New 

_ '  signing  and  laying  out  incentive  materials,  ;  dj^ct  the  entire  local  report  in  our  award-  I  York  NY  10017;  (212)  753-7578.  Byappoint- 

WE  ARE  SEEKING  an  individual  to  direct  all  ,  budgeting  funds  etc.  Opportunities  to  grow  in  j  winning  newspaper.  The  position  demands  I  ment. 

phases  of  accounting  operations.  (>)mprehen-  management  team,  ^nd  resume  with  salary  ■  maturity  of  news  judgment,  skill  in  managing  a  \  _ - _ 

sive  understanding  of  business  computer  sys- ;  requirements  to  (^irculation  Director,  j  talented  staff  of  reporters,  photographers  and  j  GENERAL  ASSIGNMENT  REPORTER.  Recent 


METRO  EDITOR 

We're  looking  for  an  editor  to  organize  and 


EDITOR,  TV.  Consumer  women's  interest 
magazine  seeks  Editorial  Director,  salary  to 
mid-30's.  Need  strong  background  in  TV  fea¬ 
tures.  Fee  paid.  HADLE,  Division  of  Lawrence 
Employment  Agency.  12  East  42nd  St,  New 
York  NY  10017;  (212)  753-7578.  Byappoint- 


sive  understanding  of  business  computer  sys- ; ’Sdu'^siyshts  to  Circulation  Director,  |  talented  staff  of  reporters,  photographers  and  |  GENERAL  ASSIGNMENT  REPORTER.  Recent 
terns,  financial  analysis  and  budgeting  impor-  Beaumont  EnterpriMS  Journal.  PO  Box  3071,  j  editors,  and  a  commitment  to  high  quality  com-  ■  graduatesofJ-Schools  and  beginners  welcome, 

tant.  Newspaper  experience  and  or  CPA  with  Beaumont  TX  77704.  |  munity  journalism.  We  re  looking  for  the  best  j  Should  have  some  photography  skills  and 

2-3  years  Big  Eight  experience  a  plus.  All  re-  ■  cYPcDicMr-cn  riD'r''i7i  xxinM - !  because  we  aspire  to  be  the  best.  Tell  me  what  experience  with  VDTs  preferred.  Send  resume, 

plies  held  m  strictest  confidence.  Respond  EXPERIENCED  CIRCULATION  person  for  youcandoforus — aswellasyourneeds.  Robert  !  references  and  clips  to  Jack  Rogers.  Managing 

withresumeandsalaryrequirementstoPerson-  i  spot  on  13,000  daily  in  central  !  g  Mellis,  Executive  Editor.  Tribme  Chronicle.  Editor.  McCook  Daily  Gazette,  McCook  NE 

nel  Director,  Palm  Beach  Newspapers  Inc.  PO  ;  Ca  "Ornia.  Should  be  able  to  take  over  as  cir-  i  240  Franklin  St,  SE,  Warren  OH  44482.  I  69001. 


Drawer  T.  West  Palm  Beach  FL  33405. 
ADVERTISING  DIRECTOR 


culation  manager.  Excellent  opportunity  to 
hard  worker  who  wants  to  move  up.  Send  re- 


MAJOR  METRO  DAILY,  Zone  9.  seeks  veteran  1  GENERAL  NEWS.  Sjjorts  reporter  with  photo 


quirementsand  references  to  Warren  Johnston, 
Marlboro  Herald-Advocate,  Box  656, 
Bennettsville  SC  29512. 


ADVERTISING  DIRECTOR  ,  some,  telephone  numter  etc  to  Publisher,  Por-  .  sports  make-up  editor  to  layout  daily  sjxjrts  sec-  '  and  darkroom  skills  for  5200  semi-weekly  in 

Immediafeopeningfortopjobwithoutstanding  t^Me  Recorder,  PO  Box  151,  P^erville  CA  ,  tion  and  supervise  editing  staff  of  5.  Must  have  I  South  Carolina.  Send  resume,  clips,  salary  re¬ 
daily  newspaper  in  quarter-million  circulation  j  93258.  Telephone  (209)  784-5000.  1  excellent  editing,  layout  and  leadership  skills.  !  quirementsand  references  to  Warren  Johnston, 

class  in  fine  mid-west  city.  Ideal  applicant  will  |  ■.■ri..c-r..r,rr. — 7Z~Z —  i  QualifiedapplicantsshouldsendresumetoBox  Marlboro  Herald-Advocate.  Box  656, 

have  appropriate  marketing  education,  ten  or  ’  GROWTH-ORIENTED  NEWSPAPER  with  shop-  |  4335.  Editor  &  Publisher.  i  Bennettsville  SC  29512. 

more  years  of  successful  advertising  or  market- 1  pet  looking  tor  experienced  circulation  district  , 
ing  experience,  including  successful  manage-  i  manager.  Promotion  and  collection  back-  | 

ment,  plus  knowledge  of  opportunities  present  ground  preferred.  Send  resume  and  salary  re-  ;  ^AD|^CT|\|/^  DCCCAD^I-I 

in  a  medium  servinga  regional  circulation  mar- :  quirements  to:  Gerald  Volt,  Circulation  Direc-  ■  ii  -vvj 

ket.  Salary  range  opens  at  $60,000  and  moves  i  tor,  Greely  Daily  Tribune,  Po  Box  1138,  Greely 

successful  applicant's  qualifications.  Apply  in  CO  80632.  Cl\ 

confidence  to  Box  4369,  Editor  &  Publisher.  , -  !  ,  ■  •- 

_ HOME  DELIVERY  MANAGER  |  TheMarketingDepartmentofourcompanyhasanimiTiedi- 

Wearese^km|arf^rt,ve''m“kebngper»^  a  c'rcTabontf  apptoximlU"?o“o,OoT^^^^^  j  ate  Opening  tOF  an  individual  With  SOUnd  knowledge  of  re¬ 
direct  and  trin  our  start  of  retail  advertising  fX'dlaTwlHte“mv\S^^  '  search  design  and  analysis.  The  successful  candidate  will 

“VvTrnagren'^s"kil“^^  I  "Tat'r rnanl^^  d^mVif^hve':; '  '  marketing  research  needs  and  to 

ports  to  the  General  Manager,  se^nd  resumeand  |  ,5  essential.  Will  te  rednsibie  to  aZ  1  direct  the  Fesearcfi  of  computer  data  retrieval  would  be  advao- 

Manager.  The  Herald-Mail.  100  Summit  Av,  :  to^erlCwL"ht«ra^^^^  il  tageous.  Good  oral  and  wri  ten  communications  skills  are 


MARKETING  RESEARCH 
MANAGER 


ufllfrcflvLn  iSn  o?7An  Summit  Av.  ,  greater  Washmgton  and  suburban  areas.  ! 

Hagerstown  MD  21740.  Posrtion  offers  top  compensation  and  1 

!  tremendous  opportunities  with  the  nation's  fas-  I 
AOTif'OADumc  growing  paper.  Send  resume  or  call  Tim 

Mfi  I  ixanfirnlK^o _  Whiting,  Circulation  Director,  the  Washington  ; 

Times,  3400  New  York  Av.  NE.  Wasington  DC 
ARTIST withstrongillustrationskillstomanage  20002;  (202)636-3333. 


ART/GRAPHICS 


3-person  editorial  art  department  of  medium- 
size  Florida  daily.  If  you  are  good  with  design. 


HOME  DELIVERY  CIRCUUTION  MANAGER 


color,  typography,  able  to  do  4-color  mechanic-  ]  Immediate  opening  requiring  an  aggressive 
als,  have  fluror  know-how  and  can  accept  I  administrator  with  proven  organizational  and 
$15,600  to  start  write  Box  4387,  Editor  &  communication  skills.  Candidate  must  have  at 
Publisher.  Jeast  three  years  of  well-rounded  hands-on  cir- 

-  culation  management  experience.  Ideal  oppor- 

ART  DIRECTOR — Urgently  required  by  major  tunity  for  manager  of  a  small  daily  wishing  to 
metropolitan  daily  in  highly  competitive  city,  progress.  Position  reports  directly  to  Circula- 
Must  be  able  to  motivate  staff  and  have  well-  |  tion  Director  We  are  a  Cox  Newspaper  and  offer 
rounded  exjjerience  in  all  phases  of  graphics:  excellent  starting  salary  and  generouscompany 
charts,  maps,  illustrations  and  color  reproduc-  benefits.  Submit  resume  and  salary  history  to 
tions.  Sends  resume  and  samples  to  Box  4394,  •  Circulation  Director.  Port  Arthur  News,  PO  Box 


Editor  &  Publisher. 


789,  Port  Arthur  TX  77640. 


MAJOR  METRO  DAILY  has  opportunity  of  a  MAINE  AND  NEW  HAMPSHIRE  weekly  group 
lifetime  for  a  sports-oriented  artist-cartoonist,  seeks  circulation  manager  with  strong  sales 
Send  us  10  samples  of  your  work  and  a  1  page  '  skills.  Contact  Howard  James.  James  News¬ 
letter  about  yourself.  Box  4358,  Editor  &  Pub-  papers.  Advertiser  Square.  Norway  ME  04268; 
lisher.  (207)743-7011. 


The  Marketing  Department  of  our  company  has  an  immedi¬ 
ate  opening  for  an  individual  with  sound  knowledge  of  re¬ 
search  design  and  analysis.  The  successful  candidate  will 
possess  the  ability  to  identify  marketing  research  needs  and  to 
direct  the  research  of  computer  data  retrieval  would  be  advan¬ 
tageous.  Good  oral  and  written  communications  skills  are 
essential. 

In  as  much  as  the  position  directs  the  activities  of  other 
marketing  professionals,  prior  management  experience  in  a 
marketing  environment  will  enhance  the  application.  The 
quality  of  prior  experience  will  be  a  major  factor  in  the 
selection  process. 

Creative  individuals  with  growth  potential,  who  warrant  a 
strong  salary  and  fringe  benefits  package  which  we  provide, 
should  forward  resume  including  salary  expectations  tO: 

PERSONNEL  ADMINISTRATOR 
THE  SUN  PAPERS 
501  NORTH  CALVERT  ST. 

BALTIMORE,  MD  21203 

_ equal  opportunity  employer _ 

EDITOR  &  PUBLISHER  for  June  12,  1982 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


NEWS  EDITOR:  ImmediateopeningatCatholic  | 
Bulletin,  largest  paid  circulation  weekly  in  Min-  : 
nesota.  Experience  needed  in  copy  editing,  lay-  I 
out  and  reporting.  American  Newspaper  Guild  ■ 
contract.  Complete  package  of  fringes.  Salary  ' 
$25,000  per  year.  Send  resume  to  Bernard 
Casserly.  Editor,  244  Dayton  Av,  St  Paul  MN  , 
55102.  ' 

SLOT  man/woman  for  Zone  3  daily.  Minimum  2  | 
years  experience.  Must  be  able  to  do  layout 
work.  Send  resume,  tearsheets  and  salary  re- 
quirements  to  Box  4384,  Editor  &  Publisher.  I 

STAFF  WRITER/EDITOR  ' 

If  you  have  2  to  5  years  daily  newspaper  ' 
reportingediting  experience  and  are  ready  to  \ 
take  on  the  chaTlen^  of  writing  for  a  first-rate  ' 
monthly  trade  magazine,  we'd  like  to  talk  to 
you.  This  position  demands  strong  writing  I 
skills,  a  working  knowledge  of  layout  and  paste¬ 
up.  basic  photography  abilties.  dedication  to  i 
deadline,  and  a  keen  sense  of  personal  initia-  : 
five.  Our  base  of  operation  is  a  pleasant  , 
bedroom  community  moments  from  major  Sun-  '■ 
belt  city.  Send  complete  resume,  work  samples 
and  salary  history  to  Box  4389,  Editor  &  Pub¬ 
lisher.  ' 

STAFF  WRITER 

An  inter-Lutheran  news  service  seeks  staff  writ- 
er  with  2  years  minimum  journalism  ; 
experience.  Knowledge  of  Lutheranism  and 
ability  to  work  independently  essential.  Some 
broadcast  experience  or  willingness  to  learn 
helpful.  New  York  City,  good  benefits,  some 
travel.  Send  resume  and  salary  requirements  to 
Box  4405,  Editor  &  Publisher.  i 

THE  LOS  ANGELES  DAILY  JOURNAL  needs  I 
reporter  with  solid  background  in  law  and  jour¬ 
nalism.  VDT  experience  helpful.  Resume  and 
clips  tO:  Editorial  Dept,  PO  Box  54026.  Los 
Angeles  CA  90054. 

WE  ARE  A  GROUP  OF  small  dailies  and  weekl¬ 
ies  in  southern  Jersey  committed  to  journalistic 
excellence.  We  are  updating  our  personnel  files 
for  talented  reporters,  photographers  and  edi¬ 
tors.  If  you  are  ambitious  and  aggressive  send 
us  your  resume  and  samples  and  we  will  be  in 
touch.  Ben  Burns,  Publisher,  Times  Graphics. 
Inc,  891  E  Oak  Rd.  Vineland  NJ  08360. 

WE  ARE  LOOKING  FOR  a  seasoned  editor  who 
likes  competition  in  the  shadow  of  a  good  met 
and  regional  neighbors,  who  will  follow 
research  in  development  of  product,  can 
cooperate  with  circulation  department,  hand¬ 
les  people  well,  believes  in  promotion  and 
advertising  and  is  budget-conscious.  Top  dol¬ 
lar.  benefits  now  and  bright  future  with  midium 
sized  group.  Full  resume  and  samples  to  Box 
4374,  Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCES 

INI.  a  new  agency  for  writers,  is  seeking 
experienced  pros.  For  more  information, 
application,  send  cv,  three  non-returnable 
samples.  SSAE  tO:  INI.  360  Welsh  Rd.  Maple 
Glen  PA  19002. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


_ MARKETING _ 

MARKETING  PROMOTION  MANAGER 
The  Knoxville  News  Sentinel  needs  a  proven 
manager  to  direct  it's  marketing  promotion 
department  Must  bean  idea  person.  Must  have 
demonstrated  ability  to: 

•Manage  marketing  promotion  and  public  re¬ 
lations  staff. 

•Increase  sales  through  advertising,  edi¬ 
torial.  and  circulation  promotion  cam¬ 
paigns  and  sales  presentations. 

•FYomote  community  relations  and  han¬ 
dle  public  relations  projects. 

Knoxville,  Tennessee  is  the  home  of  the  Univer¬ 
sity  of  Tennessee,  the  1982  World's  Fair  and 
Gateway  to  the  Great  Smokey  Mountains. 
Please  send  resume  and  salary  history  to  Per¬ 
sonnel  Director,  Knoxville  News  Sentinel,  208 
West  Church  St,  Knoxville  TN  37901. 


PHOTOGRAPHER 

PHOTOGRAPHER  WANTED.  Immediate 
opening.  Suburban  daily  seeks  photographer 
with  car  and  camera  for  news/features/sports, 
darkroom  management.  Send  salary  require¬ 
ments,  resume,  equipment  list  to  Box  149, 
Arlington  VA  22210. 


PRINTING  DIVISION  MANAGER  I 
Suburban  group  has  an  opening  in  Zone  5  for  a 
Central  Printing  Plant  Manager.  Candidate  ' 
must  be  skilled  in  union  negotiations,  planning  i 
and  scheduling.  Experience  on  Goss  4-page  ' 
wide  press  preferred.  This  position  offers  an  , 
excellent  salary  and  fringe  benefit  package.  | 
Send  your  resume  to  Box  4382.  Editor  &  Pub-  ; 
lisher. 


_ PRODUCTION _ j 

DATA  PROCESSING-SYSTEMS  ANALYST 
Specialty  daily  newspaper-Zone  2.  presently  | 
expanding  nationally.  Heavy  experience  with  ' 
communications,  system  analysis,  typesetting,  i 
Send  resume  and  salary  requirements.  Box  . 
4370.  Editor  &  Publisher.  I 

MAJOR  COMMUNITY  NEWSPAPER  chain  in  I 
Zone  9  with  a  growing  commercial  printing 
:  business  needs  an  experienced  production 
.  manager.  Must  have  a  minimum  of  10  years 
'  experience  in  offset  pre-press  and  press 
operations.  College  degree  and  management 
,  eaqterience  required.  Excellent  salary  and  bene¬ 
fit  package.  Please  submit  a  detailed  resume 
and  salary  requirements  to  Box  4380.  Editor  & 
Publisher. 

;  THE  SACRAMENTO  BEE  has  an  immediate 
opening  for  a  night  supervisor  in  its  pre-press 
department.  Experience  in  composing,  camera 
and  offset  platemaking  and  knowledge  of 
electronic  mark-up  and  computerized  typesett¬ 
ers  required.  We  seek  a  person  with  proven 
!  leadership  abilities.  Competitive  salary  and 
,  benefits.  All  replies  held  in  strictest  confi- 
I  dence.  Send  resume  and  letter  to: 

John  Raytis 
Administrative  Director 
The  Sacramento  Bee 
(  PO  Box  15779 

I  Sacramento  CA  95852 

1  an  equal  opportunity  employer 


_ SALES _ 

I  SALES  MANAGER-TRADE  PUBLICATION 
{  Knowledge  of  produce  industry  is  an  asset, 
i  Unique  opportunity  for  personal  advancement. 
Zone  2.  Send  resume  to  Box  4345.  Editor  & 
Publisher.  | 

POSITIONS 

WANTED 

ADMINISTRATIVE 

A  MANAGER  with  experience  in  all  phases  of 
'  newspapers  plus  MBA  degree  wants  position  on 
I  your  newspaper.  Box  4403.  Editor  &  Publisher. 

!  ECONOMY  FORCING  weekly  publisher  to  job 
I  market.  Age  40.  with  19  years  experience  in  pr, 
j  publishing.  Larry.  (419) 

’ GENERAL  MANAGER.  AGGRESSIVE. 

I  knowledgeable  all  phases  newspaper 
I  operations.  Profit  and  people  oriented,  with 
j  solid  record  of  substantially  lowering  operating 
1  costs.  Proven  record.  Highest  references.  Box 
I  4231.  Editor  &  Publisher. 


NEWS/FEATURE/SPORTS  WRITER  on  small 
daily  seeking  job  on  medium  to  large  daily  in  | 
any  Zone.  Energetic,  plenty  of  ideas  with  VDT  j 
and  layout  experience.  Bm  4371,  Editor  &  I 
Publisher.  ' 

NEWS  EDITOR.  28,  leader  of  aggressive  ! 
20,000  daily  in  Zone  2.  six  years  experience.  ' 
seeks  step  to  metro.  Zones  2.  3,  4.  Box  4342,  | 
Editor  &  Publisher.  ' 

SPORTS  DESK 

Experienced,  energetic  and  creative.  My  new 
id^  will  strengthen  the  quiity  of  your  sports 
section.  Three  years  VDT  daily  experience. 
Zones  2.  3  or  5.  Box  4277.  Editor  &  f^blisher. 

VERSATILE  REPORTER/photographer.  5  years 
on  one  daily,  seeks  general  assimment  spot. 
Prefer  daily  in  Zones  5.  6,  7.  8.  9.  Box  4363,  I 
Editor  &  Publisher.  ! 


BRITISH  PRESS,  RADIO  and  Wire  reporter  and 
sub-editor  can  plug  that  gap  in  your  staff .  Back¬ 
ed  by  BBC  World  Service  and  The  Times 
experience.  Grab  the  chance  and  call  Colin 
(415)  532-4628. 

;  DILIGENT,  energetic  journalist  with  VDT  know- 
'  how  wants  to  put  her  newspaper  and  magazine 
experience  into  your  metro  (Xl/suburban  Virgi¬ 
nia  publication.  Clips  and  references  on  requ- 
*  est.  Box  4323,  Editor  &  Publisher. 

!  DEDICATED,  conscientious  city  editor  seeks 
.  newsroom  management  position  on  progressive 
I  Zone  5  daily.  Box  4402.  Editor  &  Publisher. 

I  EDITOR  WITH  NEWSPAPER,  wire  service,  and  , 
business  publication  background  can  offer  top  | 
rewrite,  editing,  headline,  layout,  and  produc-  ' 
tion  skills.  Thoroughly  experienced  in  handling  | 
complex  copy.  Box  4313.  Editor  &  Publisher. 

EXPERIENCED  daily  newsifeature  writer  seeks 
new  challenges  on  quality  daily.  Box  4331, 
Editor  &  Publisher. 

ENERGETIC,  aggressive  individual  seeks  entry- 
level  position  with  newspaper,  sports  related 
publication  or  communication  medium.  Jour¬ 
nalism  education  including  collegiate  campus 
daily  and  radio  station  experience.  Zones  1,  2, 
3,4, 5. 6  and  9.  Box  4 141,  Editor  &  Publisher. 

ENGLISH  WEEKLY  newspaper  editor,  age  34. 
keen  to  move  to  New  England  to  be  near  family 
and  friends,  seeks  newspaper  work.  Will  be  in 
USendof  June,  early  July.  TO  Box  146.  Malden 
MA  02148. 

FEATURE  WRITER-Excellent  at  profiles, 
analyses.  Prize-winner  now  on  metro.  For  life¬ 
style.  general  news  departments.  Box  4359, 
Editor  &  Publisher. 

1  GRADUATE  SEEKS  REPORTER  position. 

:  Experience  with  photography.  Solid  writing 
I  abilities  in  news,  sports.  Reed  Parsell.  2977  S 
'  Steele  St.  Denver  CO  80210. 

I  HUNGRY  Cum  Laude  J-grad  seeks  full-time 
;  reporting  job.  any  Zone.  Community  newspaper 
!  experience.  Dave  Rowe.  (216)  521-6463: 
1311  Bunts  Rd.  Lakewood  OH  44107. 

JOURNALISM  TENURE-TRACK  wanted  by 
woman  with  M  A.  3  years  university  experience; 
12  years  print  media  experience.  Box  4398. 

'  Editor  &  Publisher. 


AVAILABLE  for  creative  assignments.  Rockies 
and  West:  US  and  Canada.  Pro  10  years,  fea¬ 
ture  writer /photographer.  (406)  886-2174.  TO 
Bok  124,  Swan  Lake  MT  59911. 

ACHING  forachallenge.  Research  editor,  small 
magazine  m  Europe,  needs  to  move  up  before 
mind  atrophies.  Three  years  reporting 
expenetKc.  60,000  US  daily.  Some  sujiervis- 
ing  experience.  Loves  desk  work.  Would  gladly 
return  to  US  for  copy  desk,  assistant  city  editor 
or  ?  position  on  quality-conscious  newspaper. 
Box  4399,  Editor  &  Publisher. 

BUSINESS  WRITER-Highly  knowledgeable 
prize-winner  now  on  metro.  Expert  in  all  phases 
of  finance,  economics.  Box  4356,  Editor  & 
Publisher. 

_ FREELANCE _ 

CHICAGO  STRINGER  for  major  publications 
accepting  assignments  to  cover  trade  shows. 
Marks.  (312)  ^-3124. 

COPY  EDITING  and  proofreading — freelaiKer 
with  experience  on  two  national  publicatKins. 
References  available.  Michael  Shinn,  920 
Lawrence  St.  Madison  Wl  53715. 


PHOTOGRAPHER 

PICTURE  EDITOR 

29,  SIX  years  on-the-street  experience  as  award¬ 
winning  news  photo^pher,  former  AP  picture 
editor.  Kudos  for  spM  news,  feature  layout  and 
page  design,  seeks  change  and  challenge  with 
eye  toward  management.  Efficient,  creative, 
above  all.  a  news  professional.  Box  4321,  Edi¬ 
tor  &  Publisher 


PHOTOJOURNALISM 

TWO  FOR  THE  PRICE  OF  ONE:  PhotOOTpher 
(husband)  and  reporter  (wife).  8  years  news- 
I  paper  experience  between  us.  want  to  share  a 
job  on  a  small  to  medium-sized  daily  or  weekly. 
Zone  9.  Box  4397,  Editor  &  Fhiblisher. 

_ PRODUCTION _ 

I  OPERATIONS  OR  PRODUCTION  MANAGER 
Executive  with  management,  administrative, 
technical,  organizational,  and  operational 
skills.  Proven  bottom-line  accomplishments. 
Quality-conscious.  Excellent  human  relations 
and  communications  skills.  Labor  negotia¬ 
tions.  Production  and  engineering  backpound. 
Camegie-Mellon  graduate.  Box  4340,  Editor  & 
Publisher. 

PRODUCTION  MANAGER.  Knowledge,  frontto 
back.  Proven  record  increasing  p^uctnnty 
while  lowering  operating  costs.  High«t  refer¬ 
ences.  Box  423(J,  Editor  &  Publisher. 

PRODUCTION  MANAGER,  offset  producti^ 
I  Prefer  college  or  small  newspaper.  Zone  2  or  5. 
j  Box  4393.  Editor  4  Publisher. 


I _ PROMOTION _ 

I  MARKETING  with  MBA  experience  in  every 
area  in  newspapers  wants  to  join  your  jxo- 
I  motxNis  department.  Box  4404.  Editor  4  nib- 
;  lisher. 


I  WHERE  DO  I  BELONG?  | 

I  Production  Manager  with  experience  in  circula- 
I  tion,  editorial,  advertising.  Reputation  for  I 
!  innovation  without  losing  touch  with  tradition.  | 
j  Good  home,  opportunity  to  contribute  more 
I  important  than  title.  Box  4386.  Editor  4  Pub- 
!  lisher.  '■ 


I  ADVERTISING  j 

i - I 

CLASSIFIED  AD  MANAGER,  highly 
experienced:  budgeting,  etc  on  dailies  with 
TMC  weeklies;  competitive  metro  area.  Now 
employed.  Prefer  Zone  8.  9.  Will  consider  any 
for  right  deal.  2534  Tiara.  Ontario  CA  91761. 
Evenings.  (714)  947-5762. 

ART/GRAPHICS 

I  NATIONALAWARD-WINNINGcollegecartoon-  | 
;  istseekseditorialcartoonist/staffartistposition  j 
on  daily.  Box  4335.  Editor  4  Publisher. 


; _ EDITORIAL _ 

I  WORDSMITH,  Missouri  grad.  4Vi  years,  all 
I  beats,  workhorse,  seeks  city  or  copy  desk  job  in 
Zone  2.  (607)  936-8371. 
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Shop  Talk  at  ThirtyBy  W.  Marc  Postlewaite 


An  analytical  approach 
to  expense  control 

Like  most  businesses,  newspapers  are 
going  to  have  to  change  their  manage¬ 
ment  approach  over  the  next  few  years  in 
order  to  cope  with  disinflation  (the  rever¬ 
sal  of  inflationary  pressures)  and  reces¬ 
sion. 

For  the  past  five  years  of  inflation, 
newspaper  publishers  were  able  to  accept 
double  digit  price  increases  in  film,  ink, 
paper,  labor,  etc.  and  pass  the  cost  on  to 


their  customer  in  the  form  of  circulation 
and  advertising  rate  increases. 

Increasing  rates  10  to  12%  annually 
was  considered  normal,  so  extensive  cost 
cutting  exercises,  although  discussed, 
were  rarely  taken  because  it  w'as  faster, 
less  painful,  and  more  acceptable  to  pass 
these  new  costs  along.  This  procedure, 
also  increased  gross  revenues,  profits, 
and  equity. 

Tables  turned 

Now  the  table  is  turning,  and  to  be 
successful  over  the  next  few  years,  we 


REVENUE 

ACTUAL  398762  00 
BUDGET  427196  00 

DEPARTMENTS 

EXP  ELEM 

G&A 

EDITORIAL 

RETAIL 

CLASS D 

CIRC 

PREPRESS 

PRESSROOM  1 

TOTAL 

PAYROLL 

ACTUAL  26132  00 

BUDGET  2549600 

7319.00 

1043600 

36453  00 
35208  00 

5466  00 
7522  00 

4784  00 
6426  00 

13183  00 
13763  00 

1756000  1 

18564  00  1 

110897  00 
117415.00 

BUD  *0  REV  5.97 

244 

8.24 

1  76 

1  50 

322 

4.35  1 

27  49 

DIFF  -0.59 

0.61 

-0  90 

0  39 

030 

-0  08 

-0  06 

•0  33 

BENEFITS 

ACTUAL  11298X 

BUDGET  12332  00 

589  00 
892  00 

2122  00 
1192  00 

488  00 

532  00 

387  00 
520  00 

1009.00 

1089.00 

1234  00 

1298  00 

17127  00 

17855  00 

BUDS  REV  2  89 

021 

028 

0  12 

012 

0.25 

030 

4  18 

DIFF  005 

006 

-0  25 

000 

002 

000 

-001 

-012 

SUPPLIES 

ACTUAL  4536  00 

BUDGET  3212  00 

654  00 
1229  00 

791  00 
1654  00 

270  00 
63.00 

826  00 
721800 

5329  00 
5184  00 

84598  00 
84651  00 

97004.00 

103211.00 

BUDS  REV  0  75 

029 

039 

001 

1  69 

1.21 

1962 

24.16 

DIFF  -039 

0  12 

0  19 

-0.05 

1  48 

-0.12 

-1  40 

-0.17 

EMP  EXP 

ACTUAL  885  00 

BUDGET  2454  00 

476  00 
1436.00 

545  00 
1763  00 

000 
100  00 

462  00 
908  00 

98  00 

76  00 

35  00 

50  00 

2501  00 

6787  00 

BUD  S  REV  0  57 

0.34 

0  41 

002 

021 

002 

001 

1  59 

DIFF  0  35 

0.22 

0  28 

0  02 

0.10 

-0  01 

000 

096 

SERVICES 

ACTUAL  13876  00 

BUDGET  12343  00 

2247  00 
1850  00 

74300 

176500 

1.00 

0.00 

30655  00 
32406  00 

32.00 

95  00 

1256  00 
1324  00 

4881000 
49783  00 

BUD.  %  VAR  2  89 

043 

041 

0.00 

759 

002 

031 

11  65 

DIFF  -0  59 

-013 

023 

-000 

-0  10 

0.01 

•0.01 

-0  59 

REPAIRS 

ACTUAL  887  00 

BUDGET  1200  00 

000 
35  00 

000 

000 

0.00 
128  00 

62  00 
60  00 

1179.00 

2500.00 

1345  00 
1459  00 

3473  00 

5382  00 

BUD  S  REV  0  28 

001 

000 

003 

0.01 

059 

034 

1  26 

DIFF  0  06 

001 

000 

003 

0.00 

029 

000 

039 

BAD  DEPT 

ACTUAL  4565  00 

BUDGET  4887  00 

275.00 
346  00 

4840  00 

5233  00 

BUD  S  REV  114 

008 

1  22 

DIFF  -000 

001 

001 

OTHER  MOD 
&  MISC  EXP 

ACTUAL  14565.00 

BUDGET  15459.00 

476  00 
131800 

129  00 
31800 

11300 
85  00 

365  00 
650  00 

129  00 
38500 

125  00 
132  00 

15902.00 
18347  00 

BUD  S  REV  3.62 

031 

007 

002 

015 

009 

003 

429 

DIFF  -0.03 

019 

004 

•0.01 

006 

006 

-0  00 

0.31 

TOTAL 

ACTUAL  76744  00 

BUDGET  77383  00 

11761  00 
17196  00 

40783  00 
41900  00 

6338  00 
8430  00 

3781600 
48534  00 

20959  00 
23092.00 

106153  00 
10747800 

300554  00 
32401300 

BUDSREV  16  11 

4  03 

9  81 

1  97 

11  36 

541 

25.16 

7585 

DIFF  -113 

1  08 

•0  42 

038 

1  88 

0.15 

-1  46 

047 

0 

i  ACTUAL 
BUDGET 

98208  00 
103183  00 

BUDSREV  24  15 
ACT  S  REV  24  63 
DIFF  047 

The  example  above  (although  hypothetical)  was  prepared  in  approximate¬ 
ly  30  minutes  with  a  small  personal  or  desktop  computer  and  a  purchased 
software  program  called  Visi-calc. 

are  going  to  have  to  become  more  profi¬ 
cient  at  paring  down  expenses  than  we 
were  at  justifying  rate  increases. 

As  consumers  begin  to  put  the  pressure 
on  retailers  to  hold  down  prices,  retailers 
will  be  looking  to  newspapers  and  other 
media  to  hold  down  their  advertising 
costs. 

Instead  of  inflation  being  passed  on  to 
the  customer,  over  the  next  few  years,  we 
will  see  the  customer  forcing  disinflation 
back  to  the  retailer  and  eventually  to  raw 
materials.  Since  newspapers  fall  second, 
behind  the  retailer  in  this  reversal,  we  will 
feel  the  effect  sooner  than  our  suppliers, 
hence  a  profit  squeeze. 

Profits  to  decrease 


Our  largest  expenses,  newsprint,  labor 
and  distribution  will  continue  to  increase, 
at  least  for  the  near  to  mid  term,  at  a  faster 
rate  than  we  will  be  able  to  increase 
advertising  and  circulation  rates.  If  we 
are  unable  to  reduce  expenses  (as  a  per¬ 
centage  of  revenue)  equal  to  the  differ¬ 
ence  between  increases  of  goods  and  ser¬ 
vices  to  the  newspaper,  and  a  competitive 
rate  increase  to  our  customers,  then  we 
can  expect  a  reduction  in  profits  and  pro¬ 
fitability. 

One  of  the  problems  of  controlling  ex¬ 
penses  is  using  the  expense  budget  as  a 
measure  of  success.  Looking  at  expenses 
as  they  relate  to  budget  is  only  useful  if 
advertising,  volumes  and  rates  are  on 
plan.  If  rates  or  volumes  are  off  plan,  in 
either  direction,  the  expense  budget  be¬ 
comes  less  useful,  and  often  misleading. 

If,  for  example,  the  market  place  will 
allow  a  7.5%  increase  in  rates,  and  we 
must  absorb  a  9%  increase  in  the  cost  of 
goods  and  services,  then,  in  order  to  re¬ 
tain  our  existing  profitability,  we  must 
reduce  our  consumption  and  services  by 
1.5%.  The  problem  is  also  compounded  if 
advertising  volume  also  decreases  from 
recession. 

Reducing  consumption  is  difficult  to 
accomplish  at  best,  and  especially  since 
the  trend  has  been  toward  increased  us¬ 
age.  If  newspapers  and  other  consumer 
advertising  media  haven’t  already  begun, 
or  begin  soon,  to  come  to  grips  with  this 
problem,  they  may  find  themselves  in  a 
serious  contingency  situation.  By  late 
1982  or  early  1983,  unprepared  newspap¬ 
ers  may  require  emergency  cost  cutting 
that  could  be  detrimental  to  their 
franchise. 

(Continued  on  page  4S) 
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■  DOES  YOUR  NIE  PROGRAM 


VEC  DOES! 


The  following  question  was  asked  of  more  than  6,000  educators  currently  using  the 
VEC  Program  sponsored  by  their  local  newspapers. 

Do  you  think  your  students  read  the  newspaper  more  often  than  before 
■  you  worked  with  the  VEC  Program? 


14.9 

much  more  often 

33.0 

48.4 

more  often 

3.7 

a  littie  more  often 


no  more  often 


96.3%  read  the  newspaper  at  least  a  little  more  often  as  a 
result  of  using  the  VEC  NIE  Program.  No  other  NIE 
Program  has  ever  come  close  to  this  kind  of  effec¬ 
tiveness. 


vec.inc 


For  more  information  on  how  you  can  try  the  VEC  NIE 
Program  with  little  or  no  obligation  write  or  call  us  today. 


THE  NIE  PROFESSIONALS 
P.O.  Box  52,  Dept.  EJ,  Madison,  Wl  53701 
(608)  831-6565 


Thank  you,  Mr  President 


THE  WHITE  HOUSE 

WASHINGTON 


Since  the  founding  of  this  nation,  freedom  of  the  P/ess  has  been 

independent  press  if  we  ore  fo  confinue  soccessfuMy  m  what 
Thoi?ias  Jefferson  called  our  "noble  experiment  in 
self-government. 

Today,  we  celebrate  the  seventy-fifth 

the  greatest  institutions  of  our  free  press,  the  United  Press 
JnremXnol.  Through  the  years,  UPl  hos  been  one  of  the 
leoding  collectors  and  disseminators  of  news  and 
from  oround^he  world.  This  is  a  most  valuable  service,  for  the 
knowledge  you  ossemble  and  your  unhampered  pursuit  of  the 
factVare  the  lifeblood  of  every  nation  of  the  free  world.  As 
a  former  radio  announcer  who  used  what  was  then 
launched  UP  wire,  I  am  especially  proud  and  honored  o  j 
commemorating  this  event. 

Congratulations  on  reaching  this  milestone.  You  have  my  every 
wish  for  your  continued  success  in  the  years  ahead. 


f^ounded 


June  21,  1907 


United  Press  International 


